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ABSTRACT
This research note offers an insightful analysis of a 
recent webinar featuring three editors-in-chief from 
distinct academic journals, specifically focusing on the 
theme of sustainability within the publishing industry. 
The webinar invited particular academics to discuss 
the role of business events. This article provides an in-
depth look at the discourse shared during the webinar, 
highlighting how these leading figures articulate the 
role of academic publications in advancing sustainable 
practices. It extends to cover the diverse perspectives 
presented, the challenges discussed, and the strategies 
proposed for integrating sustainability more deeply into 
scholarly communication. It synthesizes the key points 
and thematic elements that emerged from the webinar, 
offering readers a comprehensive overview of the 
discussions and the broader implications for sustainability 
in academic publishing.
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Introduction

Business events have become an integral part of modern business strategies, offering a unique 
platform for communication, networking, and knowledge exchange. They allow businesses to 
showcase their products or services, engage with potential customers, and build meaningful 
relationships with industry stakeholders. On the other hand, publications have long been recognized 
as a valuable tool in disseminating information and promoting business offerings.

Both business events and publications play distinct yet complementary roles in achieving 
organizational objectives. While publications provide a more permanent record of information that 
can be accessed at any time, business events offer dynamic opportunities for face-to-face interactions 
and real-time discussions. During our online panel discussion in July 2023 jointly organized by Emerald 
Publishing East Asia and the International Journal of Business Events and Legacies, we discussed a 
range of issues along a set of prepared main topics which we expanded upon below. 

Throughout this note, we engage with the ideas and recommendations put forth by the editors, 
examining the implications for future research, policy, and practice. By providing a detailed account 
of the webinar’s proceedings and analyzing the key themes, this introduction prepares readers 
for a thoughtful reflection on the current state and future directions of sustainability in academic 
publishing.

Promoting sustainable practices among industry professionals

Our discussion started by exploring how business events can actively work towards increasing 
sustainable practices. We identified seven important dimensions – knowledge sharing; networking 
and collaboration; showcasing innovations; creating demand for sustainable events; education and 
training; awareness and inspiration; and policy and advocacy. Each will be discussed in turn.

Knowledge sharing 

Business events, such as conferences, seminars, and workshops, bring together experts, thought 
leaders, and professionals from various industries. These events provide a platform for sharing 
knowledge, best practices, and research findings related to sustainability. By disseminating information 
and insights, business events enhance professionals’ understanding of sustainable practices and the 
environmental, social, and economic benefits associated with them. By focusing on sustainability, 
business events can ensure their value in industry development, as they allow experts, leaders, and 
professionals to maximize the “absorption and diffusion of knowledge” (Zhong and Luo, 2018: 118). 

24Impactful Business Events vs. Publications: 
Two Sides of the Same Coin?

Zins, Mair and Ntounis 

International Journal of Business
Events and Legacies 2-2 (2024), 23-40

DOI: https://doi.org/10.63007/PVAG8769 | ISSN: 3036-034X



25 Impactful Business Events vs. Publications: 
Two Sides of the Same Coin?

Zins, Mair and Ntounis 

Networking and collaboration

Events facilitate networking opportunities, allowing professionals to connect, exchange ideas, 
and establish collaborations. Sustainability-focused events attract like-minded individuals and 
organizations that are committed to addressing environmental challenges in a playful, entrepreneurial 
environment that encourages professionals to build trustful relationships (Crowther et al, 2018). 
Through networking and collaboration, professionals can build relationships, share experiences, and 
explore joint initiatives, ultimately fostering sustainable practices within their industries.

In our exploration of strategies to enhance the sustainability and impact of business events, one 
pivotal aspect deserves special attention: the potential role of partnerships with sustainability 
organizations or non-governmental organizations (NGOs). Collaborating with these entities can 
significantly amplify the reach and effectiveness of sustainability initiatives.

Sustainability organizations and NGOs often bring specialized knowledge, resources, and networks 
that can be invaluable in designing and implementing robust sustainability strategies. For instance, 
a partnership with an environmental NGO can provide access to experts in waste management or 
renewable energy, offering guidance and credibility to the event’s sustainability efforts. Similarly, 
collaboration with a sustainability organization can enhance an event’s community engagement 
and educational outreach, ensuring that sustainability messages resonate more deeply and lead to 
actionable outcomes.

Moreover, these partnerships can help in setting and achieving more ambitious sustainability 
targets, leveraging the expertise and influence of organizations dedicated to these causes. They also 
offer opportunities for co-branding and marketing, which can enhance the event’s reputation and 
demonstrate a genuine commitment to sustainability.

To effectively integrate these partnerships, event organizers should seek to align their goals with 
those of potential partner organizations, ensuring a shared vision and mutual benefits. They should 
also consider the long-term nature of such collaborations, looking beyond single events to establish 
ongoing relationships that build and sustain momentum for change.

By discussing the potential role of partnerships with sustainability organizations and NGOs, we 
highlight a critical strategy for enhancing the impact of business events. Such collaborations not only 
broaden the scope and scale of sustainability initiatives but also contribute to a more cohesive and 
powerful movement towards a sustainable future.

International Journal of Business
Events and Legacies 2-2 (2024), 23-40
DOI: https://doi.org/10.63007/PVAG8769 | ISSN: 3036-034X



Showcasing innovations 

Business events often feature exhibitions, showcasing sustainable products, services, and 
technologies. These displays provide professionals with first-hand exposure to innovative solutions, 
allowing them to explore new ideas and incorporate sustainable practices into their operations. 
Exhibitions also create opportunities for companies to present their sustainability initiatives and 
achievements, inspiring others to follow suit and thus creating win-win business situations for those 
committed to developing sustainable business practices (Boons et al, 2013). 

The role of technology in measuring and enhancing sustainability cannot be overstated. From AI-
driven analytics for waste management to IoT devices for monitoring resource use, technology offers 
powerful tools for understanding and improving event sustainability. These technologies not only 
provide real-time data but also help in creating more targeted and effective sustainability strategies.

Creating demand for sustainable events

Business events play a significant role in generating demand for sustainable practices within the event 
industry. Organizing and hosting sustainable events allows industry professionals to showcase their 
dedication toward environmental responsibility while inspiring others in the sector to follow suit. 
The implementation of sustainability measures not only demonstrates a commitment to minimizing 
negative impacts on the environment but also presents an opportunity for businesses to set an 
example as responsible corporate citizens. Business events thus are very desirable to professionals 
who are committed to implementing mitigation and sustainability adaptation actions in their 
entrepreneurial endeavours (Kaesehage et al., 2019). 

By adopting strategies such as incorporating sustainability policies into event management, utilizing 
green technologies, and reducing waste generation, business professionals can effectively contribute 
toward achieving sustainability goals. These initiatives serve as powerful tools for promoting 
environmental stewardship across the entire industry by fostering collaboration among stakeholders 
and encouraging knowledge sharing regarding best practices.

Furthermore, embracing sustainable practices enhances organizations’ reputations by showcasing 
their alignment with societal expectations related to corporate social responsibility. In today’s era 
characterized by heightened concerns about climate change, resource depletion, and ecological 
degradation; these commitments are critical determinants influencing consumers’, employees’, 
and investors’ preferences towards environmentally conscious entities. Better alignment with the 
pressing global challenges further accentuates Mair and Smith’s (2021) call to move away from merely 
reducing the environmental impact of individual business events, focusing instead on the synergistic 
effects of developing a sustainable business event agenda that contributes to the social, economic, 
and environmental development of host places.
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Education and Training

Many business events offer specialized sessions and workshops dedicated to sustainability topics. 
These educational programs provide industry professionals with the knowledge and skills necessary 
to implement sustainable practices effectively (Santos et al, 2023). Workshops can focus on specific 
areas, such as renewable energy, waste management, or circular economy, equipping participants 
with practical tools and strategies. Business events can also assist practitioners’ efforts at greening 
events effectively by promoting sustainable event practices while evaluating their impact on educating 
industry professionals (Dickson & Arcodia, 2010; Yang & Xu, 2014).

Awareness and inspiration 

Business events serve as a platform to raise awareness about sustainability challenges and 
opportunities. Keynote speeches, panel discussions, and case studies shared during these events 
can inspire professionals to adopt sustainable practices and drive positive change within their 
organizations. By highlighting successful sustainability initiatives, events can motivate industry 
professionals to take action and promote sustainability and the application of green practices in their 
respective sectors (Zamzuri et al, 2023).

Policy and Advocacy

Business events often attract policymakers, government officials, and industry associations. These 
platforms offer an opportunity for dialogue and collaboration between these stakeholders and 
industry professionals. Through discussions, policymakers can gain insights into industry perspectives, 
enabling the development of effective regulations and policies that encourage sustainable practices. 
Industry professionals, in turn, can advocate for supportive policies and contribute to shaping the 
sustainability agenda at a broader level. These synergies can leverage sustainability benefits for all 
parties that can also be diffused by other stakeholders in the host destination, such as citizens, local 
businesses, and visitors (Duignan et al, 2018).

Overall, business events provide a valuable platform for industry professionals to learn, collaborate, 
and exchange ideas, thus accelerating the adoption of sustainable practices. By promoting knowledge 
sharing, networking, education, and advocacy, these events contribute to a collective effort toward a 
more sustainable and responsible business ecosystem.
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Minimizing the ecological footprint of events?
Our next discussion point focused on the challenges faced by business events, and the steps and 
actions that event organizers can take to manage and reduce the ecological footprints of business 
events in line with host places’ green and sustainable policies and agendas (Getz, 2017). There 
were five main challenges discussed – waste reduction; transportation; energy consumption; water 
conservation; and sustainable sourcing.

In terms of waste reduction, the main challenge identified is the fact that business events generate 
significant amounts of waste, including food waste, packaging materials, and single-use items. For 
transportation, the main issue highlighted is that attendee travel to and from the event can contribute 
to carbon emissions and environmental impact. Concerning energy consumption, business events 
consume significant amounts of energy for lighting, HVAC systems, audio-visual equipment, and 
technology, necessary to provide the services required. Water conservation is problematic for business 
events because they often consume significant amounts of water, particularly for sanitation, food 
service, and landscaping. Finally, the sourcing of materials, products, and services for business events 
is challenging as this can have significant environmental and social impacts that reach far beyond the 
event itself. 

Given these challenges, we then considered ten areas where action can be taken by business events’ 
organisers and by the sector more broadly, noted in Table 1 below.

Area Specific Actions

Venue selection
/ Host place selection

Energy efficiency

Food and catering

Water conservation

Digital engagement

Sustainable transportation

Waste management and recycling

Select eco-friendly venues close to public transport; 
collaborate with hosts on sustainability.

Use energy-efficient practices and appliances, 
explore renewable energy.

Opt for local and organic food, minimize waste, offer 
vegetarian options.

Adopt water-saving measures, provide reusable bottles.

Embrace paperless solutions and digital communication.

Promote public transportation, carpooling, and cycling.

Implement comprehensive waste management and recycling, 
minimize single-use items.
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By incorporating these measures, event organizers can substantially minimize the ecological impact 
of their events and contribute towards a more sustainable event industry. These efforts reflect an 
increasing awareness among event planners to adopt environmentally friendly practices and mitigate 
the negative environmental consequences associated with large-scale gatherings. Such proactive 
steps not only align with consumers’ ethical values but also serve as evidence of prioritizing social 
responsibility and addressing environmental concerns in today’s uncertain financial climate.

As we look towards future trends in sustainable event management, the use of innovative materials 
and principles of the circular economy present exciting opportunities. Materials such as biodegradable 
composites or upcycled decorations not only reduce waste but also demonstrate a commitment 
to innovative sustainability solutions. Integrating these materials requires careful planning and 
consideration of the event’s lifecycle, encouraging a shift towards more sustainable industry practices.

To effectively tackle these sustainability challenges, event organizers must adopt a comprehensive and 
proactive approach, by incorporating sustainable practices that significantly reduce business events’ 
environmental impact and make significant contributions towards attaining a more sustainable future. 
For example, the integration of sustainable practices in waste management ensures effective recycling 
and proper disposal methods are implemented during the event. Emphasizing the use of public 
transportation options encourages attendees to minimize carbon emissions caused by individual 
vehicles. Implementing energy-saving measures like utilizing renewable sources or efficient systems 
not only reduces resource consumption but also helps mitigate climate change impacts. 

In addition to that, optimizing water usage through conservation strategies aids in preserving this 
valuable resource while minimizing overall wastage. Sourcing decisions play a crucial role as well – 
selecting environmentally-friendly suppliers who prioritize sustainable production methods enables 
event organizers to align with ethical standards. As highlighted by recent studies (Ahmed, 2021; Jones, 
2010; Werner & Hauber-Davidson, 2008; Zamzuri et al., 2013), adopting such an approach proves 
essential for business events looking forward to achieving long-term sustainability goals.

Table 1: Sustainable Actions for Business Events

Carbon management

Education and community

Performance tracking

Calculate and offset carbon emissions, invest in 
sustainability projects.

Inform and involve attendees in sustainability, 
collaborate with responsible suppliers.

Monitor, report, and aim to improve sustainability performance.
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In our exploration of global sustainability practices, it is important to acknowledge the influence of 
cultural and regional contexts. For example, sustainability in Scandinavian countries often focuses 
on energy efficiency and innovative design, while in Southeast Asia, community involvement and 
preserving local traditions might be more emphasized. Recognizing these differences allows event 
planners to create more culturally resonant and effective sustainability strategies.

In discussing the financial sustainability of events, the emerging field of impact investing offers new 
avenues for funding and support. Events that can demonstrate a positive social and environmental 
impact may attract investors looking to contribute to projects with tangible benefits. This not only 
provides an alternative funding stream but also aligns the event with broader goals of social and 
environmental responsibility.

How can business events promote sustainability to their attendees?

Our discussions covered several areas where business events can, and arguably should, take the 
initiative to promote sustainability to their attendees. Business events can include pro-sustainability 
communication and education by; leading by example; focusing in  engaging attendees in their 
sustainability agenda; facilitating networking and collaboration around sustainability practices; and 
measuring and communicating their environmental impacts. Finally, business events should engage in 
a continuous cycle of improvement to ensure that they are always considering sustainability in their 
planning and strategies.

Area of Responsibility Specific Actions

Communication and education

Engage attendees

Lead by example

Clearly articulate the event’s sustainability commitment 
through various channels. Provide information about 
sustainability goals and outcomes, offer educational sessions, 
and share guidelines for sustainable practices.

Motivate attendees to adopt sustainable behaviours through 
incentives, interactive activities, and designated areas for 
sustainable practices like recycling and water refill stations.

Demonstrate sustainable practices in event operations, use 
sustainable materials, and engage with vendors who adhere 
to sustainable practices.

Collaboration and networking
Facilitate opportunities for attendees to connect and 
exchange sustainable ideas and solutions. Encourage sharing 
of success stories and best practices.
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By actively integrating sustainable practices into their events, event organizers can play a crucial role 
in promoting environmental responsibility and encouraging attendees to adopt sustainable behaviours 
and environmental consciousness beyond the duration of the event itself. By doing so, organizers 
create an immersive experience for participants that goes beyond just attending an event; it becomes 
a catalyst for change and inspires individuals to incorporate sustainable habits into their everyday 
lives. Excellent examples are: 

• The Sustainable Brands Conferences
        (https://events.sustainablebrands.com/conferences/sustainablebrands/program/),
 
• The Greenbuild International Conference and Expo
        (https://informaconnect.com/greenbuild/conference-overview/),

•  The ISO 20121 Certified Events
        (https://www.iso.org/iso-20121-sustainable-events.html).

The effectiveness of such endeavours relies on creating meaningful connections between attendees’ 
experiences at the event and how they perceive their own impact on the environment. Through 
education initiatives within the event programming or by incorporating interactive activities centred 
around sustainability concepts, organizers can foster personal commitment among participants 
towards adopting more eco-friendly practices.

While discussing strategies to engage attendees in sustainable practices, it is crucial to consider the 
principles of behavioural economics. Understanding the psychological factors that influence decision-
making can lead to more effective and subtle ways of encouraging sustainable behaviours. For 
instance, providing clear and immediate rewards for sustainable actions can significantly increase 
participant engagement. This approach not only enhances the event’s sustainability but also enriches 
the attendees’ experience.

Table 2: Initiatives to promote sustainability to attendees

Measure and communicate impact

Continuous improvement

Track and share the event’s sustainability performance, 
including waste diversion, energy savings, and carbon 
emissions reduction. Provide post-event reports highlighting 
achievements.

Seek attendee feedback on sustainability initiatives, use this 
to refine strategies, and strive for ongoing improvement in 
sustainability practices.
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The psychological impact of attending sustainable events extends beyond the event itself, influencing 
attendees’ future behaviours and attitudes. This underexplored aspect of sustainability has significant 
implications for how events are marketed and conducted. By creating immersive and meaningful 
experiences that reflect sustainable values, events can inspire lasting change in individuals, 
contributing to a broader cultural shift towards sustainability. When these efforts are coupled with 
clear communication outlining concrete actions attendees can take post-event – such as reducing 
energy consumption or practicing waste management – it further reinforces behavioural changes that 
extend well beyond meeting rooms or festival grounds.

Challenges and Limitations in Promoting Sustainability through
Business Events
While business events serve as potent platforms for promoting sustainability, there are inherent 
challenges and limitations that need critical analysis to provide a comprehensive understanding of the 
issue. Addressing these challenges not only strengthens the credibility of sustainability initiatives but 
also guides future strategies for more effective implementation.

Greenwashing Risks: One of the significant concerns is the risk of greenwashing, where organizations 
might overstate or misrepresent their sustainability efforts to gain a favourable public image. This 
deceptive practice can undermine genuine sustainability efforts and mislead stakeholders. The paper 
should critically evaluate how to differentiate authentic sustainable practices from greenwashing and 
discuss the importance of transparency and third-party verification.

Measurement of Long-term Impact: Measuring the long-term impact of sustainability initiatives 
is a complex and often challenging task. Short-term gains may be visible, but understanding the 
lasting effects on the environment, economy, and society requires a more in-depth and longitudinal 
approach. Discuss the current methodologies for measuring long-term impacts and their limitations, 
and explore how future research can develop more robust and comprehensive evaluation tools.

Cost Implications: Implementing sustainable practices often comes with initial costs that may deter 
event organizers, especially smaller entities with limited budgets. Critically analyse the cost-benefit 
balance of sustainable practices, addressing how upfront investments can lead to long-term savings 
and benefits, and explore funding or support options available to businesses.

Stakeholder Buy-In: Achieving broad stakeholder buy-in for sustainability initiatives can be challenging. 
Different stakeholders may have varying priorities, and aligning them towards a common sustainability 
goal requires strategic communication and engagement. Examine the strategies for and obstacles 
to securing stakeholder buy-in, and discuss how to overcome resistance and foster a collaborative 
approach.
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Regulatory Environment: The regulatory environment can significantly impact the feasibility and 
implementation of sustainable practices. Analyse the current regulatory landscape and its limitations, 
and discuss how policy changes or incentives could promote more widespread adoption of 
sustainability measures.

Complexity of Sustainable Supply Chains: Ensuring sustainability throughout the supply chain is 
a complex task, especially when events involve multiple vendors and stakeholders. Discuss the 
challenges in monitoring and ensuring sustainable practices across the supply chain and explore 
potential solutions.

Synergizing Practical Implementation with Scholarly Insights

The paper’s initial segment delves profoundly into the multifaceted impacts of business events, 
encompassing social, economic, environmental, and cultural dimensions. It meticulously outlines 
the strategies and methodologies that event organizers can employ to make these events more 
sustainable and efficacious in their approach.

Bridging this with the subsequent segment on academic contributions, it becomes evident that 
scholarly articles play an instrumental role in chronicling, validating, and amplifying the pioneering 
strategies elucidated in the initial segment. These academic endeavours provide in-depth analyses 
of the sustainable measures adopted in events, elucidating their long-term ramifications. Such 
comprehensive content not only elevates awareness but also catalyses innovation, guiding event 
organizers, industry luminaries, and influential stakeholders towards embracing eco-conscious 
methodologies. 

Furthermore, the emphasis on academic articles that encapsulate tangible examples and case studies, 
especially from a sustainability perspective, is invaluable. These articles serve as testamentary 
evidence of efficacious sustainable practices in the real world. They not only validate the effectiveness 
of these practices but also enhance the academic literature’s resonance and relevance, making it 
more accessible and appealing to its readership. The insights gleaned from these case studies can 
significantly influence the holistic evolution of sustainable practices within the business events sector. 

In summation, academic contributions are pivotal in critically evaluating the efficacy and areas of 
improvement of current sustainable practices. They provide a roadmap for the future, steering the 
trajectory of the business events sector towards sustainability. These scholarly works, therefore, are 
indispensable tools for disseminating knowledge, cultivating a more ethically responsible industry, and 
charting its path towards a greener, more sustainable horizon. The following chart (Figure 3) exhibits 
in brief the features of highly welcome scholarly contributions:
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Figure 3: Types of articles for impactful publications

IMPACT
THROUGH

• Case studies

• Best practices and strategies

• Thought leadership and 
industry trends

• Sustainability and social impact

• Relevance and timeless

• Thought leadership

• High-quality content

• Practical and actionable advice

• Innovations and new technologies

• Event marketing and audience 
engagement

• Industry regulations and policy 
developments

• Global percpectives and 
international events

TYPES OF
ARTICLES

• Inspiring and motivating stories

• Collaboration and networking 
opportunities

• Multichannel presence

• Measururable impact

Figure 3: Types of articles for impactful publications

Which type of articles would an editor-in-chief like to publish to stimulate 
impactful outcomes in the arena of business events?

1. Case studies: Highlighting real-life examples of successful business events that have achieved 
significant outcomes or made a positive impact. These case studies can cover various aspects 
such as sustainability practices, innovative event formats, successful collaborations, or effective 
community engagement. They provide valuable insights and inspiration to event organizers, 
planners, and industry professionals.

2. Best practices and strategies: Articles that share practical tips, strategies, and best practices for 
organizing and managing business events. These articles can cover a range of topics including 
event planning, marketing, attendee engagement, technology integration, sustainability initiatives, 
and risk management. They aim to provide actionable guidance and ideas to professionals in the 
field.

3. Thought leadership and industry trends: Articles featuring perspectives from thought leaders 
and experts in the business events industry. These pieces can delve into emerging trends, 
technological advancements, industry challenges, and future predictions. They offer thought-
provoking insights and stimulate discussions that can shape the direction of the industry.
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4. Sustainability and social impact: Articles that focus on sustainability practices and the social 
impact of business events. These articles can cover topics such as waste reduction, energy 
conservation, carbon neutrality, community engagement, diversity and inclusion, ethical sourcing, 
and social responsibility. They encourage event organizers to prioritize sustainability and social 
impact as integral parts of their planning and execution. These articles can aid professionals in 
gaining a deeper understanding of how their actions during event planning affect residents who 
are increasingly concerned about environmental sustainability.

5. Innovations and new technologies: Articles showcasing innovative technologies, tools, and 
trends that are transforming the business events landscape. This can include discussions on 
event management software, virtual and hybrid event platforms, augmented reality, artificial 
intelligence, and data analytics. They provide insights into how the industry is evolving and 
encourage professionals to embrace new technologies for enhanced attendee experiences and 
operational efficiency.

6. Event marketing and audience engagement: Articles that explore effective marketing strategies, 
digital engagement techniques, and audience experience design for business events. Topics may 
include content marketing, social media strategies, personalized experiences, attendee feedback, 
gamification, and experiential activations. These articles aim to inspire event organizers to create 
engaging and memorable experiences that resonate with their target audience.

7. Industry regulations and policy developments: Articles covering industry regulations, compliance, 
and policy developments that impact business events. These pieces can highlight updates in areas 
such as data protection, safety and security, accessibility, and event licensing. They provide event 
organizers with insights into legal requirements and help them navigate the evolving landscape of 
regulations.

8. Global perspectives and international events: Articles that showcase international business 
events, global trends, and insights from different regions around the world. These articles 
offer a broader perspective on the industry, highlight cultural nuances, and foster cross-border 
collaboration and knowledge exchange. They also profile places with identities tied to events and 
shed light on key aspects such as social impact, cultural significance, economic legacy, knowledge 
diffusion, innovation, sustainable education, networking, and advocacy from multiple scalar 
perspectives (from the local to the global and vice versa).

The diverse range of content mentioned above can provide valuable insights into current trends and 
best practices across different facets of business events, and advance academic discussions that foster 
awareness among industry players concerning global movements, while also emphasizing greater 
corporate social responsibility. Moreover, by addressing macro-level pressures driving businesses 
towards responsibility or sustainability (as evidenced by multiple related articles), future publications 
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can highlight why it is crucial for organizations operating in this sector and also underscore competitive 
advantages associated with embracing sustainable practices. 

What makes a publication about business events-induced legacies 
impactful?

1. Relevance and Timeliness: The publication should address current and emerging trends, issues, 
and challenges in the field of business events-induced legacies. It should provide up-to-date 
information, insights, and analyses that are relevant to professionals working in the industry. 
Timeliness is crucial to ensure that the publication remains a trusted and go-to resource for its 
audience.

2. Thought Leadership: The publication should feature thought-provoking and innovative 
perspectives from industry experts, leaders, and influencers. It should go beyond surface-level 
reporting and offer in-depth analysis, research, and thought leadership articles that provide 
valuable insights, inspire new ideas, and drive discussions in the field of business events-induced 
legacies.

3. High-Quality Content: The publication should maintain high editorial standards, ensuring 
accuracy, credibility, and professionalism in its content. Articles should be well-researched, well-
written, and backed by evidence where applicable. The publication should also prioritize diversity 
and inclusion, featuring a range of voices and perspectives from different backgrounds and 
experiences.

4. Practical and Actionable Advice: The publication should provide practical guidance, strategies, 
and best practices that professionals in the field can implement to create impactful legacies 
through business events. It should offer actionable steps, case studies, and real-life examples that 
demonstrate successful approaches to generating positive and long-lasting outcomes.

5. Inspiring and Motivating Stories: The publication should share inspiring stories of business 
events that have created meaningful legacies. These stories can highlight events that have 
made a significant social, economic, or environmental impact, showcasing how events can be a 
catalyst for positive change. Such stories can inspire readers and motivate them to explore new 
possibilities and approaches in their own event planning.

6. Collaboration and Networking Opportunities: The publication should provide opportunities for 
professionals to connect, collaborate, and network with peers in the field. This can be through 
features like reader forums, online communities, or networking events that facilitate knowledge 
sharing, idea exchange, and collaboration among professionals interested in creating legacies 
through business events.
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7. Multichannel Presence: The publication should leverage various platforms and channels to reach 
a wide audience. This can include a strong online presence through a dedicated website, social 
media channels, and digital newsletters. The publication may also consider organizing events, 
webinars, or conferences that bring professionals together to discuss and learn about business 
event-induced legacies.

8. Measurable Impact: The publication should strive to measure and showcase its impact in the 
industry. This can be through reader feedback, testimonials, or success stories of professionals 
who have implemented strategies or ideas shared in the publication and achieved significant 
legacies through their events. The ability to demonstrate tangible outcomes resulting from the 
publication’s content adds to its credibility and influence.

By encompassing these attributes, a scholarly publication focused on the legacies resulting from 
business events holds immense potential to exert considerable influence within the industry. Its 
primary role lies in disseminating invaluable knowledge and insights that can effectively inform, 
inspire, and empower professionals involved in organizing such events. Furthermore, such a 
publication can act as a catalytic force for positive transformations by driving proactive changes 
and contributing to ongoing advancements in the field. By highlighting the significance of creating 
meaningful legacies through their respective events, it serves as an essential resource for enhancing 
professional practices and further entrenching a culture of continuous improvement.

While the focus has been primarily on actionable articles and practical strategies, it is crucial 
to acknowledge the importance of research-based theoretical contributions to the field. These 
theoretical insights add depth and academic rigor, providing a foundational understanding that 
underpins practical applications. They offer a critical lens through which to view the complexities and 
nuances of sustainability in business events.

Moreover, mentioning the value of interdisciplinary articles that bridge different fields related 
to business events can encourage broader contributions and stimulate innovative solutions. 
Interdisciplinary research brings together diverse perspectives, methodologies, and knowledge 
bases, fostering a more holistic understanding of the challenges and opportunities in promoting 
sustainability. This approach can lead to more comprehensive strategies that address the multifaceted 
nature of sustainability, from environmental concerns to social and economic impacts.

By valuing both practical and theoretical contributions and encouraging interdisciplinary research, 
the industry can cultivate a richer, more diverse body of knowledge. This, in turn, can enhance the 
effectiveness and innovativeness of sustainability initiatives in business events.

As we examine the role of academic publications in documenting and shaping the legacy of business 
events, it is essential to consider what makes these publications truly impactful. An impactful 
publication on business event-induced legacies goes beyond merely presenting findings; it resonates 
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with its readers, influences policy, and inspires action. To achieve this, the publication must have 
a clear understanding of its target audience, whether that is academic researchers, industry 
professionals, policymakers, or a combination of these groups.

Further, the publication should clarify its focus areas. These might include environmental 
sustainability, economic benefits, social and cultural impacts, or technological innovations. By honing 
in on specific aspects of business events-induced legacies, the publication can provide deeper insights 
and more actionable recommendations.

By further clarifying its target audience and focus areas, the publication can solidify its position as 
a valuable resource. It becomes not just a repository of information but a driving force for positive 
change in the industry. Publications that successfully communicate their findings in a way that is 
accessible and relevant to their intended readers are more likely to influence real-world practices and 
contribute to the ongoing discourse on sustainable development and legacy planning in the business 
events sector.

Conclusions
In summarizing our exploration, it is clear that business events and influential publications collectively 
drive the events industry forward. They influence global, national, and regional economies, fostering 
environments ripe for networking, collaboration, and innovation. By integrating emerging technologies 
and inclusive marketing strategies, these gatherings can further their positive economic, social, and 
cultural impacts.

The role of academic publications is pivotal in documenting the multifaceted legacy impacts of events, 
offering insights into economic benefits, community engagement, and cultural exchanges. These 
scholarly works guide industry professionals by illuminating successful strategies and potential areas 
for enhancement. Acknowledging the role of academic research in evaluating the efficacy of these 
strategies, it is important to discuss the potential limitations or challenges associated with translating 
research findings into practical implementation. This discussion adds depth and realism, recognizing 
that while academic insights are invaluable, the path from theory to practice can be fraught with 
complexities and constraints. By critically examining these aspects, academic publications can offer 
more nuanced guidance to practitioners, helping bridge the gap between research and real-world 
application.

Moving forward, a more comprehensive analysis and continuous adaptation to technological and 
societal changes are essential. The industry must focus on creating meaningful legacies and embrace a 
culture of continuous improvement to ensure a sustainable and impactful future.
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As we reflect on the insights and strategies discussed throughout this paper, it is clear that the journey 
to sustainability in business events is not just a professional endeavour; it is a collective commitment 
to our future. The actions we take, the policies we implement, and the research we conduct are more 
than just items on a checklist. They are steps towards a more responsible and conscious industry that 
respects the environment, values social well-being, and seeks economic prosperity for all.

Our exploration has revealed the power of academic publications and business events to not only 
shape industry practices but also to inspire individuals and communities. The potential legacies of 
these events extend far beyond the conference hall; they touch lives, transform cities, and influence 
generations. By understanding the impact of our actions and continuously striving for improvement, 
we are part of a larger narrative of change and innovation.

As you, the reader, take away the key points from this paper, consider the role you play in this evolving 
story. Whether you are an academic, a practitioner, or a policy-maker, your contributions are crucial. 
The pursuit of sustainability is a shared mission, and it is the passion, dedication, and collaboration of 
individuals like you that drive this industry forward.

Let us not just be content with what we have achieved but be motivated by what is still possible. 
Together, we can create a legacy of sustainability that goes beyond the confines of business events 
and becomes a testament to our collective resolve and vision for a better world.

References

Ahmed, A. (2021). Sustainable Financial Planning for Event Management. Event Project Management. 
https://doi.org/10.23912/9781911635734-4791.

Boons, F., Montalvo, C., Quist, J., & Wagner, M. (2013). Sustainable innovation, business models 
and economic performance: an overview. Journal of Cleaner Production, 45,1-8. https://doi.
org/10.1016/j.jclepro.2012.08.013.

Crowther, P., Orefice, C., & Beard, C. (2018). At work and play. The International Journal of 
Entrepreneurship and Innovation, 19(2), 90–99. https://doi.org/10.1177/1465750318767109.

Dickson, C., & Arcodia, C. (2010). Promoting sustainable event practice: The role of professional 
associations. International Journal of Hospitality Management, 29(2), 236-244. https://doi.
org/10.1016/j.ijhm.2009.10.013.

Duignan, M.B., Kirby, S.I., O’Brien, D., & Everett, S. (2018). From “clone towns” to “slow towns”: 
examining festival legacies”, Journal of Place Management and Development, 11(3), 350-366. 
https://doi.org/10.1108/JPMD-07-2017-0071. 

39 Impactful Business Events vs. Publications: 
Two Sides of the Same Coin?

Zins, Mair and Ntounis 

International Journal of Business
Events and Legacies 2-2 (2024), 23-40
DOI: https://doi.org/10.63007/PVAG8769 | ISSN: 3036-034X



Getz, D. (2017). Developing a framework for sustainable event cities. Event Management 21(5), 575-
591. https://doi.org/10.3727/152599517X15053272359031.

Greenbuild International Conference (2023). Greenbuild International Econference & Expo, https://
informaconnect.com/greenbuild/conference-overview.

ISO 20121 (2023). ISO 20121 Sustainable events, https://www.iso.org/iso-20121-sustainable-events.
html.

Jones, M. (2010). Sustainable Event Management: A Practical Guide. Routledge. https://doi.
org/10.4324/9780203768723.

Kaesehage, K., Leyshon, M., Ferns, G., & Leyshon, C. (2017). Seriously Personal: The Reasons that 
Motivate Entrepreneurs to Address Climate Change. Journal of Business Ethics, 157(4), 1091–
1109. https://doi.org/10.1007/s10551-017-3624-1.

Liu, Y. and Xu, H. (2014). Environmental concerns and policies in the Beijing Olympic Games. 
Proceedings of the 3rd International Conference on Science and Social Research. https://doi.
org/10.2991/icssr-14.2014.158.

Mair, J., & Smith, A. (2021). Events and sustainability: why making events more sustainable 
i s  not  enough.  Journa l  o f  Susta inab le  Tour i sm,  29(11-12) ,  1739-1755,  DOI : 
10.1080/09669582.2021.1942480. 

Santos, J.A., Fernandez-Gámez, M.A., Guevara-Plaza, A., Custódio Santos, M., & Pestana, M.H. 
(2023). The sustainable transformation of business events: sociodemographic variables as 
determinants of attitudes towards sustainable academic conferences. International Journal of 
Event and Festival Management, 14(1), 1-22. https://doi.org/10.1108/IJEFM-05-2022-0041 

Sustainable Brands (2023). Sustainable brands 2024 Conference, https://events.sustainablebrands.
com/conferences/sustainablebrands/program/.

Werner, M., & Hauber-Davidson, G. (2008). An integrated approach to water conservation for large 
users. Australasian Journal of Water Resources, 12, 179 - 187. https://doi.org/10.1080/132415
83.2008.11465346.

Zamzuri, N. H., Awang, K. W., Abdul Aziz, Y., & Samdin, Z. (2013). Event Sustainability Practices Among 
Professional Company Organizers: An Exploratory Study. Jurnal Teknologi, 64(2). https://doi.
org/10.11113/jt.v64.2255. 

Zamzuri, N.H., Atiqah Azizi, N.F., & Hafiz Hanafiah, M. (2023). Research note: tourism event 
sustainability and value creation. Journal of Convention and Event Tourism. https://doi.org/10.
1080/15470148.2023.2231623.

Zhong, D., & Luo, Q. (2018). Knowledge diffusion at business events: The mechanism. International 
Journal of Hospitality Management, 71, 111-119. https://doi.org/10.1016/j.ijhm.2017.12.003.

40Impactful Business Events vs. Publications: 
Two Sides of the Same Coin?

Zins, Mair and Ntounis 

International Journal of Business
Events and Legacies 2-2 (2024), 23-40

DOI: https://doi.org/10.63007/PVAG8769 | ISSN: 3036-034X


