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Programme Development Context

Launch of 3 new Business & Management programmes
Focus on embedding employability and aligning with
DELTA (Biggs' Constructive Alignment)

Previous assessment: static, Word-based reports
Issues: scale, no dedicated ePortfolio, marking challeng
No consistent vehicle for digital storytelling or skills
showcase
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Abigail Tait ESMDF

applied to. |was also a part of the enline sustainability project during my first year of university
which thoroughly enjoyed and will look for new projects during my second year.

Regarding my strengths profile, | did complete a few Linkedin leamings last year however | hope:
1o have completed at least 5 more by Christmas.

Updated action plan (Appendix C)
Long-term Aims Short-term Goals SMART Objectives

1. Secure a project a) Complete my BA |+ Cenlinue to create and adapt
1t graduate i & study timetable and remain on

role within the Management degree top of assignments. Aim to get

beauty/fashion industry. [with a first. a first after my first semester.

b) Secure a placement]s+ Attend further networking
events and take advantage of
RISE projects. Aim to apply for]
at least 3 placements a week.

©) Work on my ‘Complete at least 5 more
strengths profile LinkedIn Leamnings by
weaknesses December 2025.

Compari year plan to this year, | have ir ific objectives and used the
same objectives | knew worked last year. Alread: some

network events | understand the importance of these and hope to continue this through second
year.
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Skills and experience gap (Appendix A)

In my employability module last year (DAPD), my Strengths profile was identified.

REALISED STRINGTHS UNBIALISID STRENGTHS
IS —— Smenghayow don wie s chen

. Emohoncl Aworenass

@ Q v
@ i
@ st

LEARNED BEHAVIOURS WEAKNESSES
Thingn yonive leaenad 9 o bt may ot weiey Thin you b b s o iy

@ vere
e N

Realised Strengths

When looking at my realised strengths, | believe my listening and feedback strength is strong as
Ibelieve | listen and take on constructive criticismwell and act on this. | also believe my
‘emotional awareness and explainer also fits my aspiration of becoming a project manager and
will ensure to use these strengths throughout my placement applications and interviews.
Unrealised strengths

With Change Agent and mission being an unrealised strength, | wanted to start second year off
with an activity which starts to develop these more. As such, my friend and | complsted the
StartX Simulations Business Challengs. During this, we had the mission to raise the SP1 of 2 new
products whilst remaining sustainable. To do this, | used my Change Agent unrealised strength
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Business Research (Appendix D)

1am interested fing for the role of ing placement 2025.

RSMis aleading provider of audit, tax and consulting services to the middle market (RSM,
2024). They have a strong global presence and operate under ‘the power of being understood’,
which refiects their client-focused, i o in iice (| 3
2024). With a strong |eadership team who act in the best interests of every stakeholder to meet
the needs of all clients, their aim is to be the leading provider of professional services in the UK
‘and around the world (RSM, 2024).

1 am particularly intarested in RSMs culture and core values. Their commitment to‘succesding
together’ by working collaboratively and transparently (RSM, 2024) aligns well with my strengths
‘and working style. With esteern building, explainer and listener being my top strengths
(Capfinity, 2020), | work best in i i ngaging wi They
additionally place high emphasis on building lasting relationships and connecting with others,
which coincides with my unrealised connecter strength which | would like to use moere of.

RSM also strives for excellencein all they do through impactful innovation (RSM, 2024). This
works well with my strategic awareness strength and will allow me to develop my resilience
learnt behaviour. | already am proud of all the work | produce so | feel this environment would
allowme to further excel and achieve.

Additionally, RSM also have a “grow your own” programme which is a core pillar of their strategy.
This programme allows employees to steer their career through a mentoring programme which

1 Tt (RSM, 2024). This scheme par y aslam
always looking to develop myself 1o bacome the best possible version of my professional salf.
They al: ich on their programme, offering a well-structured

to achieve career and professional qu sions. They were alse

ranked 8" under the top i for 2022 (D ment of Education, 2022)
which highlights RSM's commitment to nurturing talent.

Furthermore, RSMs stance on corporate social responsibility is a vital factor for me. They want
o be transparent in how they operate and accountable for their impact and believe protecting
the planet is a moral imperative (RSM, 2024). As such, they are commiitted to net zero carbon
emissions by 2030, and they have already achieved at 56% reduction on their 2020 baseline
(RSM, 2024). This is a strong value of mine and sa it was crucial my dream employer is
committed to social responsibility as much as | am, believing | am helping work towards a
greener planet.

Overall, | believe my strengths highly align with RSMs values and working culture. Their mission
andvalues reflect my strengths and their T high
mativator for me. | believe RSM has created an ideal environment for me to contribute, lsam and
grow. | have si lied for their
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1o see where we could adapt the product after each year to reach the highest SPI. | thoroughly
enjoyed using thesa strengths and will look for opportunities to develop them further.

Learned Behaviours

Last year, my which| could doby work ethic and
resilience behaviours. | feel | do already have these however will be looking for opportunities to
‘apply them more and being pushed out of my comfort zone. | did this well when | went to the
Bright Network event alone last month, being resilient to make as many connections as
possible even though it was scary at first.

Weaknesses

Nh 'g my Acticn Plan last year, why adherence, and
organiser were my weaknesses and plannad to work on these. | have already started to develop
these by organising my time so that | can start applying for as many placements as possible
whilst also balancing my university work and part time jobs.

Last year’s action plan (Appendix B)
Long-term Aims Short-term Goals SMART Objectives

1. Secure a project a) Complete my BA  |# Creale a study timetable and
management graduate |Business & remain on top of assignments.
role within the: Management degree
1industry. |with a first.

b) Secure a placement|+ Attend different opportunities
such as networking events and
take advantage of RISE
projects.

c) Work on my % Complete LinkedIn Learnings.
strengths profile
weaknesses

Regarding my study timetable, | no longer have this however | was very proud of the fact | got all
firsts and a high 2.1 in all my assignments last year. | will continue to create these timetables to
organise my time so | can hopefully achieve a first at the end of year 2.

With my placemant goal, | attendad a Bright Network event in September which | found
extremely useful, and | learnt more about my dream placement at Disney which | have since
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Digital Footprint 1(Appendix E)

Abigail Tait @

| have updated my linked in profile to show | am a second-year business management student.
By the end of this year, | hope to of had a professional picture taken which | can update it to.

Part 1 - Appendix 3 {business research)

Business Research
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Part 1 - Appendix 6 (psychometric tests)

Psychometric Tests

testthat she
future emplayers to soa cleary.

Katherine ornsey

Hteracy skils

Katherine warmaey

Part 1 - Appendix 4 (GV)

Curriculum Vitae

KATHERINE HORNSEY
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Part 1 - Appendix 7 (LinkedIn Learning and RISE)

Digital Footprint Update 3
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Part 1 - Appendix 5 [professional email of application)

Professional Email of Application
Katherino Homsey
21 Bishops Orenard
East
okt

07557131208
30/10/2024

Hiring Manager

vorgal

225 Hammarsmith Road

London

W BAZ

Daar Hiring Manager,

1 - Consumar

Stocknolm,

" allthings 1 the
‘opmotunity 1o devalop projects and work clossly with stakeholders. L'Oréal's commitmant ta
‘making evaryane feel buautiful through their ‘beauty for al’ campaign aligns with my own
walues within

flrther the standards of beauty and sustainabiliy.

i

audience. o small

parsistence and problem selving are key skils | possesses, and that | can lead and dovelap.
idans in
‘custorner engagement. | om confident that o werk

part of the toarn,

Furtharmore,

intoaction at
Loral.

Thank you for

‘contast ma st your eomvenience to sehedule an interview.

nceraty,
Kathoing Hormess)

Part 1 - Appendix 8 (Linkedin profile and posts)

Digital Footprint Update 1

Katherine Hornsay @ veriyow & e
B i) Socon Yoar Businoss Mansgemen student at The o .
erepatan sty

CEI (i o) (o)

Open o workc 2
Traang Auusiant a0 Customer Sarvce Speciatei oies
Show detats.

employed.




d to graduate attributes

ighe
Ing for students
o Scalable and easy to administer
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+ Industry-standard tool
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In my employability module last year (DAPD), my Strengths profile was identified.
Here are the LinkedIn learnings I have completed over the past 6 weeks. I have thoroughly enjoyed

these, learning insights into project management and key characteristics needed. I also enjoyed
learning more about video interviews and top tips. I hope to do further learnings on organiser as this 3 - s REALTSED STRENGTHS
is a weakness which I wish to develop and continuous learning on consulting and project

management. This has helped me achieve my SMART objective of completing 5 LinkedIn learnings

When looking at my realised strengths, I believe my listening and feedback strength is strong as I
by December.

believe I listen and take on constructive criticism well and act on this. I also believe my emotional

During my first week of second year, my flat mate and I completed the global business challenge. I thoroughly enjoyed awareness and explainer also fits my aspiration of becoming a project manager and will ensure to use

this as I used my strategic awareness and explainer strength as I was project manager. Additionally, I also worked on

these strengths throughout my placement applications and interviews.
my organiser weakness as we had to organise the product differently each year to optimise sales

>
accenture

Abbie Tait
Project Management Job Simulation

| UNREALTSED STRENGTHS

Certificate of Completion
November 615, 2024

With Change Agent and mission being an unrealised strength, I wanted to start second year off with
an activity which starts to develop these more. As such, my friend and I completed the StartX

Simulations Business Challenge. During this, we had the mission to raise the SPI of 2 new products

Vidso Interview Tigs whilst remaining sustainable. To do this, I used my Change Agent unrealised strength to see where
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—> Welcome back,
Katherine Hornsey

Search job, location etc

CEEZES -

WORK PERSONALITY QUESTIONNAIRE REPORT

Thank you for completing the WPQ. Please find below your personality feedback that has been compiled using expert system reporting. The questionnaire looked at 5 major areas of
personality. The Chart below shows your profile based on the responses that you gave to the WPQ.

_.- MOST PEOPLESIT HERE ..._
E D c B A

Position

Y ¥ being centre of attention, confident, outspoken
social settings
Easy-going Conscientiousness

= ¥ AL - i Flexible, adaptable to change, spontaneous, disorganised, Q Organised, prefer planning, enjoy high attention to detail,
: may be seen as untidy may be resistant to change

Position A B c D E
. Y X ¥ R g Introversion i
3 5 ¥ 5 . Extraversion
( . . £h 4 igf - 5 Introvert, calm, reserved style, takes considered approach, 6 & : :
i ; ; : ° Outgoing, Sociable, comfortable meeting new people and
L 3 - ¥ comfortable in own company, may feel uncomfortable in new
|84
Search Job, location etc M

i Katherine Hornsey

SPATIAL REASONING TEST REPORT

Well done for completing SRT1. This report provides you with valuable feedback on your performance.

' How well did you do?
Although organisations may use many descriptors for looking at your score (e.g. T score, sten, stanine),
the majority tend to look at percentiles. Percentiles tell you how well you have done in comparison to

; others in similar positions. For example, a graduate will be compared against a graduate group of
07557131368 | k.hornsey@icloud.com | Linkedin e g Indhiduls. 96

Your score was compared against a group of similar graduates, who took this test. You scored at the 96th

httpS'//WWW.”nkedin.Com/fn/thherfne-hOI’nSey—42272b298/ o 2 percentile which means that you did better than 96% of this comparison group.

PERCENTILE

A - Excellent

BY KATHERINE HORNSEY 22501781 T o
. W iy RIGHT ANSWERS TIME REMAINING
PROF'LE ‘ e 11714 7 mins 53 secs
| am a creative and entrepreneurial Business Management Student with experience in social media
marketing for small businesses, communicating my work through photography. | have an interest in media
and have worked on several successful projects developing skills in Adobe express, Canva, and Microsoft

office packages including Word and Excel. | am a Team player with A levels in both science and the arts. My Lo
e inked[lj] Le

arning

strengths of Judgment, Persistence and Strategic awareness have been key in achieving all my educational

accomplishments and qualifications. Particularly my strengths in strategic awareness and persistence have
been crucial in getting my small business off the ground. 4 IntrOdUCtion tO BOOkkeeping for SmG” BUSineSS
Owners

C leted by Katherine H
WORK EXPERIENCE EDUCATION e e e e
lllegalNails Small Business

Manchester Metropolitan T kil d
October 2023 - P t op skills covere
ERERRE AR University | Sep 2022 to 2026

Health and safety skills, required to have extensive knowlege on (Bookkeeping} <Sm0ﬂ Business Accountin@
proper sanitisation te ensure no cross contamination of infection Bachelor’s degree (BA) Hons Business

Management with foundation year

P /

Communication and customer service skills, working closely with Grade N/A

clients in order to provide the best possible service and dosoin a W
profession and understanding manner, while also educating on Head of Global Content, Learning

Didcot Sixth Form College (A
Levels) | Sep 2020 to Jun 2022

and disease

common risks.
Money handling and business managment responibilities as being

self employed requires me to track expenses and income Fine Art (8) Biology {C) Chemistry (E) Instructionol Delivery Method: QAS Self Study

In accordance with the standards of the National Registry of CPE Sponsors,

accurately. CPE crodits hove beon arantod b

Linkedin is registered with the National Association of State Boards of Field of Study: Computer Software & Applications
Accountancy (NASBA) as a sponsor of continuing prof ] Program: National tor f

Social media and marketing skills, required to gain a steady client SPONSORS the National Registy of GPE Sponsors. State boards of accountancy have  Registry ID: #140940
C ) on of for C fit. Continuing Professional Education Credit (CPE): 3.00
T e A OV AR SR PV (AT g QAS e e

Registry of CPE Sponsors through its :
audience. Didcot Girls School (GCSEs) | Sep
2015 to Mar 2020

(NASBA)

- illegalnails
BA (Hons) Second Ygar Busmess .Management student at The The Manchester
Manchester Metropolitan University Metropolitan University

Manchester, England, United Kingdom - Contact info

60 connections Linked m Lea rm'ng

W ritinAa with lmnaAct



Common g

- Existing subject specific c':'rea'ti_vefé\'é_tn_/‘.‘i_t_i_gg

pitches, o

brand, digital fluency, employability etc

« Opportunities for students to create knowledge, ideate, work
collaboratively etc

~ Easy entry routes

+ Low stakes activities and ice breakers

~ + Enhancing existing learning activities and authentic assessments




Next Steps

Expand the use of Adobe Express across all three new
programmes

Offer training for staff on how to embed it effectively
Continue collecting student feedback and developing a

showcase hub
Get in touch: d.yarwood@mmu.ac.uk



https://d.yarwood@mmu.ac.uk

