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ABSTRACT
Though research on male body image has advanced significantly since the 1980s
(Grogan, 2016), most contemporary research on male body image has included
younger male samples, with little attention paid to the body image of middle-aged
and older-aged men (Drummond, 2003; Leichty, Ribeiro, Svienson and Dahlstrom,
2014; McCabe and Ricciardelli, 2004; Slevin and Linneman, 2010). Accordingly, it has
been difficult for researchers to draw conclusions about how male body image
develops beyond the young adult phase (McCabe and Ricciardelli, 2004). Given that
body dissatisfaction has been linked with adverse psychological and behavioural
consequences (Grogan, 2016), it is imperative that knowledge regarding male body
image across the lifespan is sought, and that age-appropriate interventions are

developed for boys and men across different ages (if required).

The overall aim of the current PhD was to gain insights into the way men
think, feel and behave regarding their bodies at various points in their lives. To
achieve this aim, the current study employed a range of data gathering methods,
including in-depth interviews, online-questionnaires and focus groups. From an
examination of the findings of the overall thesis, body image unawareness in
preadolescence, awareness in adolescence, body appreciation across the lifespan and
body function across the lifespan appeared to be the strongest themes across the
different studies. Additionally, adolescence was established as the most vulnerable
developmental stage for which a hypothetical positive body image promotion
programme was also developed. A key strength of this PhD is that it generated

important knowledge regarding the body image of middle-aged and older men, as



well as provided a lifespan perspective of men’s body image which in the past has

only extended as far as reporting the body image of young adult men.
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CHAPTER |
OVERVIEW OF THESIS
1.0 INTRODUCTION

How we think and feel about our bodies (i.e. body image) affects a sizeable
proportion of the general population. These ‘effects’ have generally been regarded
to be negative and lend themselves to the study of body dissatisfaction, that is, the
negative evaluations one has of one’s body size, shape, weight and muscularity, as
well as the perceived differences between one’s current body and one’s social ideal
(Grogan, 2016). Body dissatisfaction is believed to be widespread to the extent that
feeling dissatisfied with the body is regarded as ‘normal’ rather than unusual,
especially amongst females in Western societies (Tantleff-Dunn, Barnes, and Larose,
2011; Rodin, Silberstein, and Striegel-Moore, 1984).

Body image has generally been regarded as a feminine issue (Hargreaves and
Tiggemann, 2006) and has garnered more attention than male body image. In fact,
the construct of male body image and body dissatisfaction was largely ignored within
the psychology literature until the 1980s (Grogan, 2016). Since then, psychologists
and sociologists have shown increased interest in studying the phenomenon (Gough
and Robertson, 2009; McCreary, 2012; Ricciardelli, McCabe, Williams and Thompson,
2007; Holliday and Cairnie, 2007; Monaghan, 2008). The growing visibility of the male
body within popular culture has been held liable for this shift within body image
research, and generated interest among social scientists to study the consequences
of these prescribed social ideals on men’s body image (Grogan, 2016).

My own interest in researching male body image however is informed by
something more personal, that is, my personal struggles with body image during my
early twenties. By the age of 21, | had reached the final year of my undergraduate
degree and had put on a considerable amount of weight compared to when | first
began my bachelor degree in 2008. These bodily changes attracted negative
feedback from people that | knew, and led to feelings of shame and body
dissatisfaction. These feelings prompted me towards adopting certain practices,
including experimenting with fad diets and exercising excessively, both of which had

deleterious effects on my body.

13



During my final year, | was expected to write an extended piece of research
on a topic that interested me. Given the significance of body image to me during this
time, | considered men’s body image to be a suitable topic to explore in my
undergraduate dissertation. Prior to examining the literature on men’s body image,
the perceptions | had of my body were rather negative, and my attempts to modify
my body were more frequent than after completing my undergraduate research.
Reviewing the extent literature on men’s body served as a self-provided
psychoeducation for me, where | got to learn both about some of the potential
negative consequences of having a poor body image as well as learn about some of
the possible positive outcomes of accepting and respecting my body.

| undertook my next research endeavour regarding men’s body image during
my postgraduate degree (MRes in Research Methods for the Social Sciences) in 2012.
This degree helped me understand the different ways in which | could study men’s
body image, including a recognition of different philosophical positions which could
underpin body image research, along with the different methods (qualitative and
guantitative) which could be employed to reach conclusions about men’s body
image. Through this degree, | understood the strengths and limitations of both
qualitative and quantitative research methods and developed an argument based on
the importance of using both approaches in men’s body image research for my
Masters dissertation. While both my Bachelors and Masters degrees helped
significantly expand my stock of knowledge on men’s body image and the way in
which we can study men’s body image, | was not able to carry out any meaningful
fieldwork, thus leading me on to doing this PhD.

Based on extent literature on male body image, male body dissatisfaction has
tripled across the last four decades (Grogan, 2016). This is unsurprising given that
male social ideals have also evolved across this time. For example, Leit, Pope and
Gray (2001) examined covers of playgirl magazines between 1973 and 1997 and
reported that male models on the covers had become increasing muscular across this
space of time. Similarly, Pope, Olivardia, Gruber and Borowiecki (1999) drew
comparisons between old and new versions of popular action figure toys and found
that the action figures grew more muscular over 30 years, and this trend has

continued into the 21t century (Grogan, 2016). This research helps to explain
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changing pressures associated with men’s body image towards the end of the last
century, not just across different age-groups, but relevant to one age-group across
different times. Men’s bodies may also be affected by biological changes across the
age-spectrum, which may bring them closer or take them further away from the male
social ideal. Some of these changes may possibly put men at a risk of developing body
dissatisfaction as well as impact their sense of manhood (Drummond, 2003).
Understanding male body dissatisfaction across the lifespan could positively
influence these areas by informing the development of age-appropriate
interventions for men across different ages.
This leads us to the key research question for this research:

e What thoughts, perceptions and feelings do men have about their bodies at

different time points?

1.1 RESEARCH AIMS

1.1.1 Overall Research Aim

° To gain insights into the way men think, feel and behave regarding their
bodies at various points in their lives.

1.1.2. Subsidiary Aims

° Study 1 aimed to explore men’s thoughts, feelings and perceptions
regarding their previous and current body image.

° Study 2 aimed to examine quantitatively the relative importance of the
factors raised by participants in Study 1.

° Study 3 aimed to investigate the views of men from a range of age-groups in
respect to the qualitative and quantitative models produced in Studies 1 and 2, as

well as discuss how positive body image could be promoted in boys and men.
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1.3 DEFINITION OF TERMS

Given the frequency of their usage throughout this thesis, the following terms were

selected to be defined for clarity of understanding.

Body Image: This is defined here as “a person’s perceptions, thoughts, and

feelings about his or her body” (Grogan, 2016).

Body Dissatisfaction: is defined as the negative and dysfunctional feelings
one develops in response to his or her body, as well as the perceived discrepancies

between social and actual ideals (Grogan, 2016).

Body Appreciation/Positive Body Image: the thoughts and behaviours that

reflect a love, acceptance and appreciation for the body (Tylka, (2011).

Body Function: defined as the dimension of body image which focuses on
the health, fitness and physical strength of an individual (Alleva, Martijn, Jansen and

Nederkoorn, 2014).

Body Mass Index: weight in kilograms divided by squared height in metres

(Grogan, 2016)

Hegemonic Masculinity: “most honoured way of being a man” (Connell,

2005).

Belongingness: an essential human psychological need, in which people are
determined to form and sustain long-lasting, positive, and important social

relationships (Baumeister and Leary, 1995).
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1.3 OVERVIEW OF THESIS

Chapter 2 helps put into perspective the question of how men’s body image develops
across the lifespan. It does this by systematically reviewing the extant literature on
male body image through the lifespan. The key stages of development covered within
this review are preschool years, preadolescence, adolescence, young adult-hood,
midlife, and later-life. The main sources of influence over men’s body image at
different time points are discussed with supporting evidence. Additionally, gaps
within the literature are identified and a rationale for the PhD is presented in the

concluding phase of this chapter.

Chapter 3 discusses how the aims and research questions of the current PhD
were addressed methodologically. This chapter begins by speaking about the
philosophical foundations underpinning the current research. The philosophical
position taken by the principal investigator was pragmatism (Cresswell and Plano,
2011), so methods were chosen so as to align with the research questions for each
chapter, leading to a mixed methods design across the thesis as a whole. This chapter
moves on to discussing the three key stages of the research, with a detailed
description and justification of the methods used to collect and analyse the data.
Regarding Study 1, the use of semi-structured (retrospective) interviews using photo-
elicitation techniques, and inductive thematic analysis are discussed. Online
guestionnaires are subsequently discussed when covering details of Study 2. Focus
groups and deductive thematic analysis were employed to address the aims of Study

3 and are discussed in the final segment of this chapter. Potential ethical issues
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related to body image research, such as sensitivity of the topic are also considered

within this chapter.

Chapter 4 presents Study 1, which aimed to gain insights into the way men
think, feel and behave regarding their bodies at various points in their lives. To
achieve this aim, 14 semi-structured (retrospective) interviews were conducted. A
total of 14 men ranging from 45 to 67 were recruited from various parts of England.
Participants belonged to a wide range of different social, economic and ethnic
backgrounds. Participants were requested to bring in to the interview photographs
of themselves at different ages, which aided respondents’ memories and helped
them elicit more detailed information with respect to their previous body image(s).
Considering that Study 1 aimed to generate new ideas about the development of
men’s body image across the lifespan, an inductive thematic analysis was used to

analyse data from Study 1.

Chapter 5 presents Study 2 which aimed to examine quantitatively the
relative importance of the factors raised by participants in Study 1. Based on the
findings from Study 1, three hypotheses were generated. To test these hypotheses,
a larger-scale online questionnaire study was designed. A total of 57 male
participants, ranging from 18 to 60 years of age responded to a battery of online
questionnaires (on Qualtrics) including measures of body image, body appreciation,
belongingness and body function. Results were subjected to statistical analyses to
assess the relationships between all the variables of interest, to consider how much

variance in men’s body image was explained by the predictor variables (i.e. body
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appreciation, general belongingness and body functionality), and to compare

younger and older men on key variables.

Chapter 6 presents Study 3, which aimed to investigate the views of men from
a range of age-groups in respect to the qualitative and quantitative models produced
in Studies 1 and 2, as well as discuss how positive body image could be promoted in
boys and men. Nine men, aged between 18 and 75 took part in three separate focus
groups. A large proportion of this chapter is dedicated to looking at existing
intervention work done by other researchers and using this, along with findings from
Study 3 and participant feedback, to develop possible template/s to promote positive
body image in men. Considering that this study aimed to investigate support for the
specific findings of Studies 1 and 2, a deductive thematic analysis was used to find

specific themes within the data set.

Chapter 7 provides an overview of all the findings from Studies 1, 2 and 3 and
examines to the relationships between extant literature and the findings from across
all three studies. This chapter also presents commonalities and differences across the
different studies and identifies dominant themes coming out of the current research.

Limitations and strengths of the work covered in this thesis are considered.
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CHAPTER I

LITERATURE REVIEW

The construct of body image has been described as the thoughts, perceptions and
feelings one holds of his or her body (Grogan, 2016). While this domain of research
has largely focused on female body image, research on male body image has
increased substantially since the late 1980s, targeting boys and men of various age
groups. These groups include preschool boys (McCabe, Mellor and Mealey, 2016;
Tatangelo and Ricciardelli, 2017), preadolescent boys (Tatangelo, Connaughton,
McCabe and Mellor, 2017; Wright, Halse, and Levy, 2016) adolescent boys (Kenny,
O’Malley-Keighran, Molcho and Kelly, 2017; Walter and Shenaar-Golan, 2017),
college-aged men (Franko, Fuller-Tysxkiewicz, Rodgers, Gattario, Frisen, Diedrichs,
Ricciardelli, Yager, Smolak, Thompson-Brenner and shingleton, 2015), middle-aged
men (Mellor, Connaughton, McCabe and Tatangelo, 2017) and men in later life
(Drummond, 2003; Gough, Seymour-Smith and Matthews, 2016; Leichty, Ribeiro,
Sveinson and Dahlstrom, 2014; Reddy, 2013; Slevin and Linemann, 2010). Research
studies conducted with men of various age-groups has come to demonstrate unique
perspectives men have of their bodies at different time points, as well as revealing

factors which are most influential to men of different ages.

This chapter will review the different literature on male body image, focussing
on how male body image develops through the lifespan and where the gaps lie within
the literature. The age-group of boys and men across this review were defined

through an observation of how other researchers have defined their different male
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samples. For instance, McCabe, Mellor and Mealey (2016) delivered an educational
programme to parents of ‘preschool-aged boys” who were 3 to 6 years of age.
Similarly, other researchers investigating preschool boys’ body image have included
a similar age-group of boys (Birbeck and Drummond, 2006; Hendy, Gustitus and
Leitzel-Schwalm, 2001). Most researchers examining the body image of
preadolescent boys have generally recruited boys with a start age of eight years and
end age of 10 (McCabe et al., 2017; Phares, Steinberg, and Thompson, 2004;
Tatangelo and Ricciardelli, 2013), although some studies have reported using
preadolescent boys who range between 7 and 11 years of age (Tatangelo and
Ricciardelli, 2017). Research including adolescent boys have generally recruited boys
who are aged between 13 and 16, or 17 years (Jones and Crawford, 2005). The age
of young adult-men (or college-aged men) has generally been 18 years to late 20s
(see Parent and Moradi, 2011), middle-years 30 to 50 (McGuiness and Taylor, 2016),
and older men 60 and over (Drummond, 2002; Leichty et al., 2014). Based on these
considerations, the six developmental stages were defined as follows: preschool
years (3-6 years); preadolescence (7-12 years), adolescence (13-17 years), young
adulthood, (18-29 years), middle-years as (30-59), and later-years (60 years and

over).

2.1 Preschool boys’ body image (ages 3-6 years)

According to extant literature, boys begin to develop an understanding about how
their bodies should appear as early as in their preschool years (McCabe, Ricciardelli,

Stanford, Holt, Keegan and Miller, 2007; Rodgers, Wertheim, Damiano, Gregg, and
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Paxton, 2015), and may develop negative attitudes towards certain body types as

early as the age of three (Spiel, Paxton, and Yager, 2012).

Research suggests that families, especially parents, are the main source of
influence over the development of preschool boy’s body image. This is unsurprising
given that parents are the child’s primary socialisation agent (McCabe, Mellor and
Mealey, 2016). According to McCabe and colleagues (2016), parents impart gendered
ideas to children about how their bodies should appear. For boys, these messages
have generally emphasised the need for them to be ‘big and strong’ (McCabe, et al,
2007). The two primary ways in which parents have been known to influence
preschool boys’ body image is through communicating weight-related feedback to
them (otherwise known as parental commentary), and by placing their own
dysfunctional body-related attitudes and behaviours on display, which are often
internalised and reproduced by children (a process known by the name of parental
modelling; Phares, Steinberg and Thompson, 2004). Consequentially, educational
programmes have been designed for parents to prevent them from conveying such
messages to preschool boys, and to promote a healthier body image both for their

children and themselves (McCabe, Mellor and Mealey, 2016).

Mothers have particularly been found to be influential over the development
of preschool boy’s body image. For example, Hendy et al, (2001) found that maternal
messages communicated to preschool boys ‘to be bigger’ appeared to be the
strongest determining factor of preschool boys’ body image. In terms of parental
modelling, Lowes and Tiggemann (2003) reported that boys in their study wanted a

thinner body because they believed their mothers wanted a thinner body. Similarly,
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in qualitative interviews, mothers who were found communicating weight concerns
to their sons, also reported personal dissatisfaction with their own bodies and
discussed dieting behaviours to lose weight (McCabe et al, 2007). While the role of
fathers in the development of preschool boys’ body image is less understood
(Tatangelo, McCabe, Mellor and Mealey, 2016), a recent study by Spiel, Rodgers,
Paxton, Wertheim, Damiano, Gregg and Lean, (2016), found that fathers’ negative
attitudes towards obese persons predicted weight-stigma and understanding of
weight-loss strategies in three-year-old boys. Additionally, lower paternal body mass
index was associated with preschool boys attaching more positive connotations to

thinner figures.

One of the primary ways researchers have assessed preschool boy’s body
image has been through using figure-rating scales (see Ambrosio-Randic, 2000;
Ambrosio and Tokuda, 2004; Hendy, Gustitus, and Leitzel-Schwalm, 2001; Lowes and
Tiggemann, 2003; Musher-Eizenman, Holub, Leeper, Persson and Goldstein, 2003;
Pallan, Hiam, Duda and Adab, 2011; Tremblay, Lovsin, Zecevic and Lariviere, 2011;
Wong, Chang and Lin, 2013). A figure-rating scale is a self-report body image
instrument (Stunkard, Sorenso, and Schulsinger, 1983), which has frequently been
used to assess body dissatisfaction in both adults and children (Mulasi-P and Smith,
2010). The standard procedure behind the use of figure-rating scales is to present
participants with an array of body figures, ranging from very thin to obese.
Participants are then asked to select a figure which they feel closely resembles their
perceived body size and one which represents their ideal body size. Discrepancies

between current and desired size representations are then used to ascertain the
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degree to which individuals are dissatisfied with their bodies (Fallon and Rozin, 1985;

Thompson and Gray, 1995).

For preschool boys, researchers have tended to use Collins’ Figure Drawings
(Collins, 1991), that is, an adapted children’s version of the adult figure rating scale,
which includes seven, gender and age appropriate, very thin to obese silhouettes of
the body. Findings from these studies have demonstrated preschool boys to be
evenly split between wanting thinner and larger bodies. For example, 44% of five to
six-year-old Croatian boys in Ambrosio-Randic’s (2000) study reported preferences
for thinner bodies, while 32% of boys preferred to be heavier. Similarly, in a
subsequent study with four and five-year-old Croatian and Japanese boys, Ambrosio
and Tokuda (2004) found 36% of the male sample wanting to lose weight, while 27%
of the boys desiring bigger bodies. However, these findings with preschool children
have cast doubts. Dunphy-Lelii, Hooley, McGivern, Guha and Skowleris (2014) argue
that measuring body dissatisfaction using figural instruments in preschool children
can be challenging due to the inability of pre-schoolers’ to accurately construe their
body size and compare themselves to ‘hypothetical’ figures. Figure rating scales have
generally been considered problematic for use with boys as they normally do not give
boys the opportunity to indicate if they want to be more muscular (Grogan, 2016),
an ideal considered more appropriate for boys and men (Franco et al., 2015) than for
girls and women who desire more thinner body types (Tiggemann, 2006). Although
scales such as ‘the Perceived Somatotype Scale’ and the ‘Somatomorphic matrix’
(Cafri and Thompson, 2004) have included muscular silhouettes within their pictorial
instruments, these scales have not been used in published studies with preschool

children.
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While it is less clear how preschool boys may respond to a negative body
image in a behavioural sense, research has revealed that negative body image
attitudes developed during childhood years may contribute to body image problems

in subsequent stages of development (see Liang, Jackson and McKenzie, 2011).

One clear problem with body image research on preschool boys is the lack of
knowledge about how fathers may influence the body image of preschool boys.
Given that the attitudes of same-gender parents have been proposed to have a
stronger influence over children than the attitude of opposite-parents (Spiel et
al.,2012), it is important that the effect of paternal influence on preschool boys is
investigated. Fathers have also been found to participate less in educational
programmes designed to help promote preschool boys’ body image than mothers,
and therefore we know less about the sort of impact they may have on preschool
boys’ body image or behaviours (McCabe, Mellor and Mealey, 2016). Given the
benefits of taking part in educational programmes like that designed and
implemented by McCabe and colleagues (2016), fathers, like mothers, may feel
empowered by learning about issues relating to body image and in turn may begin

to feel more confident about their own bodies (McCabe et al., 2016).

Additionally, given the doubts researchers have expressed in the findings
directly obtained from preschool boys (considering the perceived cognitive
limitations of preschool children), more studies in the future should study preschool
boy’s body image using the observations of persons like primary caregivers and
teachers (as well as directly obtaining data from preschool boys) to achieve more

accurate understandings of how preschool boys may feel about their body image (see
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Hendy et al., 2001; Lowes and Tiggemann, 2003). Furthermore, ‘men as adults’ may
be able to provide more valuable insights upon ‘reflecting’ on their body image as
preschool boys, given their enhanced cognitive abilities at later developmental

stages.

Given that preschool has been considered an important phase regarding
instilling positive body image messages in children (Brausch and Gutierrez, 2009;
Bun, Schwiebbe, Schutz and Bijlsma-Schlosser and Hira Sing, 2012) efforts to educate
parents and teachers about preschool boy’s body image must continue, especially as
existing body image intervention programmes with parents of preschool boys have
found to be successful (McCabe et al., 2016). Additionally, parents and teachers may
make for more suitable recipients of such interventions, as giving preschool boy’s
body image interventions may instigate body concerns which may not even be

present.

2.2 Preadolescent boys’ body Image (ages 7-12 years)

The next developmental stage, preadolescence, has been regarded as an important
point in the development of body image concerns (Frisen, Lunde, and Berg, 2015).
Certainly, research on preadolescent boys has demonstrated that boys in this age-
group feel dissatisfied with their bodies, as well as participate in body-changing
methods to attain thinner and muscular physiques (Tatangelo, Connaughton,
McCabe and Mellor, 2017). For example, 50% of preadolescent boys in a mixed-
gender study between the ages of eight and 11 years reported wanting thinner

bodies (Dunn, Lewis, and Patrick, 2010; Truby and Paxton, 2008). In a separate study
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by Ricciardelli, McCabe, Lillis and Thomas (2006) boys aged eight to 11 reported
regular participation in body-change strategies.

For preadolescent boys, body functionality and body appearance have
been regarded as two concepts which are inextricably linked and that form the
overall body image of preadolescent boys’. For example, Tatangelo and Ricciardelli
(2013) found that eight to ten-year-old boys linked physically tough and agile bodies
to good sporting ability, characteristics which have been considered important in
establishing a hegemonic masculine identity (Connell, 2005; Murnen and Don, 2012).
Sport itself has been established as a masculinised domain wherein boys are able to
develop and present their masculine identities (Messner, 1992; Drummond, 1996)
and has been found to have positive effect on young boys’ self-esteem (Smolak and
Thompson, 2009). The centrality of sports and physical ability during male
preadolescence has also been identified in the sort of social comparisons made by
boys during this time. For example, Tatangelo and Ricciardelli (2017) found Australian
boys aged between seven and 11 to make more sports and ability-related social
comparisons with peers as opposed to appearance-related social comparisons.
Additionally, research studies have found that when asked about their body image,
boys avoid discussing body aesthetics and lean more towards discussing sports-
related content (Tatangelo and Ricciardelli, 2013). In fact, discussing sports has been
identified as creating a nonthreatening environment in which boys are able to discuss
their body image (Ricciardelli, McCabe, and Ridge, 2006). Part of the reason why men
may not wish to discuss their body concerns may be due to the mistaken belief that
body image is solely a female problem (Gough, 2007; Hargreaves and Tiggemann,

2007). However preadolescent boys do appear to acknowledge the significance of
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both the functional and aesthetic aspects of the male body in the construction of
their masculinity identity (Drummond, 2010), and are reminded of these aspects
through sociocultural exchanges.

Sociocultural factors (including family, peer and media influences) have been
identified as key predictors of preadolescent boys’ body image, and have also
become targeted areas for intervention (McCabe, Connaughton, Tatangelo, Mellow
and Busija, 2017). Regarding family influences, maternal influence has found to
extend into preadolescence phase for boys. For example, in a longitudinal study,
McCabe and Ricciardelli (2005) found that young boys (mean age = 9.26 years)
experienced weight dissatisfaction eight months after identifying pressure from
mothers to increase their muscularity, and reported muscle dissatisfaction 16
months after. Like pre-school boys, paternal contribution has not been studied as
extensively or been found to be as influential as maternal influence in explaining
preadolescent boys’ body image. However, Michael and colleagues (2014) recently
reported the effects of paternal influence on fifth-grade boys’ body image, in which
father nurturance was negatively correlated with body image discrepancy, i.e. the
difference between self-perceived size and ideal size. This demonstrates that positive
support from fathers may serve as a protective factor for preadolescent boys against
developing body image discrepancies during this time, though more work is needed
to explore paternal influence over the body image of preadolescent boys.

Peer group socialisation has been regarded as one of the primary factors in
reinforcing ideas of masculinity and body-appropriateness to preadolescent boys.
For example, Tatangelo and Ricciardelli (2013) revealed that peer acceptance and

peer-popularity during preadolescence was contingent on being good at playing
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sports or being muscular. Similarly, Tatangelo and Ricciardelli (2017) found a
significant association between peer pressure and body-change strategies in
preadolescent boys who were invested in the physical aspects of masculine gender
norms. A failure to comply with gender-norms has resulted in negative peer
experiences among preadolescent boys. For example, Frisen, Lunde, and Hwang
(2009) found that 10-year-old boys were repeatedly teased for being overweight by
their peers. Similarly, in a study by Phares, Steinberg and Thompson, (2004) teasing
by peers was found to predict body dissatisfaction in eight to 11-year-old boys, as
well as predict both body dissatisfaction and low body-esteem in a sample of ten-
year-old boys in Lunde, Frisen and Hwang (2006).

Another important factor in the body image of preadolescent boys is media
influence. Internalisation of appearance-ideals has been found to impact the body-
esteem and muscle-building behaviours of some preadolescent boys (Cusumono and
Thompson, 2001; Smolak, Levine and Thompson, 2001). However, research in
general suggests that boys appear to be less susceptible than girls to internalising
appearance ideals (Masheb and Grilo, 2001; Petrie, Greenleaf and Martin, 2010). For
example, Murnen, Smolak, Mills and Good (2003) found that although six to 12-year-
old boys were aware of the muscular ideal as much as girls were aware of the thin
and sexy ideal, this awareness did not foster any body image concerns in boys like it
did in young girls. One of the reasons for the discrepancy between male and female
internalisation of ideals could be that there is a greater range of body shapes and
sizes which are considered acceptable for males than there are for females (Andersen
and DiDomenico, 1992). Furthermore, it could be that researchers are not examining

the effects of the most relevant types of media in studies on preadolescent boys’
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body image. For example, the content of gaming magazines (Harrison and Bond,
2007), which often include exaggeratedly muscular video game characters (Scharrer,
2004) has shown to affect preadolescent boys’ body image. For example, Harrison
and Bond (2007) found that exposure to video game magazines contributed to an
elevated drive for muscularity in White, eight to ten-year-old boys. These gaming
characters have been considered as the virtual equivalent of action figures and these
figures appear to have cumulative effects on the readers of such magazines (Harrison
and Bond, 2007). One of the reasons why gaming magazines may be particularly
influential over preadolescent boys’ body image is because boys of this age group
have been regarded avid consumers of video games. Further research is needed to
understand more fully the impact of various media on boys’ body image.
Differences in body mass index (BMI) have also been used to explain
preadolescent boys’ body image. For example, greater levels of body dissatisfaction
were identified among preadolescent boys who classified as overweight or
underweight, compared to normal-weight boys (McCabe and Ricciardelli, 2005).
Also, Ricciardelli, McCabe, Holt and Finemore (2003) found that low body mass index
predicted the importance of muscles in eight to 11-year-old boys. Similarly, lower
BMI was associated with muscle-dissatisfaction in eight to 12-year-old boys in
McCabe and Ricciardelli, (2005). In general, boys with a low BMI have been found
wanting to increase their muscularity whereas boys with a high BMI have been found
wanting to lose weight (Smolak and Thompson, 2009). Though body mass index is a
‘biological’ phenomenon, it is important to understand that it by itself does not
determine body image. Rather, positive and negative social connotations attached

to certain BMI account for the way people might perceive themselves and others.
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Despite expanding our understandings of preadolescent boys’ body images,
most of these studies have been conducted using American (Cusumano and
Thompson, 2001; Harrison and Bond, 2007; Masheb and Grilo, 2001; Murnen et al,,
2003; Petrie et al., 2010; Phares et al., 2004; Shannon et al., 2014; Smolak et al., 2001;
Smolak and Thompson, 2009), Australian (Dunn et al., 2010; Drummond, 1996;
Drummond, 2006; McCabe and Ricciardelli, 2005; McCabe et al., 2017; Ricciardelli et
al., 2003; Tatangelo and Ricciardelli, 2013; Tatangelo et al., 2017; Truby and Paxton,
2008), and Swedish (Frisen et al., 2009; Frisen et al., 2015; Lunde et al., 2006) samples
of preadolescent boys. Very few studies have been conducted using British samples
of preadolescent boys (Bird, Halliwell, Diedrichs and Harcourt, 2013). This can be
problematic as the British culture can be argued to be different to that of American
and Australian cultures despite all three sharing Western values.

The prevalence of non-British samples in male body image research may call
into question the applicability of the results onto the body image experiences of
British preadolescent boys. Thus, there is a need for body image research which
includes samples of British preadolescent boys to see whether their experiences align
with the experiences of the non-British samples.

Also, all studies in this section except for one (Tatangelo and Ricciardelli,
2013), have used a quantitative approach to investigating preadolescent boys’ body
image. This can be interpreted as a limitation as these studies do not explain why
preadolescent boys have responded in the ways that they have across these
guantitative studies. Even with the qualitative study, Tatangelo and colleagues,
(2013) reflected how using a focus group approach may have led preadolescent boys

in their study to be influenced by each other, particularly as the boys’ belonged to
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the same school, possibly the same year, and were familiar with each other. To help
address the issues above, it is necessary that future researchers interested in
researching preadolescent boys’ body image adopt more (appropriate) qualitative
strategies, e.g. individual interviews, to allow preadolescent boys to provide more
honest insights into their body image, without any fears of being judged by their
peers. Additionally, given the large number of quantitative studies conducted on
preadolescent boys’ body image, it isimportant that these are followed by qualitative
studies that further explore significant findings from these quantitative
investigations as well as examine underlying reasons for why preadolescent boys
responded the way that they have in these studies.

2.3 Adolescent boys’ body image (ages 13-17 years)

Adolescence is an important time for boys in which they undergo many changes,
including psychosocial, cognitive and more noticeably physical changes (Walter and
Shenaar-Golan, 2017). Physical changes during adolescence are often considered
more substantial than changes experienced at any other time point (Markey, 2010)
excluding infancy. Girls’ changing bodies have been perceived to take them away
from the female social ideal (McCabe and Ricciardelli, 2006). For boys, the
experiences of these changes can be a positive time for early maturing boys, as it is
considered to bring them closer to the social male ideal (Ricciardelli and Yager, 2016).
However, delayed puberty in adolescent boys may foster feelings of body
dissatisfaction (Ricciardelli and McCabe, 2009) given the discrepancies between

boys’ current body and the social ideal.
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The claims noted above have been validated through research. For example,
Klump (2013) found that the early maturation of the male body was associated with
reductions in body dissatisfaction or weight and shape concerns among adolescent
boys. Simultaneously, early maturing boys from the U.S. and Norway appeared to
hold more favourable opinions of their bodies compared to late maturing boys
(Alaskar, 1992; Siegel et al., 2013). Furthermore, Abbott and Barber (2010) revealed
that boys who experienced puberty at the same time or earlier than their peers
displayed greater functional and aesthetic satisfaction. Generally, early maturing
boys have been perceived to be more good-looking, poised, and popular amongst
peers than late-maturing boys (Freedman, 1990). Delayed puberty has been equated
with low social competence, poor relations with parents and peers, greater
propensities to internalise body-related messages, and poor academic performance

in boys, as well as greater body dissatisfaction (Ricciardelli and McCabe, 2004).

To accelerate the process of physical development, adolescent boys have been
found engaging in a range of health-risk behaviours (Ricciardelli, McCabe, Lillis, and
Thomas, 2006). Considering that the male social ideal is characterised by high levels
of muscularity (Mishkind, Rodin, Silberstein, and Stiegal-Moore, 1986; Pope, Phillips
and Olivardia, 2000), most of the body-change strategies boys engage in have been
targeted towards increasing their weight and muscle-mass (Ricciardelli and Yager,
2016). To achieve more rapid results, boys have been found consuming appearance
and performance-enhancing drugs (APEDs; Hidebrandt, Harty and Langenbucher,
2012). The use of APEDs such as protein powders, protein bars, creatine, ephedrine,

adrenal hormones, sport drinks, vitamins or minerals, energy drinks (Yager and

33



O’Dea, 2014) and anabolic-androgenic steroids (AAS; Parent and Bradstreet, 2017)
have been associated with adolescent boys’ body-modifying behaviours (Ricciardelli
and Williams, 2016). Steroid-use has been reported in samples of Australian and
American adolescent boys, and Dunn and White, (2011) reported that the lifetime
use of steroids among high-school boys in Australia was 2.4%, and as high as 5.9% in
samples of American adolescent boys, with 0.8% of these adolescents reporting

consuming steroids on a regular basis (Eisenberg, Wall and Neumark-Sztainer, 2012).

Given that individuals are reported to spend less time with their families and
more time with their peers during the adolescent years (Brown, 2004; Larson and
Verma, 1999), peer influence has been viewed as the strongest source of influence
over adolescent boys’ body image (Jones and Crawford, 2004; Quiles Marcos, Quiles
Sebastian, Pamies Aubalat, Botella Ausina, and Treasure, 2013). One of the ways in
which peers may exert influence over adolescent boys’ body image is through
engaging in appearance-related conversations with them (Clark and Tiggemann,
2006; Jones, 2004). Based on the findings from Jones (2004), adolescent boys who
frequently engaged in appearance-related conversations displayed greater levels of
body dissatisfaction than boys who took part in fewer appearance-related
conversations. However, the sort of appearance-related conversations which take
place between young males are different to those which occur amongst young
females. For example, adolescent girls’ discussions tend to be more appearance-
oriented (Jones and Crawford, 2004), whereas the primary focus of adolescent boys’
appearance-conversations has been around muscle-building (Jones and Crawford,

2006). Adolescent boys’ inclinations towards discussing muscle-enhancement has
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been explained by its gender-appropriateness and its connection to the masculine
appearance ideal (Jones and Crawford, 2006). Also, as male friendships have been
identified as more activity-oriented, muscle-building has been suggested as a venture

which boys can take up jointly (Jones and Crawford, 2006).

Despite adolescence being considered a significant time for boys regarding
their body image, only two intervention programs were identified which have
exclusively been designed and implemented with adolescent boys (McCabe,
Ricciardelli, and Karantzas, 2010; Stanford and McCabe, 2005), and two where
adolescent boys were included in intervention programmes alongside adolescent
girls (O’'Dea and Abraham, 2000; Wade, Davidson and O’Dea, 2003). Additionally,
only one of the two prevention programmes exclusively designed for boys proved to
be successful (Stanford and McCabe, 2005), while no improvements were found in
adolescent boys’ body image post-intervention in McCabe and colleagues (2010).
This demonstrates the need for more intervention programmes before it can be
identified what works and what does not work in helping promote positive body
image in adolescent boys.

2.4 Young adult men’s body image (ages 18-29 years)

While existing research suggests that younger boys are vulnerable to feeling
dissatisfied with their bodies (Bucchianeri, Arikian, Hannan, Eisenberg and Neumark-
Sztainer, 2013; Frisen, Lunde and Berg, 2015), body dissatisfaction has been found to
extend through to young adulthood (McPherson, 2012). In fact, body dissatisfaction
has been distinguished as a problem affecting a sizeable proportion of men in their

twenties (McArdle and Hill, 2009; McCabe and Ricciardelli, 2004). Body
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dissatisfaction has been associated to a range of negative psychological outcomes in
young adult men (Blashill, 2009) including depression and poor self-esteem
(Bergaron and Tylka, 2007). Body dissatisfaction is understandable among young
adult males, considering that the cultural ideal for men has become increasingly
muscular and leaner and difficult to obtain over time (Diedrichs and Lee, 2010; Law
and Labre, 2002; Leit et al., 2001; Pope et al., 1999). Biological changes in young
adulthood may further exacerbate men’s feelings towards their bodies. As in the
earlier stages of development, young adulthood has also been associated with
unique biological changes. For example, young adults may experience a reduction in
their basal metabolic rate, which may result in a loss of lean mass (Paulev, 2004) and

potentially result in weight gain, taking men further away from the male social ideal.

To try to reduce body dissatisfaction, young adult men, or ‘college-aged’ men
as they are frequently referred to within literature, have been found engaging in a
range of appearance-fixing behaviours (Walker and Murray, 2012). Given that the
male ideal is generally understood by men as being a ‘muscular mesomorph shape’
as opposed to a thin (ectomorph) or fat (endomorph) body type (Franco et al., 2015),
men generally engage in body modifying practices which help take them closer to
this ideal. Exercise has commonly been used by young men to modify their bodies
(Grogan, 2016), compared to dieting, which has generally been considered more
appropriate for women (Gough, 2007; Gough, Hall and Seymour-Smith, 2014).
Though men do not generally report to exercise for aesthetic purposes (Grogan,
Conner and Smithson, 2006), a vast number of men have been found to exercise to
improve their bodies appearance (Grogan, 2016). For example, 44.6% of young

Australian men between the ages of 18 and 25 years reported that their motivations
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to exercise were to improve their body image (Ashton, Hutcherson, Rollo, Morgan
and Collins, 2017). Similarly, Kyrejto, Mosewich, Kowalski, Mack and Crocker (2008)
reported that 74.6% of 20-year-old males from a mid-western university in Canada
exercised to enhance their appearance, as did the British sample of men in Donaldson
(1996). In terms of dieting, men may prefer to reduce fat in their diets instead of
restricting their calorie intake so that they can achieve more slender body types
(Leith, 2006; McCreary and Sasse, 2002). Another method which young men have
adopted to enhance their muscularity is through using anabolic-androgenic steroids
(AAS; Parent and Moradi, 2011). The anabolic element of AAS has known to facilitate
in the muscle-building aspect of appearance, while the androgenic component has
known to contribute to the masculinizing features. While AAS users have usually
claimed to take AAS for purposes of improving their performance, it has been argued
that AAS is mostly been used to enhance appearance and increase confidence
(Wright, Grogan and Hunter, 2001). Although young men have been found
deemphasizing the negative effects of steroids (Grogan, Shepherd, Evans, Wright and
Hunter, 2006), the use of steroids have been linked with kidney and liver damage,
hypertension, along with placing individuals at a risk of becoming infected with HIV
or hepatitis for those who inject steroids (Institute for the Study of Drug Dependence,

1993; Rich, Foisie, Towe, Dickenson, Mckenzie and Salas, 1999).

In terms of influencing factors, sociocultural explanations have been put
forward to explain body image in young men, and media have been found to
influence the body image of young men (Bartlett, Vowels and Saucier, 2008). Young
adult men in general may be more susceptible to media images than men from other

age-groups, given that the media contain more relevant comparison targets than any
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other age group (Festinger, 1954; Mulgrew and Cragg, 2017; Peat, Peyerl, Ferraro

and Butler, 2011).

Media exposure to muscular images has been linked to disturbances in young
men’s mood and body image (Bartlett et al, 2007; Blond, 2008). For example, self-
rated body satisfaction scores appeared to decrease in a sample of US college men
after viewing images of muscular models (Lorenzen, Grieve and Thomas, 2004).
Similarly, American male undergraduates in Leit, Gray and Pope (2002) reported that
men who viewed photographs of muscular men in popular magazines reported
greater body dissatisfaction than men in the control groups that viewed
advertisements containing neutral content. In a more recent study, university
students who were exposed to five-minute clips containing images of muscular and
attractive singers in Mulgrew and Volcevski-Kostas (2012) study were found to
become angry and reported declines in their levels of body satisfaction compared to

the control group upon completing the experiment.

In terms of parental influence, this has been reported to become less
influential during men’s young adulthood. For example, Schwartz, Phares, Tantleff-
Dunn and Thompson (1999) found no association between parental feedback and
body dissatisfaction in college-men. One of the reasons ascribed was that young men
may not receive as negative feedback from their parents as their female counterparts

do.

There is some evidence that feedback from romantic partners may also
impact young men’s body image. For example, in a study with American men in their

mid-20s, Goins, Markey and Gillen (2012) found that men’s body satisfaction was
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contingent on their perceptions of their partners satisfaction with their bodies.
Similarly, in another sample of American men, this time representing the sexual
minority, partners amongst other sociocultural influences were reported to be an
important factor in determining how men felt about their body image (Bozard Jr and

Young, 2016).

Despite being described as one of the more vulnerable age-groups, in terms
of developing body dissatisfaction, there is evidence of only a few intervention
programs which have been designed and delivered to young adult men to improve
their body image (Brown, Forney, Pinner and Keel, 2017; Henderson, 2012; Jankowski
et al., 2017). Outcomes from these prevention programmes demonstrate these
programmes to have been successful in enhancing men’s body image. Future

researchers need to thus look at ways to improve young men’s body image.

2.5 Middle-aged men’s body image (ages 30-59 years)

Though middle-aged men are known to experience similar life events to middle-aged
women, such as marriage, parenting and career development, research examining
the body image of middle-aged men is scarce (McGuinness and Taylor, 2016). Very
little is known about what influences or predicts middle-aged men’s body image, or
what sort of effects the above life events may have on middle-aged men’s bodies
(McCabe and Ricciardelli, 2004; Robinson and Wright, 2013). Middle-aged women
were found to be more dissatisfied with their bodies in a recent study than middle-
aged men (McGuinness et al., 2016). Middle-aged men may also experience an
upsurge in body dissatisfaction, body shame and disordered eating due to changes

in body shape and body fat (Baker and Gringart, 2009; Boisvert and Harrell, 2012;
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Keel et al., 2007). For example, in Keel and colleagues (2007), 71% of middle-aged
American men preferred slimmer physiques compared to 37% of men that were 20
years their juniors. Moreover, midlife men within this study reported greater
dissatisfaction with their body weight and reported increases in dieting behaviours
compared to younger men. Findings from Keel et al., (2007) confirm earlier findings,
wherein men in their 50’s showed greater discrepancies between ideal and current
size compared to men in their 20s (Lamb and Colleagues, 1990). Given that the
process of aging could take one further away from the cultural standard of male
beauty as lean and muscular, body dissatisfaction is understandable within middle-
aged men (Keel et al, 2007). However, much more research is required to gain a

clearer understanding of middle-aged men’s body image.

As can be seen from the length of section 2.5, body image research on middle-
aged men is insufficient (Kim and Kang, 2015) and makes it difficult to draw

conclusions about body image of men within this age-category.

2.6 Older men’s body image (60 and over)

Older age has been associated with substantial changes to body appearance and
body functioning/health (Jankowski, Diedrichs, Williamson, Christopher, and
Harcourt, 2016). Since masculinity in western society is defined both aesthetically
through a muscular, athletic and youthful appearance, and functionally through
hegemonic ideals of autonomy, sexual competence, and insusceptibility to pain, men
may feel a sense of demasculinisation and foster feelings of body dissatisfaction as
they enter old age (Drummond, 2003). Findings on older men’s body image have

however been inconsistent. For example, while some studies have found age to
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predict body dissatisfaction in aging men (Kaminski and Hayslip, 2006; Jankowski,
Diedrichs and Halliwell, 2014; Tiggemann, Martins and Kirkbride, 2007), other studies
reveal that men generally become more accepting of their own as well as others’
bodies as they age (Halliwell and Dittmar, 2003; Leichty, Ribeiro, Sveinson and
Dahlstrom, 2014; Peat, Peyerl, Ferraro and Butler, 2011; Slevin and Linemann, 2010).
The latter may also have something to do with the double-standard of aging
(Chonody and Teater, 2016). The double standard of aging distinguishes between the
bodily experiences of older men and women, and proposes that more positive
connotations are attached to the aging male body than the female aging body.
‘Wrinkling’ and ‘graying’ has been associated with being ‘wiser’ and more
distinguished for men, whereas labels such as ‘sagging’ have been used to describe
the aging female women (Calasanti, 2005). Additionally, men tend to be judged less
harshly if they put on weight as they age than women (Jeffreys, 2005). This can thus
be considered a factor to protect men from developing body dissatisfaction in terms
of their declining physical appearance, and explain why they may be more accepting
of their bodies than women, who have been identified to experience higher levels of

anxiety regarding the aging process (Hatch, 2005).

As identified earlier in the section with preadolescent boys, men’s body
image and their sense of masculinity has been linked with both the way their bodies
appear as well as the way their bodies function. Unlike preadolescent boys, for
example, who regard appearance and functioning equally important to their sense
of masculine identification, older men appear to potentially renegotiate their
relationship with their aging bodies by shifting the focus from the aesthetic aspects

of their bodies to body function (Drummond, 2003). Furthermore, it appears that
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older men emphasize the importance of a functioning body in their accounts. For
example, men in the study by Leichty and colleagues (2014) defined an ideal body as
one which could move and one which allowed men to engage in activities they
wanted to take part in. Similarly, men in Drummond (2003) perceived the concept of

movement as a positive one, equating it with good health.

Except for Jankowski and colleagues (2016) who also included older South
Asian men in their study, all the older male samples used in studies mentioned above
are predominantly White, making it difficult to generalise the findings to older men
of other races (Ferraro, Muehlenkamps, Paintner, Wasson, Hager and Hoverson,
2008; Halliwell and Dittmar, 2003; Hurd-Clarke and Korotchenko, 2011; Kaminski and
Hayslip, 2006; Leichty et al., 2014; Peat et al., 2011; Slevin and Linemann, 2010). Also,
despite garnering scholarly attention from different parts of the world, such as the
U.S. (Kaminski and Hayslip, 2006; Peat et al., 2011; Reddy, 2013; Slevin and
Linemann, 2010), Australia (Drummond, 2002; Tiggemann et al., 2007), Canada
(Leichty et al., 2011), and the U.K. (Gough, 2016; Halliwell and Dittmar, 2003;
Jankowski et al., 2016), these studies have mostly included small sample-sizes due to
being qualitative in nature, limiting generalisability to older men in the wider
population. Despite qualitative research being considered a prerequisite for looking
at the body image of aging men, given the shortage of research on this age-cohort
(Bottamini and Ste-Marie, 2006; Leichty et al., 2014; Slevin and Linemann, 2010), it
is important that quantitative work builds on the findings from this qualitative
research so that we can see how much of these findings extrapolate to older men
within society at large. Additionally, researchers need to focus on developing, or

using/adapting existing appropriate body image instrumentation to measure
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relevant factors related to older men’s body image, especially as variations have been
found in men’s body image across different age-groups (Peat et al., 2011; Jankowski

etal., 2016).

2.7 Summary of existing research and unanswered questions

Within this chapter, research on men’s body image was drawn from various
developmental stages and integrated, to see how male body image develops over
the lifespan. From reviewing the literature, males across most age-groups were
found to be evenly split between wanting thinner and bigger bodies. However, given
the perceived cognitive abilities of preschool boys, data coming from this age-group
has created doubts amongst researchers. Parents, especially mothers have been
regarded as the primary source of influence over preschool boy’s body image,
although less is known about the influence of fathers over preschool boys’ body

image.

For preadolescent boys, the way a body appears is closely linked with what a
body can do physically. Physical activity (especially sport) has been identified as being
especially important for preadolescent boys as it allows them to develop and portray
their masculine identities. Sport has also been found to create a non-threatening
environment for preadolescent boys in which they are able to speak more
comfortably about their bodies. While maternal influence has been found to
continue into preadolescence, peer influences are reported to be stronger than
parental influence during this time for boys. Additionally, physical capabilities and

appearance have been linked with peer acceptance and peer popularity in
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preadolescent boys. Boys who fail to comply with either one of these two have been

found to face negative peer experiences such as peer teasing.

Adolescence is a pivotal developmental stage for adolescent boys as they may
experience bodily changes. This phase is generally reported as being a positive phase
in male experience as it has the potential to draw boys closer to the cultural male
ideal. However, delayed puberty in boys can cause tensions and compel boys to take
on practices which may help accelerate the process of development although which

have been linked with negative long-term outcomes.

Feelings of body dissatisfaction and efforts to enhance body appearance have
been found to continue into young male adulthood. Given that the cultural ideal for
men has been defined as a mesomorphic (muscular), rather than an ectomorphic
(thin), or endomorphic (fat) body type, most young men have been found to engage
in activities which help them get closer to the muscular ideal. Exercising and
consuming appearance-enhancing drugs and supplements have thus been
considered more appropriate (and gender-appropriate) than dieting, which is more
of a common practice amongst women. The social ideal for males has however
become more difficult to approximate with time, as evidenced in print media and
through the creation of action figures. Young adult-men may be more susceptible
to media images given that male beauty, and figures to represent this in the media
are usually done through the depiction of ‘young men’ as opposed to men of other
age-groups. Young adult men therefore have more suitable comparison targets than

males of other groups. Feedback from romantic partners have also known to impact
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the body image of young men. This has been found to be the case for both

heterosexual men as well as sexual minority men.

Research on men’s body image during middle-years is scarce (McGuiness et
al., 2016). Middle-aged men may experience similar life-events to women of the

same age, although the effects of these on men’s body image are unknown.

Older men can face substantial bodily changes, both in terms of the
appearance of the body and body functionality, and both have been considered
instrumental in the display of masculine identification. However, aging men’s bodies
are not judged as harshly as aging women’s bodies (as put forward by the double
standard of aging theory). Additionally, older men may renegotiate their masculine
identities in older age by shifting the focus from how their bodies look like to what
their bodies can physically achieve. Moreover, older men have been found to

become more appreciative of their bodies as they age.

As addressed in the review above, there are gaps and issues within the extent
literature which require filling and rectifying. Firstly, there is a lack of research on
the body image of men over the age of 30, especially middle-aged men which
requires much needed attention. Secondly, even though research on younger
samples, such as preadolescent and adolescent boys is more available than research
on men of older age-groups, these samples have largely been derived from the U.S.
and Australia, and may not be generalisable to British boys’, despite similarities being
identified in the body image experiences of young American, Australian, and British
adult males (Kruger, Lee, Ainsworth and Macera, 2008; Silva, Nahas, de Sousa, Del

Duca and Peres, 2011). Researchers have also been unsure about findings they have
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obtained from very young boys given the perceived cognitive limitations of boys at
this age, requiring innovative ways of studying preschool boy’s body image.
Additionally, not much is known about the influence of fathers on the body image of
preschool and preadolescent boys’. Despite there being a considerable literature on
the body image of adolescent boys and young adult men, very few intervention
programmes have been designed and administered to promote a positive body

image in men of these age groups, and men in general.

In conclusion, male bodies are subjected to various biological and other
changes across the lifespan, which may bring them closer or take them further away
from the culturally accepted ideal for men. Some of these age-related changes may
cause feelings of inadequacy within males and affect their sense of masculinity. Given
that body dissatisfaction has been linked with adverse psychological and behavioural
consequences in men, it is crucial that knowledge pertaining to men’s body image
across the life course is obtained and used to lay foundations for possible future body
image interventions for men. Accordingly, the following research question was

formulated for the present PhD:

What thoughts, perceptions and feelings do men have about their bodies at
different time points?

This PhD has the following key aim:
To gain insights into the way men think, feel and behave regarding their bodies at
various points in their lives.
Three subsidiary aims were established for each of the three studies conducted in

the present PhD and intended to fill the gaps identified in the review above.

46



Study 1 aimed to explore men’s thoughts, feelings and perceptions regarding their
previous and current body image.

Study 2 aimed to examine quantitatively the relative importance of the factors
raised by participants in Study 1.

Study 3 aimed to investigate the views of men from a range of age-groups in
respect to the qualitative and quantitative models produced in Studies 1 and 2, as

well as discuss how positive body image could be promoted in boys and men.

47



CHAPTER Il

RESEARCH METHODOLOGY

3.0 INTRODUCTION

This chapter will begin by discussing the philosophical underpinnings of the present
research. This will be followed by a discussion of the research design, as well as the
research strategies employed to gather and analyse data. Regarding the research
design, the three distinct phases of the current research along with the inherent
features of each of these phases will be presented. This chapter will conclude with a

discussion of ethical considerations.

3.1 PHILOSOPHICAL FOUNDATION

The current research subscribes to a pragmatist philosophy (Cresswell, 2003). Within
pragmatism, primary importance is given to the research question (Cresswell and Plano-
Clark, 2011). Accordingly, advocates of this paradigm adopt whichever research strategy
they believe has the potential to adequately answer their research question (s) (Johnson and
Onwiegbuzie, 2004). In this work the principal investigator has used a broadly realist
approach, whereby information provided by men about their body image was taken at face
value (Hayes, 2000) and was regarded to be a true reflection of how men felt about their
bodies (Maxwell, 2012), rather than alternatives such as a social constructionist approach
(Willig, 2013). This realist approach informed the choice of quantitative methods for Study
2, as well as the choice of thematic analysis (Braun and Clarke, 2006) to analyse the results

of the two qualitative studies.
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3.2 RESEARCH DESIGN

Given that mixed-methods research has been regarded as the philosophical partner
for the pragmatist school of thought (Denscombe, 2008), the current study adopted
a mixed-methods research design, matching methods to research questions to study
the way men think, feel and behave about their bodies at different points in their
lives. Mixed-methods research has broadly been defined as research which
encompasses components of both qualitative and quantitative enquiry (de Silva,
2017; Merten, Bazeley, Bowleg, Fielding, Mazwell, Molina-Azorin and Niglas, 2016).
This third methodological movement (Teddlie and Tashakkori, 2003) came into
existence as a response to the long-lasting disputes (or ‘paradigm wars’) between the
quantitative and qualitative traditions (Fielzer, 2010). Advocates of this ‘third
paradigm’ believe that integrating different research strategies has the potential to
generate improved understandings of the research problem (Meister, 2018)
compared to the use of single-methods in research studies (Cresswell and Clark,
2007). Certainly, both qualitative and quantitative methods have shortcomings, such
as issues of external validity and objectivity in qualitative research, and the absence
of participant voice in quantitative research (Johnson and Onwuegbuzie, 2004). A key
advantage of combining methods is that the strengths of one method could help
overcome the drawbacks of another (Johnson and Onwuegbuzie, 2004). Stronger
conclusions may also be reached using mixed-methods research, through the process
of merging and validating findings. Furthermore, mixed-methods research may
generate more elaborate understandings needed to inform theory and practice

(Johnson and Onwuegbuzie, 2004).
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The current research consisted of three key studies wherein three separate
research methods were employed to investigate different aspects of the factors of
interest. These include in-depth interviews (Study 1), an online survey (Study 2), and
focus groups (Study 3). Methods within each study were carefully selected and are

justified in the sections below.

3.3 STUDY ONE (In-Depth Interviews)

As outlined in the literature review (see Chapter 2) most of the studies investigating
male body image have focused on younger samples of men. However, to look at how
male body image develops across the lifespan, it was essential that knowledge
pertaining to middle-aged and older men’s body image was first acquired as these
also account for important life-stages. Considering the dearth of research on middle-
aged and older men’s body image (Drummond, 2003; Slevin and Linemann, 2010) a
qualitative approach was first taken to improve these understandings, through
production of rich and explanatory data (Cresswell, 2013). In fact, qualitative
research has been regarded as a prerequisite to carrying out any quantitative
investigation regarding body image of males in these age-groups (Bottamini and Ste-
Marie, 2006; Leichty, Ribeiro, Sveinson, and Dahlstrom, 2014; Slevin and Linemann,

2010).

3.3.1. Recruitment

As participants in Study 1 were required to reflect on a range of earlier life stages,
along with discussing their current body image, the principal investigator aimed to
recruit men in their 40s-60s. It was believed that men of this age-range could

successfully reflect on several developmental stages, including preschool,
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preadolescence, adolescence and young adult years. Additionally, they could also
shed light on how they feel about their bodies as middle-aged men, providing a
lifespan perspective on male body image. Men ranged between the ages of 45 and
67 years. The inclusion of one older participant allowed for an extended
understanding of how older men may also think about their bodies.

Participants for Study 1 were recruited via a volunteer sampling method.
Details of Study 1 (see appendix A.2) were advertised in a range of different settings
around Manchester, including the University campus, sport centres, pubs/cafes and
public restrooms. The university campus was viewed as a suitable venue to promote
participation as it consists of staff and mature students of the specified age-range. It
was also expected that staff and students at the University would be more empathic
and willing to volunteer as they understand the importance and nature of participant
recruitment in doctoral research. It was also envisaged that body image research
would interest men who go to the gym given the element of body modification. Given
the emphasis aging men have placed on keeping physically active in later years
(Drummond, 2003; Leichty, 2014), it was imagined that men of all age-ranges would
be found in this setting. Pubs and cafes were also considered as places where middle-
aged men would most likely be found socialising therefore the study was also
advertised within this setting, as well as being promoted in public restrooms around
Manchester.

Despite Study 1 being advertised in Manchester, opportunities also arose
from outside of Manchester (through snowball sampling), which were considered.
These opportunities came from various parts of England, including Yorkshire and the

Humber Region; East; South East and South West of England. Given the lack of ethnic
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diversity identified within research looking at the body image of aging men (Ferraro
et al, 2008; Halliwell and Dittmar, 2003; Hurd-Clarke and Korotchenko, 2011;
Kaminski and Hayslip, 2006; Leichty et al., 2014; Peat et al.,, 2011; Slevin and
Linemann, 2010), Study 1 aimed to include middle-aged men from a wide range of
ethnic backgrounds. While the majority identified as White Caucasian (10/14), the
remaining participants were Black (1/14), British Iranian (1/14), British Indian, (1/14)
and British Pakistani (1/14) individuals. Men held different marital statuses.
Pseudonyms were used to maintain anonymity (see Chapter 4 for participant
vignettes).

Sample size was based on data saturation (see Constantinou, Georgiou and
Perdikogianni, 2017). The principal investigator continued to recruit participants for
Study 1 until he felt that the data had ceased to offer any new information (Glaser
and Strauss, 1969). As no additional concepts/themes were observed after the
fourteenth interview, the principal investigator decided to terminate further
sampling of participants.

3.3.2. Data collection

In-depth interviews were first employed to draw out vivid understandings of middle-
aged and older men’s body image (Mcintosh and Morse, 2015). As a research
strategy, in-depth interviews have been regarded as the most frequently used
method within qualitative research (DiCicco-Bloom and Crabtree, 2006), given both
its flexibility and adaptability (Kallio, Pietila, Johnson and Kangasniemi, 2016). One of
the appealing aspects of using semi-structured interviews is that researchers can
ensure all topics of interest are covered without necessarily impeding on

participants’ narratives (Grogan, Shepherd, Evans, Wright, and Hunter, 2006). In fact,
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semi-structured interviews have been found to enable meaningful interactions
between interviewers’ and participants’ (Galletta, 2012), as well as enable
interviewers to seek clarity on issues raised by participants during the interview
(Hardon et al., 2004; Polit and Beck, 2010; Rubin and Rubin, 2005). Given that the
focus of this PhD has been on how men’s body image develops across the lifespan,
this study did not solely aim to analyse men’s current body image, but also examined
how men felt about their bodies in earlier stages of development. This was
considered particularly important in developing a coherent narrative of men’s body

image through the lifespan.

In Study 1, participants were also asked to bring in old photographs of
themselves from different points in their lives. These photographs acted as visual
cues to body image (Kunimoto, 2004) and were similarly used to form the basis for
some of the questions asked within the interview. Using photographs within
interview settings have been described as the photo elicitation method (Bates,
McCann, Kaye and Taylor, 2017). This technique has also been referred to as the
‘photo interview’ (Collier, 1957; Demphsey and Tucker, 1991); ‘reflexive
photography’ (Harrington and Lindy, 1999); and ‘hermeneutic photography’
(Hagedorn, 1994) and has mostly been used within anthropological (Samuels, 2004)
and sociological research (Clark-lbanez, 2007; Dowdall and Golden, 1987) although
has been insufficiently used within psychological research (Bates et al., 2017). The
use of visual stimuli within interviews can help draw out more meaningful accounts
from participants (Frith and Harcourt, 2007; Kunimoto, 2004), and stimulate
memories in a way that standardised interview questions are not able to (Bates et al,

2017; Harper, 2002). In addition, photo elicitation is considered as an ‘empowering’
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and ‘emancipating’ experience through which participants can make their
experiences noticeable (Olliffe and Bottorff, 2007). By using the photo-elicitation
method, the principal investigator aimed to give participants more control (Meo,
2010) and bring more flexibility to the interview, which although is considered
flexible and adaptable (Kallio et al., 2016) given the ‘semi’ in its title, is still largely
believed to be controlled by the researcher (Sorrell and Redmond, 1995). Men in
Study 1 were given control by being able to select the photographs they wanted to
show and lead the interviews by interpreting these images to the researcher in terms

of how they felt about their bodies at different timepoints (Loeffler, 2004).

Though there were other qualitative methods which could have been used to
generate high quality data on middle-aged men’s body image (for e.g. focus groups,
telephone interviews), using individual, in-depth interviews in Study 1 was a strategic
choice made by the principal investigator based on the following methodological
considerations. Firstly, given the limited knowledge on middle-aged men’s body
image at the start of the PhD, it was imperative that Study 1 elicited as much
information it could on this topic and ensured every participants’ voice was heard.
Despite the focus group method being regarded as a highly effective data gathering
technique in which a wealth of data may be generated through the participation of
several individuals (Robson, 2013), focus groups may consist of individuals, such as
the ‘dominant talkers’, ‘self-appointed experts’ and ‘ramblers’ which may inhibit

other participants from expressing their narratives (Krueger and Casey, 2015).

Furthermore, telephone interviews could have also been employed in Study

1 instead of using face-to-face interviews, but the principal investigator decided not
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to use for several reasons. Firstly, telephone interviews are perceived to restrict the
development of rapport between researcher and participant, which is essential in
generating high quality data (Shuy, 2003). Also, they are typically seen appropriate
only for short (Harvey, 1988), structured interviews (Fontana and Frey, 1994) or in
very specific situations (Rubin and Rubin, 2005). The lack of visual cues may affect
the depth of meaning that can be conveyed (Irvine, 2011; Fielding and Thomas, 2008;
Gillham, 2005), so understanding the intended meaning might be more difficult
without the additional information provided through visual cues. Cresswell (2013)
also argues that the use of a telephone deprives the researcher of seeing the
respondents’ informal, nonverbal communication. Also, respondents may provide
shorter and more superficial responses in telephone interviews making them less

attractive for the purposes of this study than face to face interviews.

3.3.4. Reflections of a Male Body Image Interviewer

Gender of the researcher can impact research findings (Yager, Diedrichs and
Drummond, 2013), so this was a consideration when planning the interviews. It has
often been argued that participants prefer speaking about more sensitive topics with
female interviewers (Davis, Couper, Janz, Caldwell and Resnicow, 2010). This may be
because women researchers have been considered to be more sympathetic (Pollner,
1998), less critical and appear to be more interested in what participants have to say
than male researchers (Derlega, Winstead, Wong, and Hunter, 1985). Within body
image research, boys and men have reported preferences for female researchers. For
example, when given a choice of male and female researchers, boys and men in

Grogan and Richards (2002) indicated a preference for female facilitators,
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considering them to be less threatening than if they were speaking to men. Similarly,
men in Bottamini and Ste-Marie (2006) perceived women to be less threatening and
the act of discussing their body image concerns with men as potentially de-
masculinizing. Based on these findings the principal investigator was at first
concerned and somewhat apprehensive about how his position as a male researcher
would impact the nature and quality of his interview data. However, the principal
investigator was pleasantly surprised at the detail of information that participants
provided. One possible explanation for why men may have disclosed more to the
principal investigator of the current research may have something to do with the fact
that the male researcher does not present as a traditionally masculine male in terms
of behaviour and clothing, possibly putting men more at ease, akin to other reports

of men being more at ease with women researchers (e.g. Grogan & Richards, 2002).

3.3.5. Data analysis

The analytic method employed to analyse findings from Study 1 was inductive
thematic analysis (Braun and Clarke, 2006). Thematic analysis is an analytic method
wherein researchers establish, examine and describe patterns (themes) within their
dataset (Braun and Clark, 2006). Inductive thematic analysis has been described as a
branch of thematic analysis wherein researchers take a ‘bottom-up’ approach to
analysing their data (Frith and Gleeson, 2004). Researchers conducting inductive
thematic analysis aim to examine their data without letting their preconceptions
about the subject area influence their analysis. By conducting the analysis for Study
1, the principal investigator intended to identify how respondents felt about their

bodies at different points. The analysis for Study 1 was conducted based on the six
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steps established by Braun and Clarke (2006). The principal investigator began by
making himself familiar with the data, by repeatedly reading through the interview
transcripts and putting down his initial thoughts. While this has been outlined as the
first step of thematic analysis, the process of understanding the data and note-taking
began earlier for the principal investigator whilst he transcribed the interview data

(Riessman, 1993).

Upon producing an initial list of ideas, the principal investigator went on to
produce codes in step two. A code has been defined by Boyatzis (1998) as ‘the most
basic segment, or element, of the raw data or information that can be assessed in a
meaningful way regarding the phenomenon”. In the case of the inductive thematic
analysis, coding in Study 1 was ‘data-driven’ rather than being ‘theory driven’, and
was carried out manually by the principal investigator as opposed to being facilitated
by any analysing software (Kelle, 2004; Seale, 2000). Step three of the analysis
required the principal investigator to examine the codes for the full set of participants
and sort them into potential themes for each of the developmental stages. These
themes were subsequently reviewed and refined again in step four of the analysis.
The principal investigator in step four ensured that themes were distinguishable from
each other (Patton, 1990) and examined to see whether any two or more of the
themes needed combining to form overarching themes or were satisfactory as they
were. The principal investigator also aimed to see in step four whether there was
enough data to support certain themes or whether they needed eliminating from the
analysis. By step five, the principal investigator aimed to be able to clearly define and
name his themes. In the final step of the analysis, the principal investigator aimed to

present his findings (see Chapter 4) in a clear and comprehensible manner with
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supporting data extracts in the Study 1 chapter (see Chapter 4) and for any future

publication.

Thematic analysis was chosen as the analytic method across the qualitative
studies within this PhD, given that it is not theoretically bound to any specific
epistemology, unlike interpretative phenomenological analysis and grounded theory
(Braun and Clarke, 2006). The theoretical flexibility of thematic analysis makes this

analytic method well-suited to the pragmatic approach adopted in the current study.

3.4 STUDY TWO (Online Survey)

Despite the strengths of using semi-structured interviews as a data gathering
method, Study 1 only went as far as answering the ‘what’ and ‘how’ questions in
relation to the research problem, leaving the questions ‘how many’ and ‘how strong’
unanswered. To overcome this shortcoming, an online questionnaire was developed
in which themes from Study 1 (Chapter 4) were translated into measurable variables
for Study 2 (see Chapter 5) and were used to develop appropriate hypotheses (see

Chapter 1 and 5).

3.4.1. Recruitment and sample size

Participants for Study 2 were recruited both via volunteering and snowball sampling.
The target age-range for Study 2 was 18 to 60. Considering that the target age-range
for Study 2 was 18 to 60, the study was advertised in locations where it could reach
men of these specified age-groups. For example, it was expected that young male
adults would most likely respond to the study advert which was placed on the
psychology department’s research participation pool system, especially as most

undergraduate students are reported to be below the age of 30 (Patterns and Trends
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in U.K. Higher Education, 2015). To ensure that other age-groups of men were also
represented in Study 2, the principal investigator also sent out survey links to
potential male participants over the age of 30 through email and wireless messaging.
The choice to advertise the study electronically was so that it could reach a wider
audience, and enable participants to conveniently access the survey on their phones,
tablets, laptops and desktops by simply clicking on the link as opposed to copying the
URL manually into a web browser (if had been placed on a physical poster). Also, the
task of manually entering the URL into the web browser may have put participants
off from taking part. The fact that the link was sent to smartphones also allowed for
volunteers to easily copy and paste the links and forward it to other males they

thought were suitable to take part in the study.

Within Study 2, a total of 57 male participants aged 18 to 60 years (M = 2.85, SD =
1.15) took part. Age was again the main variable of interest in Study 2. However, men
were also asked to specify their sexual orientation and ethnicity within the
demographic survey as both variables have accounted for disparities in men’s body
image in the past (Morrison and McCutcheon, 2011; Ricciardelli, McCabe, Williams,
and Thompson, 2007), and could impact the way men (of different backgrounds)

experience their bodies through the lifespan (Slevin, 2008).

Given that a multiple regression analysis was one of the statistical tests used
to analyse the data from study 2, it was necessary that the sample-size was sufficient
to perform the statistical analysis. According to Miller and Kunce (1973), 10
observations per variable is adequate to perform multiple regression analysis. Given

that there were five predictor variables in the present study, a minimum of 50
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participants were required. As 57 participants contributed to the study, this

assumption was satisfied.

15.9% of men were 18-20 years of age, 33.3% between 21 and 30, 14.5%
between 31 and 40, 10.1% between 41 and 50, and 20.3% between 51 and 60 years
of age. In terms of ethnic background, 11.6% of the sample classified as White
Caucasian men, 31.9% as Indian, 2.9% as Bangladeshi, 1.4% as Chinese, 1.4% as Black,
2.9% as Arab, and 4.2% as multiracial. In terms of sexual orientation, 75.4% of men
in the sample identified as heterosexual, 5.8% homosexual, 29% bisexual, and 7.2%

as other.

3.4.2. Online questionnaire method

Theinternet has established itself as a practical research tool with several advantages
(Ward, Clark and Zabriskle, 2014). A key advantage of using online research is that it
can reach alarger audience in a relatively short space of time (Granello and Wheaton,
2004; lllievia, Baron, and Healey, 2002; Lefever, Dal, and Matthiasdottir, 2007) as well
as retrieve more timely responses. For example, McDonald and Adam (2003)
compared response timings between online methods and postal data collection and
found that online methods garnered quicker responses than postal data collection.
Answering to online questionnaires has also been regarded as a positive experience
for study participants given the element of anonymity (Shepherd and Edelmann,
2005). In fact, participants may feel more protected reporting sensitive issues using
an online method (Wang, Lee, Lew-Ting, Hsiao, Chen, and Chen, 2005) and provide
more honest responses (Lefever, Dal, and Matthiasdottir, 2007). This may be

particularly useful in body image research with men, given that body image has
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previously been identified as a difficult and sensitive topic for men to speak about
(Grogan, 1999; Grogan and Richards, 2002). Taking the abovementioned reasons into
account, the principal investigator chose to conduct online questionnaires in order

to address the aim of Study 2.

The questionnaires selected for Study 2 were directly informed by the themes
which emerged from Study 1. Despite several existing scales which could have
measured the variables of interest, the principal investigator carefully chose
measures he thought best captured the ideas from Study 1 (see Chapter 5 for full list

of instrumentation and justification).

3.5 STUDY THREE (Focus Groups)

The aims of the final study were twofold. Firstly, Study 3 aimed to determine how
much of the findings from Study 1 and Study 2 mapped onto the experiences of the
men in Study 3. It also aimed to obtain feedback from participants to explore the

possibilities of developing interventions for men across the lifespan.

3.5.1. Recruitment and sample

The principal investigator intended to conduct four focus groups across
Study 3, including five participants per focus group. The target age-range for Study
3 was 18 years and over. The size of the focus groups was based on the
recommendation by Kruger and Casey (2015) who have suggested that five to eight
participants per focus groups are suitable, and that anything larger than this
number could present difficulties, such as preventing individual participants from
sharing insights, and make it challenging for the facilitator to control the group

(Kruger and Casey, 2015).
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Although the principal investigator initially aimed to moderate four focus
groups and include five participants per focus group, Study 3 comprised of nine
men, between the ages of 18 and 75 years who took part in three separate focus
groups. One group of three, one group of four and one group of two participants
(see appendix C, table 6.2). While the size of these focus groups do not match the
recommended size by Kruger and Casey (2015), small focus groups have been
associated with greater participant comfort and the generation of more insightful
data (Krueger et al., 2015). In the case of the focus groups in the current research,
the size of the group was not perceived to have disadvantaged the findings in any
way. In fact, all the participants got an equal opportunity to share their views on

the topics of interest and provide detailed descriptions of their experiences.

A range of venues were used to promote participation for Study 3, including
the departmental psychology pool, whereby students could access details of the
study and volunteer to be part of it, as well as displaying details of the study via
posters (see Appendix C.2) across a range of different settings around Manchester,
including the University campus, sport centres, pubs/cafes and public restrooms.

These venues were chosen for the reasons noted above in section 3.3.1.

Participants came from both London and Manchester, U.K and involved men
who belonged to a range of different ethnic backgrounds, including African (n = 1),
White Caucasian (n = 2), Mediterranean (n = 1), Indonesian (n = 1), Middle-Eastern
(n =2), South Asian (n = 2) and East Asian backgrounds (n = 1). Eight men identified
as heterosexual and one as homosexual. One group of men worked within airport

beauty retail, one group of men worked within local beauty retail and the last group
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consisted of a retired man and his son, also staff at a U.K. airport. Five of the men
reported to be single, two in a relationship, and two married with one child (see
Appendix C, table 6.2). Men within each of the focus groups knew each other,
either through work or being related to each other. The primary reason that the
principal investigator chose against capping the age-range in study 3 (i.e. 18 and
over), was because he intended to include older men in his study, especially as
study one included a sample which predominantly consisted of middle-aged men,
and this does not encompass the whole lifespan. Despite the fact that Study 2 (see
chapter 5) included an age-range which included men between the ages of 18 and
80, hence covering old age, the principal investigator felt it was necessary to gain
qualitative insight into the body image of men of this age-group, which was missing

from the earlier two studies.

3.5.2. Data collection method

Focus groups have been considered a popular choice for data-collection among
researchers interested in male body image. Certainly, choosing this strategy has
provided valuable insights into the body image of preadolescent and adolescent boys
(Grogan and Richards, 2002; Hargreaves and Tiggemann, 2006; Tatangelo and
Ricciardelli, 2013), young adult men (Grogan and Richards, 2002), and older men
(Drummond, 2002; Leichty., et al, 2014). Several reasons have been put forward for
why focus groups may enable good and honest understandings of boys and men’s
body image. For example, individuals within focus groups generally tend to speak to
each other instead of simply responding to the researcher, and talk in ways which

resemble real-life conversations (Wilkinson, 1999). This is especially useful as it
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enables researchers to observe how boys’ and men may experience and speak about
their bodies in the real-world, potentially providing closer and more accurate

understandings of men’s body image than any other research method.

Focus groups also draw people together which are homogeneous in some
way, which has been found to account for greater self-disclosure among participants
given that participants feel more ‘empowered’ and ‘supported’ sharing their
experiences in front of individuals they perceive to be like themselves (Grogan and

Richards, 2002; Hargreaves and Tiggemann, 2006).

Focus groups have also been regarded as an effective research strategy when
planning and pretesting materials for interventions, as well as establishing
appropriate steps for their implementation (Ayala and Elder, 2011). Linked with this,
focus groups are useful for obtaining feedback (Madriz, 2003) because they permit
researchers to see how the group of interest view, recognise, and interpret certain
subjects, which is important in planning interventions. For these reasons, focus

groups were the method of choice for Study 3.

3.5.3. Reflections of a Male Body Image Focus Group Facilitator

As outlined in section 3.3.4. above, researcher characteristics, especially the
researcher’s gender, may affect the degree to which participants open-up as well as
influence the scope and quality of the data participants provide to researchers (Davis
et al., 2010). Certainly, body image research with men has found that men prefer to
speak to female researchers more than male researchers about sensitive topics
(Bottamini and Ste-Marie, 2006; Grogan and Richards, 2002; Pollner, 1998), as they
perceive female researchers to be less threatening and more interested in their
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narratives (Derlega, Winstead, Wong and Hunter, 1985). Speaking to other men
about body image has also been described by some men as ‘demasculinising’
(Bottamini and Ste-Marie, 2006), thus their preferences to be interviewed by female
facilitators. However, men in the focus groups in Study 3, like men in the individual
interviews in Study 1, seemed very comfortable discussing their body image with the

principal investigator.

One of the reasons why men in Study 3 may have been comfortable in
discussing their body image with the principal investigator could be due to the
expectation that as a ‘male’, the principal investigator would understand the
participants’ experiences and issues relating to the male body better than a female
facilitator, who may require more detailed descriptions to make sense of the issues
surrounding men’s body image (Bottamini and Ste-Marie, 2006). Similarly, men in
Yager et al., (2013) also believed that it would be effective to have same-sex
facilitators moderate focus groups given the relatability factor between the male
researcher and male participant. Within the same study, men reported that it would
be less disconcerting speaking to a same-sex facilitator than an opposite-sex
facilitator about sensitive topics, and that they would feel less judged if interviewed
by a facilitator of the same sex than a facilitator of the opposite-sex (Yager et al.,
2013). Considering findings from the extent literature as well as the levels of comfort
and self-disclosure of participants within Study 3, it appears that the gender of the
principal investigator did not negatively impact the nature or quality of the data

collected in Study 3.

3.5.3. Data analysis
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All three focus groups were transcribed verbatim and analysed using deductive
thematic analysis, that is, analysis driven by researcher preconceptions (Braun and
Clark, 2006). This varies to the analytic method employed in Study 1, which allowed
themes to directly emerge from the data (Boyatzis, 1998; Frith and Gleeson, 2004;
Patton, 2004). In Study 3 (see Chapter 6) the principal investigator inspected the data
closely and thoroughly for patterned responses or themes relevant to the findings
from both Studies 1 (see Chapter 4) and 2 (see Chapter 5) as well as other relevant
relating to boys and men’s body image. He first read through each of the transcripts
and highlighted features of the data he found shared a close resemblance to the
interview data in Study 1 and statistical findings in Study 2, as well as highlighting any
unexpected findings. Commonalities and differences between younger and older
men’s body image was noted and carefully considered when identifying themes for
Study 3 (see Chapter 6), as well as generating ideas for appropriate future male body
image interventions. The analysis was also overseen and checked by both the

research supervisors.

3.6 Ethical and Practical Issues in Body Image Research
3.6.1. Inclusion and Exclusion from the project

All three studies specified who was and who was not permitted to take part. For
example, to participate, participants who were not able to communicate effectively
in English, lacked decision-making capacity, or had a history of body dysmorphia
(according to self-reports) were not permitted to take part in the three studies.
Excluding participants with limited English proficiency was a choice made by the
principal investigator, considering that all participants should be able to fully

understand all the features of the research and their contribution as research
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subjects (Koulouriotis, 2011). By including research subjects that do not speak English
fluently, participants may not be fully acquainted with the different aspects of the
research, including their entitlements as participants. Issues of coercion may also
exist when recruiting non-native language speakers. The choice to exclude persons
with reduced decisional-capacity was again related to issues of understanding and
communicating choices (Hedge and Ellajosyula, 2016). Lastly, the principal
investigator chose to exclude persons with a self-reported history of body
dysmorphia as he did not wish the study to cause participants to feel any discomfort,
especially in his absence (e.g. when completing the online survey).

3.6.2. Risks and Hazards

Since body image has been regarded to be a sensitive topic for men (Grogan and
Richards, 2002); there was a possibility that some of the questions asked during the
in-depth interviews and focus groups, or some of the questions and or statements
presented within the surveys could have evoked a strong emotional response in
respondents. For this reason, respondents were reminded on each occasion that they
were not obliged to respond to any questions in the interviews/focus groups (and
were advised to omit any questions from the questionnaires) which caused them to
feel uncomfortable. Furthermore, participants were reminded of their right to
withdraw from the research (in the case of completing the questionnaires they were
told they could exit the browser if they no longer wished to continue). For any reason
if participants did not wish to continue with the studies, they were given a timeframe
in which they could address this to anyone in the research team and their data would
not have been used (apart from Study 2, where participants had the option of exiting

the browser). Other relevant information was provided to participants on the
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participant information sheet/Qualtrics page prior to each study, along with consent
forms/statement. In case participants were affected by any aspect of the studies,
they were provided with a list of counselling resources.

3.7 Summary of Methodological Considerations

Using a range of methods within the current PhD enabled the principal investigator
to accomplish different things. For example, the use of in-depth interviews in Study
1 (see Chapter 4) enabled the production of rich, meaningful data, improving our
understandings of how men’s body image develops across the lifespan. Using a
guantitative method thereafter, such as the online questionnaires in study two
enabled the principal investigator to convert dominant themes from Study 1, into
measurable, quantifiable variables, which could then be used to test the
generalisability of the findings produced in Study 1. Lastly, using focus groups within
the final study of the PhD allowed the principal investigator to observe how men may
experience and discuss their bodies in the real-world, given the similarities between
focus group discussions and real-life conversations (Wilkinson, 1999). Overall, using
the different research methods in the current PhD enabled the principal investigator
to reach more stronger conclusions about the factors which affect men’s body image
at different time points, through the process of retesting ideas across the different
studies (see Chapter 7). Additionally, strengths of the different methods helped
overcome drawbacks of other research methods, allowing for a more rounded and

elaborative understanding of men’s body image across the lifespan.
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CHAPTER IV

STUDY ONE

4.0 Literature Review

This study was designed to focus on how men’s body image changes over time. There
is a robust literature on men’s body image at different age points (Fawkner, 2012;
McCabe, 2012); however, most previous work is cross-sectional, due to the obvious
cost and practical challenges in conducting longitudinal work following boys as they
age. While this work has produced interesting data on body image in men and boys
of different ages, belonging to different historical cohorts may have an important
influence on men’s body image due to historical changes in body ideals (Grogan,
2016). The current study offered a unique alternative to cross-sectional studies as it
focused on middle aged men who reflected on their body image at different ages,
reducing the impact of generational differences. Furthermore, by selecting to
interview men from later life, the study also addressed another gap within the
literature, which was the lack of research on body image in men over the age of 30
years (Slevin & Linneman, 2010; Vas, Forshaw & Grogan, 2016).

Although men’s body image was largely ignored in the psychology literature
until the 1980s, body image research now includes coverage of men’s body image at
different age points (McCabe, 2012; Fawkner, 2012). It is evident from this work that
there are different factors which influence the way men of different age groups think,
feel and behave with regard to their bodies. Masculinity is a factor which has
appeared to influence the body image of men across most age groups (Drummond,

2002). According to Drummond (2002) a man’s masculine identity mainly develops
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through appearance-related factors. In fact, to be considered a ‘man’, one must
appear ‘muscular, athletic and youthful’. Importantly, bodies which do not display
such physical qualities are often graded lower on a scale of masculinities. However,
not every male is able to approximate the muscular ideal. For example, due to late
pubertal development, boys in their adolescence may not be able to build muscles
as early as they would like (Smolak et al, 2005). Similarly, men from later life may find
it harder to accrue muscle mass as they grow older (Shepherd, 1997). Consequently,
there may be some men that develop body dissatisfaction (Kaminski & Hayslip, 2006)
while others are more accepting of their bodies (Halliwell & Dittmarr, 2003).

4.1 THE CURRENT STUDY

The aim of the current study was to analyse middle-aged men’s thoughts, feelings
and perceptions in regards to their previous and current body image. Fulfilling this
aim would mean producing valuable data on middle-aged men’s body image,
something which is missing from the current literature. The research question that
was formulated for the present study was as follows: What thoughts, perceptions
and feelings do men have about their bodies at different time points?

4.2 METHOD

4.2.1. In-depth Interviews

Considering the lack of research on male body image over the age of 30 years of age
(Drummond, 2003; Slevin & Linneman, 2010), the current study was designed to
produce data that were both rich and explanatory in nature (Cresswell, 2013). It was
therefore decided to employ in-depth interviews as a means of collecting information
from participants. A topic list was used, which comprised of a small number of broad

guiding questions based on the themes emerging from relevant literature on male
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body image. Questions posed aimed to cover all developmental stages and
attempted to find out how participants thought, felt and behaved with respect to
their bodies during each of these phases. Participants were also asked to bring in old
photographs of themselves from different stages in their lives, which acted as visual
cues to body image and were similarly used to form the basis for some of the
guestions asked within the interview.

4.2.2. Participants

Fourteen men, aged between 45 and 67 years participated. Participants came from
various parts of England, including the North-West England, Yorkshire and the
Humber Region; East; South East and South West of England and belonged to a wide
range of different ethnic backgrounds. Men also held different marital statuses. Nine
of the participants reported to have children. Ten men identified as White Caucasian
(n = 10), one as Black, one as British Iranian, one British Indian, and one British
Pakistani. Pseudonyms were used to maintain anonymity.

‘Dave’ was a 60-year-old from Yorkshire and the Humber Region. Dave was married
and the father of one.

‘Sid’ was a 53-year-old British Indian male from a county in South-East England. Sid
was married and was a father to two boys.

‘Ahmed’ was a 55-year-old British Pakistani male, also residing in a county in South-
East England. He was also married and the father to two sons.

‘Ken’ was a 47-year-old White Caucasian man living in North West England. He was
married and the father of one.

‘Jack’ was a 60-year-old male from East of England. He married twice and had five

children from his first marriage.
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‘David’ was a 67-year-old retired Caucasian male, living in the Yorkshire and the
Humber region. He was married but had no children.

Noah was a 50-year-old White Caucasian man from Yorkshire and the Humber
region Noah married twice but did not mention anything about having any children.
Tom was an active, single 46-year-old male from Yorkshire and the Humber region.
He reported to have no children.

Ben was a 50-year-old White Caucasian male from East of England. Ben was married
with two children.

Derek was a 56-year-old, White Caucasian male. Who resided with his wife and
children in a county in South West England.

Jim was an active 52-year-old White Caucasian male from North West England. Jim
was married and reported to have children.

Bradley was a 55 years old, black single man, He reported to have no children and
was residing in the Yorkshire and the Humber region.

Craig was a 56-year-old man White Caucasian male from North West of England. He
was married and reported having one daughter.

4.2.3. Materials

The current study utilised the following materials: a poster (see Appendix A.2), to
advertise details of the present study; an information sheet (see Appendix A.3),
which allowed potential participants to make an informed decision about whether or
not they wanted to take part; a consent form (see Appendix A.4) to ensure that
participants had fully understood the features of the study and had given their
permission to proceed with the investigation; and a topic list which helped guide the

interviews (see Appendix A.5). The topic list consisted of a small number of broad
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guiding questions based on dominating themes emerging from male body image
research conducted on men from different age groups (Drummond, 2003; Jones and
Crawford, 2005; Keel et al., 2007; McCabe et al., 2007; McCabe et al, 2010;
Tatangelo and Ricciardelli, 2013). Questions covered topics such as parental and peer
influences, body-change strategies and body functionality, all of which have
repeatedly shown to be of key importance when discussing male body image
(Drummond, 2003; Frisen, Lunde and Hwang, 2009; Leichty, 2014; McCabe et al.,
2010; Ricciardelli, Ricciardelli, McCabe and Banfield, 2000; Tatangelo and Ricciardelli,
2013).

Participants were requested to bring photographs of themselves from different
points in their lives. These images served as visual cues to body image (Kunimoto,
2004) and were similarly used to form the foundation for some of the questions
asked by the principal investigator across all the interviews. The use of photographs
within interviews has been referred to as the photo elicitation technique (Bates et
al., In press). The photo-elicitation technique has also been described as the ‘photo
interview’ (Collier, 1957; Dumphsey and Tucker, 1991), ‘reflexive photography’
(Harrington and Lindy, 1999), and ‘hermeneutic photography’ (Hagedorn, 1994). The
choice to incorporate the photo-elicitation technique within the interviews was so
that more meaningful accounts could be evoked (Frith and Harcourt, 2007;
Kunimoto, 2004), especially as photos have been reported to stimulate memories in
a way that standardised interview questions are not capable of doing (Bates et al., In

press; Harper, 2002).
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A debriefing letter (see Appendix A.6) was also given to participants at the end of the
interview, which thanked them for their contribution and which also provided them
with details of the research team and various counselling services.

4.2.4. Procedure

Upon obtaining ethical approval from the faculty academic ethics committee at
Manchester Metropolitan University, the first step that the researcher took was
promote his study. Participants were recruited via volunteer and snowball sampling.
All participants were able to speak English fluently and were able to read the
instructions. Upon obtaining men’s informed consent, dates and times for the
interviews were finalised.

The interviews were conducted at various locations, including participants’
homes, offices, lecture theatres, and other quiet university spaces. These locations
were individually chosen by the participants and were spaces where participants
were happier to disclose information. This was amongst the first things that the
principal investigator did to ensure that his participants felt comfortable.

Participants were asked general questions for e.g. how their day was going,
to build rapport and relieve any apprehensive feelings participants during the initial
phase of the interview. Before recording of the interviews began, participants were
informed that their responses would be audio-recorded, transcribed and possibly
incorporated anonymously within the final report. It was reiterated to the
participants that they were not obliged to answer every question in the interview
and that they were permitted to leave the interview during any point without
providing an explanation. Reminding men of what they were entitled to was another
attempt made by the principal investigator to ensure that his participants were at
ease. After being reminded of their entitlements, participants were asked if they
were happy to proceed with the interview. Upon their approval, the researcher
began to record the interview.

While the interviewer had a topic list to guide his interviews, questions were
asked in a very flexible manner. Furthermore, the principal investigator avoided

asking any leading questions, allowing participants to guide him through their own
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narratives as well as take him through the photographs they had brought to the
interview. Once the interview was completed, participants were debriefed and

thanked for their contribution.

4.2.5. Data Analysis

Interviews ranged from 60 to 90 minutes. They were transcribed verbatim and
analysed using thematic analysis (Braun & Clark, 2006). Inductive analysis was used
to distinguish, report and examine data (Riessman, 2008), and to look for patterned
responses or themes within the dataset (Braun & Clarke, 2006; Sandelowski &
Leeman, 2012). The first author first read through each interview transcript to
identify how respondents felt about their bodies at different points in their lives,
noting any similarities and or differences which emerged as men reflected on their
body image at different time points. Similar data were drawn together from the full
set of participants to support themes identified at the different life stages. Two
themes were established for each life stage (with the exception of ‘adolescence’ and
‘young adulthood’ where the same themes were associated with both life stages).
The analysis was also overseen and checked by the two other authors who
contributed to the analysis. All themes were agreed by all three authors.

4.3 RESULTS AND DISCUSSION

4.3.1. Summary of Findings

The aim of the current study was to analyse men’s thoughts, feelings and perceptions
in regards to their previous and current body image. It was evident that body
concerns were not something which gradually improved or worsened for
respondents, but were something which waxed and waned over time. Besides age,

major life transitions (such as marriage and divorce) were found to have a significant
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influence over the way men felt about their bodies in later stages of their lives. A
number of themes were established for men when reflecting on their body image at
different time points (see Appendix A, Table 4.1).

4.3.2. Preadolescence

4.3.1.2. No Real Body Image Concerns

When discussing awareness of their bodies in preadolescence, eight out of 15
participants responded in ways which indicated that they did not have any real
concerns about their bodies during this stage in their lives. However, there was some
variation found in the way that participants chose to communicate this information
to the researcher. For instance, Ben articulated his unconcern about his body as ‘at
8, fairly un-self-conscious’. Jack reported ‘Umm, probably not even aware of my body
to be honest’. From these two extracts, it is clear that both these participants were
not really conscious of (or had formed any conscious perceptions of) how their bodies
looked during their preadolescent years, thus did not feel any apprehension towards
the way that that their bodies appeared to others during this time. Like Ben and Jack,
Sid’s response ‘I don’t think-1 don’t think | really understood’ could also be construed
as him not focusing on the look of his body during his preadolescent years.

While Ben, Jack and Sid indicated that they were not really conscious of their
bodies during their preadolescent years, Tom and Derek chose to express their
unconcern for their bodies differently. For example. Tom said ‘/ think as a youngster,
not bothered about it at all, appearance that is...’, and Derek ‘ no, | don’t think | was
even bothered about it’. It was clear that neither of these two participants recalled

feeling worried or upset about the way that their bodies appeared at that age.
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When questioned about his weight and whether it had any impact over his
body image, Noah replied ‘No, no | was just a normal kid’. When Noah claimed that
he was just a “normal kid” he may have been implying that normal boys are not (or
at least not expected to be) concerned with the way that their bodies appear during
this stage. Similarly, Ahmed in the following quote could possibly be seen as
confirming this observation when saying ‘I never thought about it that way as a child’.
The notion that boys do not have any real body image concerns during this phase
conflicts with a range of existing literature based on interviews with boys at this age.
For example, in a study conducted by Ricciardelli et al. (2006), preadolescent boys’
were found to display body image problems comparable to those of men and
adolescent boys. Furthermore, in other studies (see Dunn-Lewis and Patrick, 2010;
Truby and Paxton, 2008) nearly 50% of preadolescent boys between the ages of eight
and 11 displayed a preference to be thinner. However, the studies mentioned above
represent preadolescent boys of today, while the findings from the current study are
telling a story about the preadolescent boys’ of the past, where the appearance of
the male body was perhaps not such as focus as it is today (Farquhar and Wasylkiw,
2006).
4.3.2.2. Focus on Sport
From participants’ accounts, appearance-fixing was not the object of these men’s
ambitions as preadolescent boys. What did appear to dominate participants’ minds
during this time and kept them distracted from their bodies was their interest in

sports. This is illustrated in the quote below:
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Ahmed: No, | never had a concern, like | said, | was into sports so much, |

never got a chance to be to physically worried about my look-the way |

look. I looked fine, naturally.
Ahmed argued that he did not really get an opportunity to be worried about the
way that he looked due to being largely involved with sporting activities at the time.
In contrast, Craig reports being aware of his body during his preadolescence;
though this was only due to his participation in sports and as a result of physical
contact with fellow teammates.

Craig:  can only really think of, through sport actually. Through playing

rugby as a say 12 to 13-year-old and just being conscious of erm, being hit,

erm playing rugby.
From all of the above extracts, it appears that participants were satisfying gender-
role expectations as early as their preadolescent years. Indeed sport, especially
football (Epstein, 1998) and rugby, have traditionally been associated with the
promotion of hegemonic ideals (Eitzen, 2005), particularly those which proscribe
men to be competitive, active, tough, enduring and aggressive. Sport can therefore
be considered to facilitate the development and presentation of boys’ masculine
identities. In Craig’s case, it was interesting to observe the extent to which he valued
sports as a preadolescent boy, so much so that it was the only thing which brought
his body into his conscious awareness during this period.

This focus on sport mirrors that seen in other research focusing on young

men’s body image. For instance, Tatangelo and Ricciardelli (2013) found that sport

was the main activity preadolescent boys engaged in with peers at lunchtime.
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Furthermore, Hargreaves and Tiggemann (2006) found that boys tended to want to
talk about sport rather than their bodies.
4.3.3. Reflections on Adolescence and Young Adulthood
According to the respondents’ accounts, the narrative changed when participants
had reached their adolescence and young adulthood phase. By this point,
participants reported they had become fully aware of their bodies. Furthermore,
participants presented reasons for why they felt an upsurge in body concerns and
why they engaged in appearance fixing behaviours at this stage in their lives.
Interestingly, both of the reasons presented by participants reflected participants’
modified goals as adolescents, (i.e. attracting members of the opposite sex and
gaining acceptance from popular social groups) both of which are described in the
sections below.
4.3.3.1. Interpersonal Attraction and Bodily Awareness
One of the causes that respondents ascribed for the sudden awareness of their
bodies was a growing interest in members of the opposite sex. Holding favourable
attitudes towards heterosexual sex has been acknowledged as being an important
aspect of hegemonic masculinity (especially as it includes the objectification of
women; Bell, Rosenberger & Ott, 2015).
This trend was first identified in Jack’s interview (see below).
I: When would you say that you DID become aware of your body then?
Jack: Probably at 14 or 15 when-when | noticed girls really...when | got to
about fourteen or fifteen though, erm, | suddenly thought. | looked around
and thought, ooh, you know, there are some interesting things out there

and umm, what does it take to get closer to those really, and so that-that
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impacted on-on-on how I looked-I did start to look at myself, caught myself
in the mirror more...I was just looking at that point to make myself more
attractive really to-to girls

From the extract above, it is clear that adolescence was not just a period
where Jack became aware of his body, but it was also a time which was marked by
his interest in finding out what he could do in order to make himself more desirable
to members of the opposite sex. Indeed, he reported changes in his behaviour such
as staring more at his reflection in the mirror. Furthermore, his statement “what does
it take to get closer...” could imply that he was interested in finding out what further
strategies he could adopt in order to alter the way that he looked.

Like Jack, David in the following quote also reported that he became
conscious of his body as a result of noticing members of the opposite sex.
Furthermore, he described how he wanted ‘to look his best’, and how he began to
start paying attention to his hair due to this realisation. Similarly, for David below, he
held girls accountable for becoming aware of his own body and in turn his desire to
look his best:

David: Erm, probably about 12-13. When you start noticing girls, and you
know, you’re wanting to look your best, and, you know, you start doing
your hair you know...
Regarding the findings from previous research studies, only one study was located
wherein adolescent boys’ desire to impress girls was associated with the
development of body concerns and the onset of appearance-fixing behaviours
(Hargreaves and Tiggemann, 2006). With the exception of Hargreaves and

Tiggemann’s, (2006) study, other research studies have produced contradicting
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outcomes which refute the results from the present study. For example, Grogan’s
(2016) interviews with heterosexual men revealed that though men were aware of
women’s preferences regarding their body tone and musculature, this did not
encourage them to change their bodies, supported by other authors (Fawkner, 2004;
Hargreaves and Tiggemann, 2006).
While there is not much disparity between Jack and David’s responses, Ken

and Tom add to this narrative. For example:

Ken: ...underlying everything | think it is about attracting a mate, male or

female, doesn’t matter what your orientation, personally | believe that.
While what Ken has said here could just be an alternative way of confirming the
observations above, the fact that Ken believed that it was fundamentally all “about
attracting a mate”, shows that he considered the body to play a significant role in
connecting individuals and establishing long-term bonds. Similarly, in the interview
segment below, Tom makes use of the term ‘relationships’, which could be
interpreted as implying the same thing.

Tom: Probably it’s got to be, when-when y’know when you first sort of

become interested in err in relationships and you know the opposite sex

and so on, erm, around 14
In support of both of these excerpts, Cawley, Joyner and Sobal (2006) found that
appearance played a key role in attracting marital partners for both sexes in quest of
heterosexual romantic relationships. Since attracting members of the opposite sex
was what men in the current study attributed to the rise in their body concerns, it is
important that we understand what is attractive to members of the opposite sex, as

this may help explain the perspective men adopt on their physical self. Fredrick et al
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(2007) found that women considered men with moderate levels of muscularity more
attractive than men who were non-muscular and slender. Bearing this in mind, it
could have been possible that men as adolescents may have formed perceptions of
their bodies based on what they thought members of the opposite sex found
attractive in them.
4.3.3.2. Body Type and Social Acceptance
Besides attracting females, participants reported that another thing which compelled
them to think about their bodies during their adolescence was their desire to become
members of certain social groups. Moreover, they revealed how acceptance by social
groups was determined by the types of bodies they possessed. This is interesting
considering that in the last theme men’s body concerns and modifying behaviours
were linked to wanting to increase their popularity with members of the opposite
sex. Men during their adolescence also wanted to be highly popular with members
of the same gender, supporting Ricciardelli (2012). For example, according to Sid, in
order to be selected for a football or cricket team, one needed to look a certain way
otherwise they were not welcomed to be part of it.
Sid: If you can’t do certain things, you don’t look or dressed, then you’re not
in
Derek, like Sid was also found discussing body type and social acceptance from his
social circle.
Derek: ...you don’t want to be like that guy who is left behind every time
that nobody wants to pick on for their football group team. You want to be

the first guy that everyone picks, you know
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I: oh so you are saying that the way you look determined-had a link with
whether or not you could join a specific football team do you think?
Derek: yeah, well | mean not for a football team, but to go out, we used to
go into the city you know to socialise, wana look like-they want...you know
what | mean. Teenagers are teenagers, you know, you go back to any era
and you’ll find people will want to be in the coolest group or whatever it
may be, you know we all want to be in the popular group
As can be seen in the extract above, Derek describes how sport teams had
preferences for certain body types and how as an adolescent he desired to attain the
body that would allow him entry into such teams. However, Derek did not simply
hold football team selection accountable for the way he thought and felt about his
body. He also spoke about how going to the city and socialising in general were also
factors which made him focus on his body. Derek also implied that he did not want
to be ‘the guy who was left behind’ rather he wanted to be ‘the guy who was picked
first’. It has been suggested that boys that endorse a muscular physique which
demonstrates strength and athletic ability have a better chance of being perceived
as popular by their peers (Ricciardelli, 2012).

Adolescents’ desires to be popular are understandable considering that
adolescence has been identified as a phase in an individual’s life where feeling
accepted and supported by friends and classmates is extremely important (Burowski,
Hoza and Bolvin, 1993). When Derek stated that he did not want to be ‘the guy who
was left behind’ he may have presumably felt (at the time) that had he not conformed
to social expectations of how his body should look, he could have potentially faced a

number of negative social consequences, including the risk of being unpopular,
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rejected and even victimized by his peers (Wang, Houshyar and Prinstein, 2006).
Furthermore, overweight boys and girls have been found to experience higher levels
of discrimination, poor level of acceptance amongst peers, have been found to have
fewer friends and have poorer dating prospects than average weight girls and boys
(Cattarin and Thompson, 1994; Neumark-Sztainer et al., 2002; Pearce, Boergers, and
Prinstein, 2002; Strauss, Smith, Frame and Forehand, 1985).

A study by Wang and colleagues (2006), for example, demonstrated that boys
with both thin and big body shapes were considered to be less popular among peers.
When Derek expressed his desire to be ‘the guy who was picked first’, he was perhaps
implying that having an ideal male body would make him more popular amongst his
peers (Wang et al., 2006). Findings from Grogan and Richards (2002) study can also
be possibly applied here. For example, adult men in Grogan and Richards’ (2002)
facilitated focus groups were found making associations between appearing
attractive and feeling ‘confident’ and ‘powerful’ in social situations. Grogan and
Richards (2002) added that men’s desire to appear lean and muscular was mainly due
to aesthetic reasons (over health and fitness), and that this was largely related to the
notion of social acceptance. Interestingly, Derek’s quote ends with him mentioning
how irrespective of whichever era one belongs to, one will always want to affiliate
with the ‘coolest’ and most ‘popular’ group. This is an interesting point considering
that it is possibly showing similarities between different generations of adolescent
boys.

4.3.4. Reflections on Midlife
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Body concerns appeared to become subservient once more for some of the
participants as they entered their midlife. Interestingly this was again associated with
a change in men’s priorities.
4.3.4.2. Family Life and Body Neglect
When men were questioned about their body image during their midlife, a number
of participants revealed how it became very difficult to give their bodies any
adequate attention during this time. Their reasons for this struggle also appeared to
be quite similar. For example, both Jack and Derek expressed that time spent with
their children was the primary reason why they were unable to give their bodies’ any
appropriate consideration. This is illustrated in the quotes below:
Jack: ... because there was five children around a lot of time and attention
was spent on them
Derek: Once you have kids, it’s very-it’s harder to find the time to do those
things, to counteract it, to go out and exercise
Furthermore, Derek went on to communicate how working long hours became an
essential requirement to make ends meet for his family and how this resulted in
having less time for himself:

Like Derek, financial stability for the family also appeared to be the prime
concern and obstacle for Sid as a middle-aged man. Sid too found himself prioritising
his duties as a father over his desires to accomplish his ideal body. This is
demonstrated in the following extract:

Sid: Paying a mortgage was crucial, putting food on the table was crucial,
having a roof over your head and paying your bills was critical. Having a

gym membership from 50 to 70 pound a month, not good
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During this phase in participants’ lives, men were seen conforming to a more positive
form of masculinity (Kiselica, 2008); one which found them incorporating roles such
as generative fathering (Kiselica, 2008) and breadwinning (Losocco, 2007) into their
practices. Both generative fathering and earning an income has been considered to
be important facets of ‘ideal fatherhood’ (Townsend, 2002), though do not
correspond to traditional understanding of gender roles, which lead to expectations
that men to give precedence to work over family (O’Neil, Good and Holmes, 1995).
Nonetheless, men in the current study managed to satisfy both of these roles, though
fulfilling these roles created tensions for men with respect to attending to their
bodies during this phase.
4.3.4.2. Divorce and Body Panic
Another important factor which appeared to have an impact on the way some male
participants felt about their bodies during the midlife period was finding
themselves alone. For some of the participants, being divorced appeared to be the
primary reason why they began to feel concerned about their bodies once again.
This is illustrated in the quotation below:
Jack: You suddenly look at yourself and think I’'m divorced and err you think,
I wouldn’t really fancy me either, if | saw me now, so, I’ll do something
about it.
It seems from this quote that when Jack was still in a relationship with his former
wife, he was fairly relaxed about his body, though this ‘suddenly’ changed when he
was no longer in a relationship. When Jack says ‘I wouldn’t really fancy me either’

and ‘I'll do something about that’, it is obvious that he at that point had a desire to
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be with someone again and that he believed the only way to make that possible
was to alter his physical appearance.
Like Jack, Ken also communicated how his divorce caused a resurgence of body
image concerns within him. Ken expressed that he felt extremely vulnerable at the
time of his divorce. Furthermore he communicated how this was a time when many
things came into focus, his body being one of them.
I: Why your body all of a sudden? Why does that come to your mind at all?
Ken: Because that’s-that’s what the world sees
The term ‘world’ here presumably includes new potential partners.

It is clear from Jack and Ken’s narratives that marital dissolution left both
participants feeling emotionally fragile, an emotion that ‘real men’ are ‘not meant
to feel’ (Yeung, Mak & Cheung, 2015) and can be viewed as a subversion from
traditional gender norms for men. Nonetheless, more work is required so as to
explore the effects of divorce on male body image.

4.3.5. Current evaluations of the Body

4.3.5.1. Health over Appearance

When participants were finally asked to comment on their current body image, men
had a tendency to talk about the health and functional aspects of their bodies as
suggested by other researchers (e.g. Drummond, 2003; Leichty et al 2014). While
men in the present study did not say explicitly that they were more concerned about
their health than their appearance, health concerns were what men mainly discussed
when asked about their current body. The men chose to discuss weight gain and its

physical costs in later-life; for example, in the excerpt below, Jack expresses how he
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feared weight-gain could deny him medical attention in the future if he ever needed

it.

Jack: If I get very big and | need an operation, the surgeon won’t operate,
‘cause they cannot operate on very fat people.

Similarly, Bradley’s body concerns also appeared to be medically driven. For example:
Bradley: ...erm abdominal fat is quite erm, expensive to carry around
because it weighs on my bladder and-and in my age it means that erm, | can
have what they call urge incontinence.

Like Jack and Bradley, David also discussed his weight concerns, though his concerns

were specifically linked to what his body could no longer do as a result of his weight-

gain.
David: I think it is slowing me down

David went on to say that his weight-gain also contributed to his back pain ‘yeah, but

am, now | am-and I've also got back problems which | didn’t used to have’.
Interestingly David’s comments relating to both his physical performance and back
pain can be tied back to Drummond’s (2003) research in which men’s aging bodies
were found to threaten their masculine identities. In David’s case, his concerns over
his susceptibility to pain, and weakened physical prowess could potentially be linked
to feelings of demasculinisation.

Besides addressing their weight concerns, men in the current study also went
on to mention some of the health-promoting behaviours that they engaged in. For
example:

Sid: I still do my long walks, I still do running when | can, I still workout before

I go to work.
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Jack: I will for instance do the walk you’ve just done, because my flats just

down the station, so every day I’ll walk up and down
These findings are consistent with Drummond’s (2003) findings that retired men
were found to participate in physical activity sessions on a regular basis. Moreover,
men from Drummond’s (2003) study attached positive connotations with the
concept of movement, such as the state of being free from illness, as well as
associating movement with the idea of ‘being alive’. As a result of participating in
physical activity sessions, men developed a sense of pride in their physical activity
which in turn had positive impact upon their masculinities.
4.3.5.2. Body acceptance
Another theme which emerged from the data with respect to older men’s body
image was the theme of body acceptance (Avalos et al, 2005; Tylka, 2011). While
body acceptance has not been written about extensively within male body image
research up until now, there are a couple of studies which link directly to the results
of the present study. For example, older men in Leichty’s (2014) study talked about
making ‘peace’ with their aging bodies. Furthermore, in a study by Slevin and
Linnemann (2010) it was revealed that men became more accepting of themselves
as they aged. However, while men in the current study appeared to become more
tolerant of their aging bodies, there was also a sense of helplessness within their
dialogue. For example, in the quote below, Jack says:

Jack: ... I think you do get a little more comfortable within yourself
While this statement can be interpreted as being suggestive of body acceptance,
Jack might have also been implying that individuals become accustomed to their

bodies and ultimately learn to accept them. Similarly, when Sid was asked whether
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he thought appearance-related pressures intensified with age, his initial response
was:
Sid: No I don’t think they do. | think, as-as you get older, you just turn
around and say NO.
However, Sid subsequently went on to voice how he could not lie to himself. How
he could never appear like his 20 and 30-year-old counterparts. How that is a
‘fantasy’, an ‘illusion’. How that is ‘not the real world’.
4.4 CONCLUSION
It was clear from respondents’ narratives that the presence and absence of body
concerns was largely regulated by certain goals participants had at different time
points. Furthermore, these goals appeared to link with different masculine ideologies
at different points in men’s lives. For example, playing sports appeared to be the
main objective for participants when reflecting back on their body image in the
preadolescent phase. Indeed, sport has been considered as a male-dominated realm
(Messner, 1993), wherein boys are able to form and display their masculine identities
(Drummond, 1996). During this period, an awareness of body image seemed to be
largely absent from participants’ lives.

Nonetheless, things appeared to change as participants entered their
adolescence and young adult-hood, when their primary aim became to attract
members of the opposite sex, as well as to affiliate with popular social groups. In this
phase, men went from not being aware of their bodies to fostering body image
concerns. While participants’ desires to attract members of the opposite sex during
this phase could be considered as validating another aspect of their masculine

identities, men also remembered this to be a time in which they wanted to develop
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meaningful relationships, a concept which challenges predefined hegemonic notions
about men’s attitudes towards emotional commitment to a relationship (Forrest,
2010).

During midlife, participants went on to adhere to more positive forms of
masculinity, one which found them incorporating roles such as ‘generative fathering’
(Kiselica, 2008) and ‘breadwinning’ (Losocco, 2007) into their practices, as well as
resisting traditional standards which prescribe the prioritising of work over family
(O’Neil, Good and Holmes, 1995). By this point men had already achieved success in
their interpersonal lives; nonetheless acting out these masculinities during this phase
prevented men from focusing on their own bodies.

However, some participants went on to experience a crisis in their masculine
identities as middle-aged men, along with a resurgence of body concerns, due to
disruptions in their marital lives. Men in the current study admitted to feeling
‘emotionally fragile’ upon making this transition, violating yet another important
traditional masculinity norm which prescribes men to exercise emotional control
(Yeung, Mak & Cheung, 2015).

Regarding participants’ current evaluations of their bodies, their main aim was to
keep their bodies fit and moving rather than be apprehensive about how their
bodies appeared. From participants’ accounts it was clear that masculinity
remained an important part of men’s self-identities up to this point.

4.5, Strengths of this study

One of the main strengths of this study is that it has generated in-depth data
on how men feel about their bodies during their middle years; a cohort whose body

image has not been explored as extensively as other male age cohorts (Drummond,
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2003; Slevin and Lineman, 2010; Vas, Forshaw and Grogan, 2016). Furthermore, the
study has presented new and unique themes which have not been identified in
previous male body image research, for instance men feeling apprehensive about
their bodies after being divorced, thus expanding existing knowledge on this topic. A
further strength of the current study is that it focused on men’s accounts of changes
over time rather than focusing on men at different age groups who may have differed
on body ideals, enabling a life span perspective. Regarding the photo-elicitation
method, the principal investigator made use of a technique which up to his
knowledge had not been used previously within body image research, that is, the
photo-elicitation technique. Considering that not every participant chose to bring in
old photographs of themselves the principal investigator could draw comparisons
between interviews where men did bring in photographs of themselves to interviews
where men failed to bring in photographs of themselves. One of the key observations
made by the principal investigator was that men who did not bring in photographs of
themselves found it more challenging to recount earlier experiences of their bodies
compared to men who did bring in photographs of themselves. The extract below is
one example of an interview where the participant did not bring in any photographs
of himself:

I: Erm, take me back to when you were-we are going back to now when

you were 8, between 8 and 11. What does Tom look like?

Tom: okay well I'm famous for having an absolutely terrible memory so |

can barely remember that, | can barely remember last year, erm, so the

idea of remembering 8. | couldn’t. I’'m really not sure. But err, | was a

skinny kid with... black curly hair, erm, yeah, that’s about it really yeah, not

92



very active, not very active sort of character, very sort of, bookish, very
erm sort of serious character.

I: okay, so would you say, you had an awareness of your body at that time,
would you say?

Tom: (gasps) |, erm, really can’t remember it, gosh...

Craig, who also did not choose to bring in any photographs of himself found it difficult

to recall his previous body image experiences. For example:

I: alright, okay. That’s good, let’s hark back to, when you were eight years
old, okay. What do you look like, at 8?
Craig: (pause for thought) oh | can’t remember. Well what did | look like?
Erm, aww (long pause).
Alternatively, when asked to reflect on his body image experiences as a young adult
man, Ken vividly remembered how he felt about his body as demonstrated in the
guote below, reiterating the usefulness of using photographs within interviews.
I: aw okay, so, how old are you in this picture?
Ken: | was 18 there. In fact, that was my 18% birthday party.
I: okay, so that quite a leap now isn’t it, from 11 to 18.
Ken: yeah.
I: it is like seven years later.
Ken: yeah.
I: Does Ken-Is Ken aware of his body now?
Ken: yeah, | think certainly more so yeah. Erm, | was hanging around with
these friends | had known from school from being young, 7 or 8, we were
really goof friends, and erm they were all at this party with me and erm,
funnily | was looking for these photos of this party the other day and |
noticed how much more em, y’know, lets say, more well-built they were
for 18. | was still really skinny, and again it all comes down to attraction |
remember thinking | think that’s a bit of an exaggeration, they-they were
okay getting girlfriends even at this age | was struggling. | think it was

partly because of the way | looked.
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Based on these observations, it is evident that using photographs has the potential
to help participants recall experiences more clearly and accurately. This is particularly
important given that the interviews in Study 1 required men to reflect on experiences
which occurred in the distant past.
4.6 Limitations and implications for future research

Men were not questioned about their sexual preferences at the time of the
interviews, and since disparities between gay and heterosexual men’s body image
have been cited within body image literature (Grogan, 2016; Lodge and Umberson,
2013), future work might aim to gain an indication of the impact of men’s sexual
orientations on body image changes over the life span. Despite the fact that
participants in the present study appeared to be very comfortable with sharing their
stories, it is possible that the gender of the researcher in this study may have
impacted the quality of the data collected. For example, in other studies, men have
reported being more comfortable talking about their bodies with women
interviewers (e.g. Bottamini and Ste-Marie, 2006; Grogan and Richards, 2002).
However, more recently Yager et al., (2013) reported that the majority of the men in
their study did not favour any one gender over the others, suggesting that it would
be wrong to prescribe that this sort of research should only be conducted by men or
women. Rather, it may be worthwhile for future researchers to decide what is right
for the research (and those taking part) as it occurs. With respect to some of the new
and unseen concepts which have emerged from the present study (see above) it is
important that future researchers (particularly those interested in exploring
masculinities) aim to focus more on these ideas and try to expand on them. Some of

the findings from the current study highlighted issues which have already surfaced in

94



earlier studies, such as preadolescent boys’ preoccupation with sports (Tatangelo
and Ricciardelli, 2013), adolescent boys’ appearance-fixing behaviours as a result of
wanting to attract members of the opposite sex (Hargreaves and Tiggemann, 2006),
and men’s concerns regarding their body functionality in later years (Drummond,
2003; Leichty, 2014). However, the study also shed light on new concepts (as well as
existing ones) in the context of men’s changing masculinities) something which is
novel and that future researchers should focus on when designing their own
investigations.

Regarding the photo-elicitation method, future researchers may wish to
acknowledge some of the potential issues associated with this method. As
demonstrated above, men who did not bring photographs to the interview struggled
with recounting personal experiences related to their previous body image. There
could be several reasons why participants may have not brought in previous
photographs. For example, photographs are personal, and not every participant may
be comfortable to present photographs of themselves. Secondly, taking photographs
today is very different to how photographs were taken in the times when these men
were younger. In fact, digital and smartphone photography is a relatively new and
easier way of producing and storing photographs. Prior to this, photographs were
taken using conventional cameras which produced physical prints. To present these
photographs in an interview situation would require participants to first find these
photographs, which they may no longer have access to.

Furthermore, it may be useful if future researchers employed a number of
different research strategies besides qualitative interviews to gain a more elaborate

and rounded understanding of these concepts. For example, researchers in the
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future may wish to utilise the findings from the present study to develop
hypotheses/content for questionnaires to gather information from a greater sample
size (Kendall, 2008) and determine whether the accounts shown in the present study
are generalisable. In addition to using quantitative measures, it may also be useful to
make use of other qualitative methods, such as focus groups, a method used
previously in male body image research with boys and young men (Grogan and
Richards, 2002) as well as retired men (Drummond, 2003), using themes from the
current study to stimulate group discussions.

In consideration of the findings from the current study, it is apparent that
men’s body image was inextricably linked to their masculine identities. Nonetheless
the links between their bodies and masculine identities appeared to be
complicated; ones that changed and developed across time based on events that
took place in participants’ lives. Indeed, the findings from the current study help us
to understand how men’s body image links to their concept of what it is to be a
man, but more importantly, how we as researchers can design our subsequent

investigations based on this knowledge.
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CHAPTER V

STUDY TWO

5.0 INTRODUCTION

There have been many developments within the field of male body image in the last
ten years, both in terms of findings and the research instruments which have been
used to assess men’s body image (Grogan, 2016). Moreover, recruitment of
participants within the last decade has expanded from focusing on college-aged men
to recruiting men of other age groups, including younger boys (see Tatangelo &
Ricciardelli, 2013), middle-aged men, and men in later-life (Drummond, 2003;
Leichty, 2014; Slevin and Linemann, 2010). Consequently, our understanding of male
body image and what influences men’s body image at different age points has been
vastly improved (Fawkner, 2012; McCabe, 2012). Findings from Study 1 have further
gone on to expand our understandings of how men’s body image may develop across
the lifespan. Based on both the extant literature and findings from Study 1, it appears
that different factors may influence the way men of different age groups respond to
their bodies, perceptually, emotionally and behaviourally (Drummond, 2003;

Fawkner, 2012; Leichty, 2014; McCabe, 2012).

The primary aim of Study 2 was to investigate further the key themes that
emerged from Study 1, some of which have also appeared within the extant literature
while others are novel. Given the quantitative nature of Study 2, key themes from
Study 1 were transformed into suitable, measurable, quantifiable variables, namely,

‘body image’, ‘body appreciation’, ‘body function’, and ‘belongingness’. The choice
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behind labelling these variables in this way is justified in the sections below.
Additionally, measures which best capture these constructs were carefully selected

and their use within Study 2 is justified within the methods section of this chapter.

5.1 EXISTING WORK IN THE FIELD

5.1.1. Body image in men

Body image is a gendered construct, which research suggests is experienced
differently by males and females (Tatangelo & Ricciardelli, 2013). One proposed
explanation for the discrepancies between male and female body image is that men
and women are under qualitatively and quantitatively different body-related social
pressures (Dakanalis & Riva, 2013); while women have typically faced pressures to
look very thin (Tiggemann, 2006), men have faced pressures to look both lean and
muscular (Yanover & Thompson, 2010). Certainly standards of attractiveness for
both men and women are unrealistic (Bailey, Markey, Markey, August & Nave, 2015)
and have arguably become more difficult to satisfy over time; cultural exemplars for
men have become increasingly muscular with time (see Baghurst, 2006; Leit, Pope &
Gray, 2001), something which has been associated with a significant increase in male
body dissatisfaction over the last 30 years (Farquhar & Wasylkiw, 2007; Grogan,

2016).

Body dissatisfaction (BD) can be described as the negative and dysfunctional feelings
one develops in response to the perceived discrepancies between current and actual
ideals (Grieve, 2007; Farquhar & Wasylkiew, 2007). BD is known to have adverse

effects on men’s psychological health (Cafri, Strauss & Thompson, 2002; Duggan &
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McCreary, 2004) and has been an important factor in explaining men’s drive for
muscularity (DM; Dakanalis & Riva, 2013, McCabe, Fuller-Tyszkiewicz, Mellor,
Ricciardelli, Skouteris, & Mussap, 2012; Penelo, Espinoza, Mariona & Raich, 2012;
McCreary and Sasse, 2000) as well as being linked with a range of unhealthy and
dangerous muscle-enhancing practices (McCreary, 2012). Some of the most common
behavioural factors linked with body dissatisfaction in men have included
overtraining (Parent, 2013), as well as over-using supplements (Parent, 2013) and
steroids (Melki, Hitti, Oghia and Muffarji, 2015), all of which have proven to have
negative long-term effects on men’s physical and psychological wellbeing (see
Kanayama, Hudson & Pope, 2009), and may be more prevalent in men with greater
adherence to traditional gender norms who are more likely to develop muscle-
dissatisfaction and work towards constructing a muscular body (Frederick et al.,
2007; Kimmel & Mahalik, 2004; Smolak & Murnen, 2008; Steinfeldt et al., 2011). Men
who do not conform to these ideals have often been regarded subordinate in terms

of masculine identification (Drummond, 2003).

5.1.2. Body function

One of the dominant themes which emerged from Study 1 in relation to men’s body
image, (especially middle-aged men’s body image) was the concept of body
functionality. While concern with body function has been noted in young boys (see
Chapter 2) it appears to be particularly salient in middle-aged and older men (see
Drummond, 2003; Leichty, 2014; Slevin & Linemann, 2010) who have been found to
place a greater emphasis on physical performance than body aesthetics. For

example, although studies conducted in the UK and Australia by Grogan and Richards

99



(2002) and Hargreaves and Tiggemann (2006) have shown that boys tended to speak
about prioritizing body function over body aesthetics, the theme of body function
has been particularly important with respect to middle-aged and older men’s bodies,
especially in regard to their declining bodies. For example, in a study by Drummond
(2003) in which he facilitated a focus group consisting of retired Australian men aged
between 55 and 85, men voiced greater concerns regarding what their bodies could
do versus how their bodies appeared aesthetically. Moreover, they claimed that they
were not attempting to impress others with their bodies, but were merely happy to
be alive. More recently, in a study by Leichty, Ribeiro, Sveinson and Dahlstorm (2014)
in which men aged between 60 and 70 took part in individual interviews as well as a
follow up focus group, participants prioritized body function over body display,
voicing that an ideal body was one which was mobile and allowed one to engage in
wanted activities. The trend of body function over body display was once again
echoed in Halliwell and Dittmar’s (2003) UK study wherein men displayed anxieties
over becoming less active; and was also seen in Study 1 (see Chapter 4) in which men
aged between 45 and 67 described the physical costs of gaining weight, such as being
denied surgical treatment, as well as being confronted with other medical issues such
as urge incontinence and the general slowdown of their bodies. It is evident from
these findings that body function is a dominant theme within male body image
research and relevant to men across different age groups; however, associations with
body image, and differences in concern with body function in men of different age

groups, remain unclear.
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5.1.3. Body appreciation

Another dominant idea which arose from Study 1 (especially in relation to middle-
aged men’s body image) was body appreciation. Though body image research has
predominantly investigated negative aspects of individuals’ body image (Smolak &
Cash, 2011), there has also been a scholarly interest in the positive features of body
image within the last ten years (Avalos, Tylka, & Wood-Barcalow, 2005; Menzel &
Levine, 2011; Piran & Teall, 2012). Positive body image has broadly been
conceptualized as the thoughts and behaviors that reflect a love, acceptance and
appreciation for the body (Tylka, 2011). While most of this research has been carried
out on women (Tiggemann & McCourt, 2013), the concepts of body appreciation and
acceptance have also emerged in research with men (Halliwell & Dittmar, 2003;
Leichty, 2014; Slevin & Linemann, 2010; Tylka & Wood-Barcalow, 2015), and it has
been suggested that older men may be more accepting of their bodies than younger
men. For example, Leichty et al. (2014) found men acknowledging the irreversibility
of their aging bodies, and embracing and accepting what they could not change.
Similarly, in Slevin and Lineman’s (2010) research, it was found that men’s self-
acceptance increased with age. However, in research led by Tylka and Wood-
Barcalow (2015), it was found that college-aged men indicated greater body
appreciation than community men i.e. those older in age and with higher body mass
indexes. While this finding is an important one in highlighting some potential
complexities in ways that younger and older men perceive their bodies, more work

is needed to understand more fully any differences between younger and older
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men’s levels of body appreciation, and to investigate associations between body

appreciation and body image in men.

5.1.4. Belongingness

Based on the interview findings from Study 1, it was also clear that men’s body image
was largely influenced by the security of their friendships and relationships
throughout their lifespan. Accordingly, the variable of ‘belongingness; was
considered suitable to represent this idea within Study 2. Belongingness has been
regarded as an essential human psychological need (Baumeister & Leary, 1995), in
which humans are determined to form and sustain long-lasting, positive, and
important social relationships. In Study 1, middle-aged men emphasized the
importance of body image in relation to sense of belongingness, suggesting that
having a muscular and fit-looking body was a way of gaining popularity with peers,
especially for younger men, and was linked to belongingness in terms of factors such
as being picked for sports teams. Additionally, some men explained how becoming
divorced suddenly brought their bodies into their conscious awareness whereas they
felt more relaxed about their bodies when they were still partnered, further
highlighting the importance of general belongingness in relation to men’s body
image. Though belongingness as a concept has been of scholarly interest for over
seven decades (for example, starting with Maslow, 1943), its statistical relationship
with male body image has not been examined to date and warrants further

investigation.
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5.2 THE CURRENT STUDY

From results of Study 1 and extent literature, it appears that certain concepts are
more closely associated with body image in certain age groups. For example, body
appreciation and body function have predominantly been identified as relevant to
body image in research with middle-aged and older men (Drummond, 2003; Leichty,
2014). On the other hand, the relationship between body image and belongingness
has come forward as a central theme relating to the body image of adolescent boys
and young adult men (Study 1) though little is known about how much this factor
relates to body image in men in other age groups. The present study tested three
hypotheses. Firstly, it was hypothesized that men with a lower sense of
belongingness would display lower body satisfaction (as measured by the body areas
satisfaction and appearance evaluation subscales of the Multidimensional Body-Self
Relations Questionnaire-Appearance Scales; Cash, 2000) than men with a higher
sense of belongingness. Secondly, middle-aged men were hypothesized to be more
appreciative of their bodies than men of younger age groups. Lastly, it was
hypothesized that middle-aged men would display higher body function scores than

men of younger age groups.

5.3 METHOD

5.3.1. Participants

The sample consisted of 57 male participants aged 18 to 60 years (M = 2.85, SD =
1.15). According to Miller and Kunce (1973) a total of 10 observations per variable is
sufficient to perform multiple regression analysis. Due to there being 5 predictor

variables in the present study, a minimum of 50 participants were required. This
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assumption was met since 57 participants contributed to the study. Age was the main
demographic variable of interest in Study 2. However, men were also asked to specify
their sexual orientation and ethnicity within the demographic survey as both
variables have accounted for disparities in men’s body image in the past (Morrison
and McCutcheon, 2011; Ricciardelli, McCabe, Williams, and Thompson, 2007), and
could impact the way men (of different backgrounds) experience their bodies
through the lifespan (Slevin, 2008).

5.3.2. Measures

5.3.2.1. Body Image: Different aspects of men’s body image were assessed
using the Multidimensional Body-Self Relations Questionnaire-Appearance Scales
(the MBSRQ-AS; Brown, Cash & Mikulka, 1990; Cash, 2000; see appendix B.4.1). The
MBSRQ-AS is a 34 item self-report inventory which is an adaptation of the 64-item
questionnaire devised by Cash (2000). Within the present study, the MBSRQ-AS was
used to assess the cognitive and affective elements of body image. This version of
the instrument consists of five subscales (each scored on a 5-point Likert scale),
namely appearance evaluation, which is designed to assess how attractive,
unattractive, satisfied or dissatisfied people feel with the way they look.; appearance
orientation, which assesses the extent to which people invest in their bodies; body
areas satisfaction, which measures how satisfied or dissatisfied people are with
discrete aspects of their bodies; overweight preoccupation which measures the
extent to which people feel anxious about their weight, engage in dieting behaviours
and exercise eating restraint; and self-classified weight, which measures how people
interpret and classify their weight. For appearance evaluation, high scores reflect

positive and satisfactory feelings towards one’s appearance. For appearance
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orientation, high scores are reflective of placing more importance on appearance and
engaging in behaviours which enhance looks. For body areas satisfaction, high scores
indicate contentment with different areas of the body. For overweight
preoccupation, high scores indicate greater fat anxiety, engagement in dieting and
eating restraint. And lastly, high scores on self-classified weight are indicative of
labelling as overweight. Cronbach’s alpha for the overall instrument was .768, and
individually for the five subscales as follows: appearance evaluation = .817;
appearance orientation = .887; body areas satisfaction = .822; overweight
preoccupation = .774; and self-classified weight = .852.

5.3.2.2. Body function. The three-body functionality sub-scales of the
Embodied Image Scale (EIS; Abbott & Barber, 2009; see appendix B.4.2.), i.e.
functional investment, functional satisfaction and functional behavioural-
investment, were used to assess body function. The EIS is a 19 item, 5-point self-
report inventory which has been designed to measure the cognitive, behavioural and
affective constituents of body image, including functional aspects of the body. The
body functionality sub-scale of the EIS comprises three subdivisions: functional
values (3 items) e.g. ‘how good | feel about my body depends a lot on what my body
can do physically’; functional satisfaction (3 items) e.g. | feel really good about what
| can do physically’; and functional behavioural-investment (3 items) e.g. ‘1 do
physically active things often’ (e.g. sports, hiking, exercise). Higher scores indicate
greater value on, satisfaction for and behavioural-investment in functional
dimensions. Cronbach’s alpha for the overall functionality measure was .728, and
individually for the three subscales was as follows: functional values = .603;

functional behavioural-investment = .612; and functional satisfaction = .845.
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5.3.2.3. Body appreciation. The original 13-item Body Appreciation Scale
(BAS; Avalos, Tylka & Wood-Barcalow, 2005) was used to assess men’s body
appreciation (see appendix B.4.3.). The BAS, which is a 5-point Likert scale, has been
designed to measure the extent to which one accepts, respects and protects one’s
body. Examples of items include ‘my self-worth is independent of my body shape or
weight’ and ‘I engage in healthy behaviours to take care of my body’. Higher scores
indicate greater body appreciation and lower scores reflect the opposite. Cronbach’s
alpha for the body appreciation scale for the current study was .913.

5.3.2.4. Belongingness. Measured using the General Belongingness Scale
(GBS; Malone, Pillow & Osman, 2012; see appendix B.4.4.). This is a 12-item
instrument scored on a 7-point Likert scale from strongly disagree (1) to strongly
agree (7). The GBS has been designed to assess a general sense of belonging.
Example items include ‘I have a place at the table with others’ and ‘When | am with
other people | feel included’. For this scale, higher scores reflect a greater sense of
belonging. Cronbach’s alpha for the General belongingness scale for the current

study was =.904.

5.3.3. Procedure

Once ethical approval was granted by the faculty academic ethics committee from
the researcher’s home institution (see appendix B.1 for letter of ethical approval),
participants for this study were recruited using the Psychology Department’s
recruitment pool. Survey links were also emailed out to potential participants by the
researcher. Furthermore, volunteers who had already taken part in the survey also

forwarded the survey links to men they thought were suitable to participate in the
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study, using a snowball method of sampling. The advertisement asked for
participants who were competent English speakers and were able to read and
understand the instructions in full. Upon reading and agreeing to the information
provided on the information page, participants clicked the agree button as a way of
consenting to take part in the present study. Upon clicking the ‘agree’ button,
participants were navigated to a demographic questionnaire, which asked
participants to specify their age, ethnicity and sexual orientation. Participants were
subsequently presented with the Multi-dimensional body self-relations
guestionnaire, the body appreciation scale, the embodied image scale, and the
general belongingness scale. Participants were expected to spend up to 20 to 30
minutes to complete the questionnaires. Upon completing the questionnaires
participants were directed to a debriefing page where they were thanked for their
contribution and were provided with a list of counselling resources in case they felt

any concerns post-participation.

5.3.4. Data Analysis

All statistical tests were performed using IBM SPSS 23. Prior to performing any
inferential statistical tests, data checks were run to assess the integrity of the data
and whether these data satisfied the relevant statistical assumptions for parametric

tests.

The data were initially checked for normal distribution and linearity.
Normality was assessed by examining a range of outcomes, including visually
inspecting histograms (see appendix B, figure 5.1.), looking at the calculated ‘7’

scores of the skewness and kurtosis values (see appendix B table 5.1.) as well as
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looking at the significance values from the Kolmogorov-Smirnov and Shapiro-Wilk's
test of normality (see appendix B, table 5.2). Visual inspection of the histograms
especially included checking for symmetry (skewness) and pointiness (kurtosis), and
ensured that the bars in the histograms were not clustered at either end of the scales,
as this would mean that the data were not normally distributed (Field, 2013). For
more precision, z-scores were calculated by dividing the skewness and kurtosis
values by their standard error (Field, 2013). According to George and Mallery (2016)
skewness and kurtosis values need to fall within the range of -2 and +2 in order for
the data to be normally distributed. Additionally, both the Kolmogorov-Smirnov and
Shapiro-Wilk tests of normality were also conducted and required to be non-
significant, i.e. p <.05 in order to be normally distributed; a p-value greater than 0.05
indicates that there is no significant variation between the distribution of the sample
and normal distribution (i.e. it is normally distributed; Field, 2013). Linearity was

assessed by examining Normal P-P plots (see Appendix B, Figure 5.2).

To perform the multiple regression analysis, additional checks were made,
such as checking the data for multicollinearity, independence of observations, and
homoscedasticity of residuals. Multicollinearity is when two or more predictor
variables are highly correlated. High multicollinearity makes it difficult to identify
which of the independent variables have more of an effect on the dependent
variable. To ensure that there were no issues around multicollinearity, the variance
inflation factors (VIFs) and tolerance values from the collinearity diagnostics were
inspected (see appendix B, Table 5.3). The VIF reveals whether an independent
variable shares a strong linear relationship with other predictor variables (Field,

2013). A VIF above 10 and tolerance below .01 have been recognised to violate the
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assumption of multicollinearity (Bowerman and O’Connell, 1990; Field, 2013; Myers,
1990). An alternative way of identifying multicollinearity is through scanning a
correlation matrix (see appendix B, Table 5.4). For the predictors to be multicollinear,

correlations need to be above .80 or .90 (Field, 2013).

To ensure that the residuals were independent and uncorrelated with
predictor variables, the Durbin-Watson statistic was checked (see appendix B, Table
5.5). According to Field (2009) a value less than 1 or greater than 3 is problematic and

therefore need to be in between these two values in order to satisfy this assumption.

To perform the independent samples t-test, it was also important to ensure
that the data coming from both groups of interest, i.e. younger men (18-30) and
middle-aged men (31-60) shared equal variance. To determine this, a Levene’s test
for equality of variances was used (see appendix B, table xx). In order for the
assumption of homogeneity of variances to be met, significant values needed to be

non-significant, i.e. p > .05 (Field, 2009).

Upon completing all the data checks, a two-tailed Pearson’s correlation was
first performed to assess the relationships between all the variables of interest The
correlations were followed by five multiple regression analyses to see how much the
predictor variables (body appreciation, general belongingness, and the three body
functionality sub-scales: functional values, functional satisfaction, and functional
behavioural-investment) explained variance in the five dependent variables from the
MBSRQ-AS (appearance evaluation, appearance orientation, body areas satisfaction,

overweight preoccupation and self-classified weight). Lastly, one-tailed independent
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sample t-tests were performed to compare how participants below and above the

age of 30 responded on each of the variables of interest.

5.4 RESULTS
5.4.1. Results of Data Checks

The calculated z scores for both the skewness and kurtosis values for all variables fell
within the accepted range of -2 and +2 (George and Mallery, 2016; see Appendix B,
Table 5.1). The significance values from both Kolmogorov-Smirnov and Shapiro-Wilk
tests of normality exceeded .05 and therefore satisfied the assumption of normal
distribution for most of the variables (see Appendix B, Table 5.2). Significance values
for the overweight preoccupation subscale of the MBSRQ indicated slight deviations
(p = 0.45); nonetheless, the results from these tests for a multiple regression analysis
are likely to be slightly over or under the accepted threshold of 0.5 (Field, 2013).
Taking this into account, a decision was made against transforming data for this
variable. However, a log and square root transformation was performed for both the
self-classified weight subscale of the MBSRQ (p < .001) and the General
Belongingness Scale (p = .003) since both of these scales showed significant
deviations from normality. These transformations were thus made to address these
violations. Additionally, the functional subscales of the Embodied Image Scale
showed significant deviations from normality i.e. functional values (p < 0.01),
functional satisfaction (p = 0.01) and functional behavioural-investment (p = 0.01),
though a decision to transform this data was not taken, as all other assumptions were
met using this data.

All' VIF values were significantly below 10 and tolerance values above 0.1, thus

multicollinearity was not detected (see Appendix B, Table 5.3). Normal P-P plots
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revealed a linear pattern indicating that the assumption of linearity was also met (see
Appendix B, Figure 5.1). Regarding the assumption of independence of residuals,
none of the values within the Durbin Watson test were below 1 or greater than 3
(Field, 2009), thus meeting this condition (see Appendix b, Table 5.4).

The significance values from all the variables indicated non-significance
within the Levene’s test for equality of variances, thus satisfied the assumption of

homogeneity of variance.

5.4.2. Descriptive Statistics
Means and Standard Deviations for each of the measures appear in Table X.

Table 1: Means (M) and Standard Deviations (SD) for each of the Measures

M SD
MBSRQ Subscales (Dependent Variables)
APPEARANCE EVALUATION 3.36 .765
APPEARANCE ORIENTATION 3.23 .822
BODY AREA SATISFACTION 3.33 .729
OVERWEIGHT PREOCCUPATION 2.52 1.06
SELF-CLASSIFIED WEIGHT 3.13 .620
Predictor Variables

3.65 814
BAS
GBS 4.27 411
FUNCTIONAL VALUES

FUNCTIONAL BEHAVIOURAL-INVESTMENT

FUNCTIONAL SATISFACTION
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MBSRQ: Multidimensional Body Self-Relations Questionnaire, BAS: Body-
Appreciation Scale, GBS: General Belongingness Scale, EIS: Embodied Image Scale

Participants generally scored around the midpoint on each of the scales (BAS: 5-
point; GBS: 7 point) and subscales (MBSRQ-AS: 5 point; EIS: Functional: 5 point)

used in this study as can be seen in Table 1 above.

5.4.3. Results of Multiple Regression

A two-tailed Pearson correlation was first conducted as part of the multiple
regression analysis to assess the relationships between all the predictor and
dependent variables. Significant positive correlations were established between
appearance evaluation and body appreciation, r (48) = .736, p < .001, appearance
orientation and functional values, r (48) = .443, p < .001, body areas satisfaction and
body appreciation, r (48) = .619, p <.001, and body areas satisfaction and functional
satisfaction, r (51) =.620, p < .01.

Significant negative correlations were established between appearance
evaluation and functional values, r (48) = -,274, p < .05, appearance orientation and
functional satisfaction r (50) = .555, p < 0.01, body areas satisfaction and general
belongingness r (48) = -.247, p < .05, overweight preoccupation and body
appreciation, r (49), -.486, p < .001, overweight preoccupation and functional
satisfaction r (50) = -.382, p < .01 and self-classified weight and body appreciation, r
(49) =-.254, p < .05.

Following the correlational analysis, a set of five multiple regression analyses

were performed. The first multiple-regression analysis was performed using
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appearance-evaluation as an outcome variable, and body appreciation, general
belongingness, functional values, functional satisfaction and functional behavioural-
investment as predictors. 60.4% of variance in appearance evaluation was explained
by the five predictor variables (F (5, 44) = 13.424; p < .001). However, it was body
appreciation (R =.565, t = 4.876; p < .001) and functional values (8 =-.070; t =-.2.081;
p < .05) which emerged as the strongest predictors of appearance evaluation.
General belongingness (B = -.185; t = -1.045; p > .05), functional behavioural-
investment (8 = .005; t = .180; p > .05) and functional satisfaction (8 =.032; t = .967;
p > .05) were not significant predictors.

A significant regression model was also found for the appearance orientation
sub-scale of the multi-dimensional body self-relations questionnaire, which also
utilised general belongingness, body appreciation, functional values, functional
satisfaction and functional behavioural investment as predictor variables. This
multiple regression accounted for 35.5% of the variability (F(5, 43) = 4.733, p <.01).
Appearance orientation was significantly predicted by functional values (R = .117; t =
2.415; p < .05) and functional satisfaction (8 = -.118; t = -2.456; p < .05). General
belongingness (B =-.134; t = -.469; p > .05), body appreciation (R = .001; t = .008; p >
.05) and functional behavioral-investment (B = .068; t =.008; p > .05) did not
significantly predict appearance-orientation.

Another significant regression was found for the body area satisfaction
subscale of the multi-dimensional body self-relations questionnaire, which again
used body appreciation, general belongingness, functional values, functional
satisfaction and functional behavioral-investment as predictor variables. This

multiple regression accounted for 57.1% of the variability (F (5,44) =11.072; p<.001)
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and indicated body appreciation (8 = .350, t = 2.871; p < .01) general belongingness
(8 =-.510; t = 2.871; p < .01) and functional satisfaction (8 = .107; t = 3.054; p < .01)
were significant predictors of body areas satisfaction. Functional behavioral
investment (B =-.023; t = 3.054; p > .05) and functional values (B =-.016; t =-.457; p
> .05) were not found to be significant.

For the overweight preoccupation sub-scale (which also made use of the
same independent variables as in the previous analyses), the five predictors
explained 42.6% of variance (F (5, 45) = 6.685, p < .001). Body appreciation (B =-.575;
t =-2.859; p <.01) as well as functional behavioral-investment (B =.110; t = 2.489; p
< .05) were found to be the strongest predictors. General belongingness (B = .428; t
= 1.416. p > .05), functional values (8 = .094, t = 1.605; p > .05), and functional
satisfaction (R =-.074; t =-1.277; p > .05) were not found to be significant predictors
of overweight preoccupation.

Only 14.0% of variance was explained by the five predictors for the self-
classified weight subscale of the MBSRQ and the model was not significant for this
outcome variable (F (5, 45) = 1.463, p > .05).

5.4.4. Independent Sample t-test among Men of Different Age Groups

Participants were divided into two categories; young men (18-30 years) and middle-
aged men (31-60 years). An independent samples t-test was then performed to
compare the two groups on all key dependent variables. Means and standard

deviations are shown in Table 2 below.
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Table 2. Means and SDs for Younger and Older Men

There was only one significant difference between younger and middle-aged

Measure Younger Men N Middle-Aged N
18-30 Men
31-60
M (SD) M (SD)
Appearance Evaluation 3.37 31 3.34 23
(.809) (.720)
Appearance Orientation 3.58 31 2.75 22
(.675) (.775)
Body Area Satisfaction 3.30 32 3.36 24
(.771) (.684)
Overweight 2.66 32 2.33 24
Preoccupation (1.08) (1.01)
Self-classified Weight 3.09 32 3.18 25
(.665) (.575)
Body Appreciation 3.54 3.80
(.845) 31 (.766) 25
General Belongingness 4.27 4.28
(.479) 31 (.304) 23
Functional Values 3.88 31 3.74 23
(.707) (.785)
Functional Satisfaction 3.72 32 3.92 23
(1.05) (1.03)
Functional Behavioural- 3.56 32 3.81 24
Investment (.921) (1.03)

men (see Table 2). Younger men scored significantly higher on the appearance
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orientation subscale of the MBSRQ than the men in the middle-aged group (t (51) =
4.14, p < .001). Cohen’s d was calculated and a value of 1.14 was found, which is
deemed to be a large effect size (Cohen, 1988, 1992). There were no other significant

differences between the means from younger and middle-aged men.

5.5 DISCUSSION
It was hypothesised that men with a lower sense of belongingness would display
lower body satisfaction than men with a higher sense of belongingness. Results from
the multiple-regression analysis indicated a significant negative relationship between
general belongingness and both body areas satisfaction and appearance evaluation,
thus enabling us to reject the first hypothesis, and showing that men with lower
sense of belongingness were more body satisfied. Findings from the present study
contradict findings from earlier qualitative research in which men described
experiencing an increase in body concerns due to a low sense of belongingness (Study
1), and raise intriguing questions about the impact that perceived connectedness
with others has on men’s perceptions of their bodies. Family and peers, for example,
have been considered to be primary sociocultural agents responsible for transmitting
cultural messages to individuals about body appropriateness (Thompson, 1999), and
Jones and Crawford (2006) stated that peers can emphasise the value of body ideals
and produce an appearance-culture which bring with it standards and expectations.
Further research is required to investigate this interesting and unexpected finding.
In relation to the second hypothesis, it was also predicted that middle-aged
men would be more appreciative of their bodies compared to men of younger age

groups. There were no significant differences in body appreciation between middle-
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aged men and younger men, so the second hypothesis was also rejected. In the
qualitative literature, men from middle and later years have consistently been found
to be accepting of their bodies (see Drummond, 2003; Leichty et al., 2014; Peat,
Peyerl, Ferraro & Butler, 2011; Slevin and Linemann, 2010), although only one former
study has been located wherein body appreciation of younger and older men has
been compared directly (Tylka & Wood-Barcalow, 2015). There is a need for further
research in this area so that the relationship between male body image and body
appreciation can be more fully understood, especially as data from the current study
suggest that body appreciation may not vary significantly between younger and older
men.

Finally, it was hypothesised that middle-aged men would display higher body
function scores than younger men. This hypothesis was also not supported as there
was no significant difference in body function scores between middle-aged men and
men in the younger age group. This hypothesis was informed by findings from
qualitative studies that have suggested that older men are more concerned with
health and functional aspects of their bodies than their body aesthetics (Drummond,
2003).

While the results indicated no significant differences between younger and
older men’s body appreciation or body function scores, a significant difference was
detected in younger and older men’s scores in regard to their overall investment in
their appearance. Men under the age of 30 years scored significantly higher on the
appearance-orientation subscale of the MBSRQ-AS than male participants in the
older age group, consistent with previous findings suggesting differences in

appearance orientation in men in different age groups (Mulgrew & Cragg, 2017, Peat
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et al., 2011). There are potentially more relevant comparison targets for younger
men in mainstream media than there are for middle-aged and older men which may
encourage younger men to invest in their bodies more than their older-counterparts
(Bucchianeri et al., 2013; Grogan, 2016; Mulgrew & Cragg, 2017), and messages
prescribing the idealized male physique in Western society as young, lean and
muscular (Leit, Pope & Gray, 2001) may have impact more on body investment of
younger than older men. However, further research is required to specifically address
this issue of appearance-orientation in men of different age-groups.

5.6 Strengths and Limitations

One of the primary strengths of the present research was that it generated several
noteworthy outcomes, and new findings, which are worth investigating further; in
particular the differences between younger and older men’s appearance orientation,
as well as the negative relationship between general belongingness and body areas
satisfaction. The surprising finding that men who feel more of a sense of
belongingness have lower body areas satisfaction is particularly interesting and
worthy of further exploration. Furthermore, this study has generated results
suggesting that male body appreciation is a concept which is relevant to men of a
wide range of ages. With respect to the methodological aspects of the present
research, the current study allowed us to assess the extent to which novel findings
from recent research could be generalised to a wider population of men, including
men of different age groups.

Like any other correlational study, though the present study helped identify
relationships between variables it did not allow us to establish causality. For example,

although body appreciation appeared a strong and consistent predictor of men’s
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body image across the different age groups, mechanisms behind this relationship
remain unclear. Additionally, while the present study highlights a negative
relationship between belongingness and body satisfaction, this requires further
exploration in future research. Impact of interventions designed to enhance body
appreciation on men’s body satisfaction will be informative.

5.7 Implications for Future Research

The findings from the present study provide alternate explanations and perspectives
on concepts derived from earlier studies. Future researchers may wish to employ
research methods such as focus groups, which encourage interactions between
participants to gain a fuller understanding of these concepts which appear to have
different meanings for different men. The finding that more body satisfied men have
lower sense of belongingness also needs to be investigated in future work to
understand more fully the mechanisms at work here. Considering that the current
study found a significant difference between younger and older men’s appearance
orientation, future researchers may also wish to examine why younger men are more
invested in their appearance than men of older age-groups. Future researchers may
also wish to talk to men about media depictions of men’s bodies at different ages,
which may shed light on this interesting finding. Future researchers may also wish to
make use of the revised version of the body appreciation scale, namely, the body

appreciation scale-2 (Tylka and Wood-Barcalow, 2015).
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CHAPTER VI

STUDY THREE

6.1 EXISTING WORK IN THE FIELD

6.1.1. Negative body image in men

Body image is the way individuals perceive, feel and behave in response to their
bodies (Grogan, 2016). Social recommendations for how male and female bodies
should look have widely been held accountable for shaping individual body image
(Xu etal., 2010). In response to these prescribed social ideals, women have generally
endeavoured for thinner bodies (Tiggemann, 2006) while men have typically aspired
to body types that are more mesomorph in build, that is, having well-built arms,
chest and shoulders, tapering down to a slim waist and hips (Franko et al., 2015).
However, male body preferences may vary (Hildebrandt, Alfano & Langenbucher,
2010) as some men may desire leaner and more slender body types (Brown, Forney,
Pinner & Keel, 2017). Societal standards of attractiveness for both sexes have been
deemed unrealistic (Bailey, Markey, Markey, August & Nave, 2015) and have
become more difficult to satisfy with time, particularly as social ideals have become
increasingly thinner for women and progressively leaner and more muscular for

men (see Diedrichs & Lee, 2010).

The impracticality of satisfying the ideals cited above has often led to feelings
of body dissatisfaction in both men and women (Diedrichs & Lee, 2010). For men,
body dissatisfaction has traditionally been classified as a fear of being smaller and

less muscular than the social male ideal (Murray et al., 2012) though this may differ
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based on personal ideals. Alarmingly, the number of men feeling dissatisfied with
their bodies has tripled over the past thirty-years (Goldfield, Blavin, & Woodside,
2006) now reaching 50% (Engeln, Sladek and Waldron, 2013). More recent findings
indicate that as many as 60 to 80% of men feel dissatisfied with their bodies (Fiske
et al., 2014; Thompson & Cafri, 2007), which is now similar to the rates described in
females (Murray, Rieger, Karlov & Touyz, 2013). Some men may experience body
dissatisfaction at a more psychopathological level, developing muscle dysmorphia
and even anorexia nervosa based on body type preferences (Malik, Wijayatunga &
Bruxner, 2014; Murray et al., 2013). To reduce the gaps between current and social
ideals, men have been reported to take on dangerous and unhealthy pursuits. Some
common behavioural dysfunctions include the consumption of anabolic steroids
(see Murray, Griffiths, Mond, Kean, & Blashill, 2016) as well as engaging in excessive
exercise (Grogan, 2016), both of which have been shown to have detrimental long-
term effects on men’s physical and psychological health (Bjork, 2013, Kanayama,
Hudson & Pope, 2015).

6.1.2. Positive Body Image in Men

Despite body image literature conventionally focusing on the negative aspects of
male and female body image (Smolak & Cash, 2011; Tylka, 2012), positive body image
as a research area has also gained recognition over the last decade (Avalos, Tylka, &
Wood-Barcalow, 2005; Menzel & Levine, 2011; Piran & Teall, 2012). As described by
its pioneers (Avalos et al., 2005; Webb, Tylka, & Wood-Barcalow, 2015), a person
with a positive body image is one who displays an acceptance for his or her body

irrespective of the body’s size and flaws; displays respect for his or her body and pays
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attention to the body through engaging in health-improving behaviours; and
safeguards his or her body by rejecting narrow and idealistic ideals of beauty.

While a considerable proportion of positive body image literature has been
dedicated to examining female body appreciation (see Tylka, 2013), the concept of
body appreciation has also been identified in recent quantitative and qualitative
work with samples of younger, middle-aged and older men (Halliwell & Dittmarr,
2003; Leichty, Ribeiro, Sveinson & Dahlstorm, 2014; Slevin & Lineman, 2010; Tylka &
Wood-Barcalow, 2015). For example, in a study conducted by Leichty and colleagues
(2014), 15 Canadian men, aged between 60 and 70 were interviewed individually and
as part of focus groups. These men reported acceptance for their aging bodies with
an understanding that they could not reverse the aging process. This sentiment was
echoed in Study 1 (see Chapter 4), in which participants, 45 to 67 years of age,
expressed acceptance for their bodies, acknowledging that their bodies were not
going to return to appearing as they used to. Similarly, in interviews with 10 older
men, in their 60s, 70s and 80s, Slevin and Linemann (2010) found that men’s
acceptance for their bodies increased with age.

Besides accepting their bodies, men from Study 1, as well as other studies
(Drummond, 2003; Leichty et al., 2014) described engaging in health-promoting
behaviours, satisfying another facet of the body appreciation construct. For example,
in a focus group facilitated by Drummond (2003), six retired men from Australia,
between the ages of 58 and 67, discussed how participating in indoor mall walking
classes three mornings a week helped keep their health intact. Similarly, men in Study
1 also described doing long walks to and from work as well as walking in general to

help promote their health. More recently, though, quantitative work has also
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revealed younger men to be appreciative of their bodies as well (Chapter 4; Tylka &
Wood-Barcalow’s, 2015).

6.1.3. Body Image Interventions

Despite the rise in positive body image research (Tylka & Wood-Barcalow, 2015),
body dissatisfaction remains a public health issue which requires intervention
(Paxton, in press). Thus far, different methods have been employed to promote
positive body image in individuals. For example, one way researchers have grappled
with poor body image is through offering individuals cognitive-behavioural therapy
(Cash & Hrabosky, 2003). This method has focused on helping individuals reshape
any negative thoughts and feelings they may have towards their bodies, as well as
help modify their behaviours through self-monitoring, cognitive restructuring and
exposure exercises (Alleva, Sheeran, Web, Martijn and Miles, 2015). Exercise
interventions (Campbell & Hausenblas, 2009) have also been employed to address
negative body image. The primary purpose of exercise interventions has been to
encourage individuals to focus more on the functional aspects of their bodies so that
they pay less attention to the aesthetic aspects (Ginis and Bassett, 2011). Given that
self-esteem has been negatively associated with body dissatisfaction (O’Dea, 2004),
self-esteem enhancement programmes have also been designed to promote positive
body image (Grogan, 2010). Self-esteem enhancement programmes have primarily
achieved their aims through celebrating the strengths and talents of individuals, and
elements which make individuals unique (O’Dea, 2012). Psychoeducation and media
literacy programmes have been cited in work on the prevention of negative body
image. This type of programme has been designed to raise an awareness of the

causes and consequences of negative body image as well as inform individuals ways
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they can resist developing a negative body image. Lastly, the aim of media-literacy
programmes has been to coach individuals to look critically into and question media
images (Alleva et al., 2015), to reduce the negative impact of media messages on
individual body image (Irving and Berel, 2003).

Efforts to promote positive body image have been ongoing for nearly two
decades (Yager, Diedrichs, Ricciardelli and Halliwell, 2013), including the
implementation of mixed-gender interventions (Bird, Halliwell, Diedrichs, and
Harcourt, 2013; O’Dea and Abraham, 2000), as well as prevention programs
exclusively designed for male and female populations. Most existing interventions
have been designed to improve female body image (Winzelberg, Abascal and Taylor,
2002). These are reviewed below as such interventions could offer important insights
which can be used in planning and executing male body image interventions
(Henderson, 2012). This will be followed by a review of interventions used with men.
6.1.3.1. Interventions with women
Efforts to promote female body image have been achieved on an individual as well
as societal- level (Pareskeva, Lewis-Smith, and Diedrichs, 2017; Converto, Rodgers,
Franko and Jodoin, 2016; Samuel, 2015). Banning fashion models under a certain
body mass index (Gauvin and Steiger, 2012) as well as using airbrushing disclaimer
labels (British All Party Parliamentary Group on Body Image, 2012; Girlguiding, UK,
2010; Australian Government, 2009) are examples of some of the larger-scale social
efforts made to promote positive body image in females. Small-scale, individual-level
interventions have also been designed and delivered to girls and women. Most of the
programs have targeted media literacy, psychoeducation, self-esteem and body

comparison components, primarily because the media have been considered a
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pervasive influence over girls’ and women’s body image, causing girls and women to
make upward comparisons, experience reductions in self-esteem, and engage in
dysfunctional behaviours with deleterious physical and psychological consequences
(Levine and Murnen, 2009).

Considering that body dissatisfaction affects a sizeable proportion of
adolescent girls (McLean, Paxton and Wertheim, 2013), adolescent girls have been
the primary targets of body image intervention programs. Additionally, as peer
relationships have been found to be a key predictor of adolescent girls’ body image
(Kenny, O’Malley-Keighran, Molcho and Kelly, 2017) peer-group formats as well as
school-based settings (O’Dea and Cinelli, 2016) have been the primary choice for
researchers when delivering interventions to this subgroup of females. For example,
McVey et al, (2003) delivered an intervention called ‘Girls Talk: Every BODY is a
somebody’ to 214 girls that were recruited from 12 middle-level schools in Canada.
The aim of this intervention was to examine the efficacy of peer support groups in
enhancing body esteem, self-esteem and reduce dieting. This intervention consisted
of ten sessions, in which interactive group exercises were developed to stimulate
discussions among girls on a range of topics, including risks related to the thin ideal
and adopting a healthy lifestyle. Results indicated an improvement in weight-related
esteem and a reduction in dieting behaviours.

Thompson et al, (2012) administered a peer-based intervention called ‘Go
Girls’ in which 63, 13 to 14-year-old adolescent girls from an all-girls junior high-
school in Western Canada took part. This five-part, peer-support programme aimed
to see what effect peer-support had on girls’ body satisfaction, weight-related

behaviours, internalization of media ideals, weight based teasing and communication
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post-intervention. Results showed decreased internalization of media ideals and
increased body satisfaction at post-intervention. Steese and colleagues (2006)
utilised a peer context. They administered a nine-part peer-based intervention to 63
ten to 17-year-old girls from across the U.S. and Canada called ‘Girls Circle’. The
intervention aimed to explore body-related messages girls encounter in their day-to-
day lives and required participants to brainstorm ways they could resist and react
more responsibly to these messages. Results showed significant improvement in
body satisfaction, perceived social support and levels of self-efficacy in girls post-
intervention.

As can be seen, all three of the peer-based interventions above demonstrated
success in improving adolescent girls’ body image. Moreover, participants in McVey
et al (2003) study reported that they felt empowered by the group experience and
that the sessions provided them with a sense of belonging, feeling connected with
the other girls in the group, and that they could relate to them. McVey et al’s (2003)
work is also supported by Ciao, Latner, Brown, Ebneter and Becker (2015) who found
that up to 60% of girls in their prevention programme thoroughly enjoyed being part
of the group experience. In consideration of this feedback as well as the outcomes
from the abovementioned studies, it seems that using a peer-based approach is
certainly an effective way of alleviating female body-dissatisfaction. Since peer-
environments are also reported to impact male body image (Kenny, O’Malley-
Keighran, Molcho and Kelly, 2017) it could be that peer-based interventions (like the
ones mentioned above) may demonstrate similar levels of success for male samples
as they have done for female samples. These studies would however need to be

modified since differences in peer-experiences have been identified, especially in
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terms of the type of conversations boys engage in as well as the appearance-
standards against which they are judged (Tatangelo and Ricciardelli, 2017).
Internet-based interventions have also been employed to improve female
body image. Researchers have outlined several advantages of using this intervention
style, including highlighting its suitability for individuals who are not able to easily
travel to the intervention (Rochlen, Zack, and Speyer, 2004; Winzelberg, Luce, and
Abascal, 2004) as well as the level of anonymity and confidentiality the method
promises (Liebert, Archer, Munson and York, 2006). One example of an internet-
based body image prevention programme is Heinicke, Paxton, MclLean and
Wertheim’s (2007) ‘My Body My Life’, which was delivered to 73 13 to 14-year-old
girls from Victoria, and New South Wales, Australia. This intervention was an
adaptation of an earlier intervention delivered to women called ‘Set your body free’
by Paxton and Colleagues (2006). Like ‘Set your body free’, ‘My Body My Life’ was
based on cognitive behavioural principles and aimed to improve the self-identified
body image and/or eating problems of the girls in the study. Six weekly 90-minute
small group synchronous on-line sessions were run. Participants were provided with
an intervention manual consisting of psychoeducational material and self-help
intervention activities. As part of the preparatory work, girls were asked to read the
material and complete the activities within the manual prior to each session so that
they could subsequently discuss the content. Girls in the intervention group
demonstrated a significant improvement in their body dissatisfaction, disordered
eating and depression subsequent to the intervention and maintained at a two-

month follow-up.
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Like the girls in the face-to-face peer-based intervention programmes, girls in
the chatrooms were also greatly supportive of each other and were surprised by the
extent to which they could relate with one another. Girls also expressed feeling
reassured knowing they were not alone in feeling the way they did about their
bodies. Based on the pattern of results from both the face-to-face and online
intervention programmes, it is apparent that relatability in terms of body-related
experiences and distress is a key predictor of improved body image in female
samples. Furthermore, group interventions seem to elicit an empathic and
supportive side to girls, which could have a positive effect on their own and peers’
body image.

While these interventions have demonstrated success with female samples,
there appear to be elements which might not necessarily work with boys and men.
For example, individuals that volunteered for the ‘My Body My Life’ programme self-
identified as having body image or eating problems. Based on the popular belief that
men are reluctant to seek-help (Juvrud and Rennels, 2017), as well as body image
being socially constructed as a ‘feminine matter’ (Hargreaves and Tiggemann, 2006),
men may not wish to discuss their body image issues in a group format. In addition,
they may not be accustomed to offering the same level of support and empathy to
other male participants as female participants have been observed giving fellow
female participants. However, those wishing to improve male body image could
adapt interventions like ‘My Body My Life’ for male samples given that many forms
of masculinities exist, some of which may be compatible with proactive help-seeking
and the sharing of their vulnerabilities. For example, men from Study 1 (see Chapter

4) appeared to be very comfortable in sharing their body image narratives and
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experiences with the principal investigator. This is promising and demonstrates that
certain aspects of female body image programmes can have the potential to
generate similar results in intervention work with boys and men.

6.1.3.2. Interventions with men

Though limited, there is work which exclusively addresses the design and assessment
of intervention materials for boys and men (See Appendix C, Table 6.1). For example,
McCabe et al., (2010) developed and delivered a body-image programme to
adolescent boys, which aimed to improve their self-esteem and peer-relations.
Different topics were covered in each of the five separate sessions, all of which were
presented to students in a didactic way, using worksheets, small group discussions,
role-plays, group work and puzzles. Topics covered in the sessions included an
emphasis on individual differences, communication skills, social skills, coping skills,
and a recap session. Results demonstrated the intervention to be ineffective. Based
on the reflections of the researchers, boys in their early adolescence may not be as
focused on their bodies as boys in later adolescence (Thompson and Cafri, 2007),
therefore the messages communicated to the boys during the intervention may not
have been sufficiently self-relevant to bring about changes in their body image.
Despite the concerns of McCabe and colleagues (2010), there is some evidence of
earlier intervention work with adolescent boys which has shown to be successful (see
Stanford and McCabe, 2005). While age cannot be used to explain these differences,
as both studies included samples of boys of the same age, the ineffectiveness of this
programme was considered to result from the participation of boys who may not

have required the intervention (McCabe et al., 2010). This was supported by
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evidence from McCabe et al., (2010) showing that participants who were more
dissatisfied with their bodies appeared to display greater satisfaction upon

completing the intervention programme.

Intervention work with older male samples may be more effective than those
with younger boys, and this has been shown in recent literature., Firstly, male
undergraduate students within Henderson’s (2012) psychoeducation programme
demonstrated improvements following the programme in areas such as muscle
attitudes and general body image attitudes; increases in media scepticism; and
reductions in self-objectification and internalising behaviours post-intervention.
Similarly, a more recent dissonance-based programme (The Body Project: More Than
Muscles; Brown and Colleagues, 2017), which aimed to lessen risk factors associated
with eating disorders and muscle-dysmorphia in 18 to 30-year-old men, illustrated
reductions in body-ideal internalization, dietary restraint, bulimic symptoms, drive

for muscularity and muscle-dysmorphia symptoms post-intervention.

Despite the suggestion that boys may not focus on their bodies until later
adolescence (McCabe, Ricciardelli and Karantzas, 2010), some research has posited
that boys may form a body image as young as in their preschool and preadolescent
years (Lowes and Tiggemann, 2003; Ricciardelli, McCabe, Lillis and Thomas, 2006).
Furthermore, parental influence has been considered being instrumental in the
development of boy’s body image (see Chapter 2), for which reason parents have
also been targeted for interventions. For example, McCabe, Mellow and Mealey,
(2016) designed and delivered a two-part educational program to parents of 118,

three to six-year-old preschool boys in Melbourne, Australia. This programme aimed
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to increase parents’ knowledge of how they may influence their preadolescent boy’s
body image, as well as increase their own levels of body appreciation, given the
element of parental modelling. Results from this program demonstrated increases in
both targeted areas.
Table 6.1 summarises intervention studies with boys and men, identifying
participants, intervention and outcomes (see Appendix C, Table 6.1).
6.1.4. Statement of the Problem
Despite the growing interest in middle-aged and older men’s body image
(Drummond, 2002; Jankowski et al., 2016; Leichty et al., 2014; McGuiness and Taylor,
2016; Mulgrew and Cragg, 2017; Peat et al., 2011; Reddy, 2013; Slevin and Linemann,
2010) existing prevention programs have only targeted school and college-aged men
(see above), and most positive body image intervention programmes have been
aimed at girls and women. This is problematic as body dissatisfaction may be a
problem in men of older age groups, which we may be unaware about, and which if
not addressed, could possibly have similar negative physical and psychological
outcomes as evidenced in younger male populations. Additionally, men of different
age-groups may have concerns which are unique to their different age-groups, and
therefore issues addressed in existing intervention programmes designed for
adolescent boys and young adult men (Brown et al., 2017; McCabe et al., 2010;
Stanford and McCabe, 2005) may not be effective in alleviating negative body image
in men of older age-groups.

This study was designed to redress these shortcomings by investigating what
men would like to see in a body image intervention programme. The aims of Study 3

were twofold. Study 3 first aimed to investigate the views of men from a range of
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age-groups in respect to the qualitative and quantitative models produced in Studies
1 and 2. Study 3 also aimed to discuss how positive body image could be promoted
in boys and men.

6.2 METHODS

6.2.1. Focus Groups

Focus groups have been considered as an effective research strategy when designing
health interventions, pretesting materials for interventions, as well as identifying a
series of suitable steps for putting an intervention into effect (Ayala & Elder, 2013;
Chapter 3). Certainly, focus groups are useful for obtaining feedback (Madriz, 2003)
and allowing researchers to see how the population of interest views, recognizes and
regards a specific subject, which is imperative when designing interventions. This is
relevant to the present study, considering that the aims were to investigate the views
of men in different age groups in respect to the qualitative and quantitative models
produced in Studies 1 and 2 and potential interventions to improve men’s body
image.

6.2.2. Participants

Men in Study 3 were recruited using a convenience sampling method. Men
were recruited from colleagues of the principal investigator to ensure that rapport
was easy to establish, and to ensure that there was also less of a power imbalance
between the researcher and the men in the focus groups given that the principal
investigator knew the participants beforehand. Nine men, aged between 18 and 75
years took part in three separate focus groups. One group of three, one group of four
and one group of two participants. Participants came from both London and

Manchester, U.K and involved men who belonged to a range of different ethnic
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backgrounds, including African (n = 1), White Caucasian (n = 2), Mediterranean (n =
1), Indonesian (n = 1), Middle-Eastern (n = 2), South Asian (n = 2) and East Asian
backgrounds (n = 1). Eight men identified as heterosexual and one as homosexual.
One group of men worked within airport beauty retail, one group of men worked
within local beauty retail and the last group consisted of a retired man and his son,
also staff at a U.K. airport. Five of the men reported to be single, two in a relationship,
and two married with one child. See Table 6.2 (Summary of participant information)

for description of participants including pseudonyms allocated to protect anonymity.

6.2.3. Materials and Apparatus

The current study made use of the following materials: a poster (see Appendix C.2)
to advertise the study and invite potential recruits; an information sheet (see
Appendix C.3) so that participants were able to make informed choices about
whether or not they wanted to volunteer; a consent form (see Appendix C.4) so that
those taking part were fully acquainted with the different aspects of the study and
were happy to proceed with participation, and a focus group proforma (see Appendix
C.5), which guided the moderator during the group interviews. The proforma
comprised of open-ended questions based on all important themes which emerged
from Studies 1 and 2 (see Chapters 3 and 4), that is, body awareness; interpersonal
attraction; general belongingness; body function; body appreciation and appearance
orientation. The focus group proforma also made participants aware of ground rules
for participation in the focus groups, such as respecting each other’s opinions and
making sure that no information shared during the focus group was shared with

anyone outside of these group discussions.
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Participant quotes (see appendix C.6) from Study 1 were printed and laminated
on small pieces of card for participants to pass around during the group interview,
which also served as stimuli for the focus group. A debrief letter (see appendix C.7)
was issued to participants at the end of each group interview, which thanked
volunteers for their involvement in the study and which provided details of the
research team. The debrief letter also signposted participants to different counselling
services in case they had any concerns after participation. A smartphone (Apple

iPhone 7 plus) was used to record all three group discussions.

6.2.4. Procedure

Approval to carry out this research was obtained from the Faculty Ethics Committee
at Manchester Metropolitan University. A total of three focus groups were facilitated
by the Principal Investigator. Upon participant agreement, both moderator and
participants discussed convenient locations to carry out the focus groups. Regarding
the first focus group, this took place in Aaron and Elijah’s home. Not only was this
location convenient, but it was quiet and private. In consideration of participants’
work-shift patterns, members of the second focus group, namely, Liam, Ethan, Lucas
and Mason, found it convenient to be interviewed at a coffee shop within the airport
terminal they worked in after their work hours. To ensure privacy, the group
discussions took place in a secluded section of the coffee shop. Lastly, members of
the third and final focus group, Jamal, Carter and Andrew found it suitable to be
interviewed in the café bar section of the department store they worked in during

their lunch break.
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Prior to conducting any of the group interviews, the facilitator ensured that
all involved in the research were comfortable and relaxed. Participants were not
rushed and were given an opportunity to speak about general things before
proceeding with the focus groups. Coffee was also provided for participants in focus
groups one and two. The fact that participants within each focus group knew each
other ahead of time certainly helped with the rapport building aspect of the group
interviews, and is something which reflected in the way that participants
subsequently responded to questions and interacted with each other during the
group interviews. Participants were reminded of the key characteristics of the
research and made aware of the ground rules outlined in the focus group proforma.

Within these focus groups, statements by participants in Study 1 regarding
their body image experiences at different time points were first presented to current
research participants on pieces of laminated card. With each card presented,
participants were asked whether they felt they could relate to the quote and whether
they believed the quote could be generalised to men in the general population.

Participants were then verbally informed about findings which appeared to
be statistically significant in Study 2. Upon presenting these findings to the
participants, the researcher encouraged participants to provide their views on both
set of findings, as well as make suggestions on how positive body image could be
promoted in men. Upon completing the focus group discussions, participants were
debriefed and thanked for their involvement within the study.

6.2.5. Data Analysis
The length of each focus group varied between 60 and 90 minutes. All three focus

groups were transcribed verbatim and analysed using deductive thematic analysis
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(Braun & Clarke, 2006). Deductive thematic analysis has been described as a form of
thematic analysis in which a researcher’s theoretical interest on the topic determines
his or her analysis (Braun & Clarke, 2006). Regarding the present study, the Principal
Investigator inspected the data closely and thoroughly for patterned responses or
themes relevant to the findings from both Studies 1 (see Chapter 4) and 2 (see
Chapter 5) as well other relevant work relating to boy’s and men’s body image. The
Principal Investigator first read through each of the transcripts and highlighted
features of the data he found shared a close resemblance to the interview data in
Study 1 and statistical findings in Study 2, as well as highlighting any unexpected
findings. Commonalities and differences between younger and older men’s body
image was noted and carefully considered when identifying themes for the current
study, as well as generating ideas for appropriate future male body image
interventions. A total of five themes were identified, namely ‘The Unaware Body; The
Noticing Body; The Sporting Body; The Motivated body; and The Self-Accepting Body.
All the themes were overseen, validated and approved by all members of the
research team, including the Director of Studies and second research supervisor who

also contributed to the analysis.

6.3 RESULTS AND DISCUSSION

6.3.1. Summary of findings

The aim of the current study 135was to investigate the views of men in different age
groups in respect to the qualitative and quantitative models produced in Studies 1
and 2, and potential interventions to improve men’s body image. Based on the

dialogue between the men in the focus groups, many predictive factors and ideas
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relating to male body image were identified. Irrespective of belonging to different
age-cohorts, men in the focus groups held similar views about body image, especially
in relation to body image at different time points. Consistent with men’s narratives
in the focus groups, preadolescence was not marked by appearance concerns.
However, men did report to become aware of their bodies during their early
adolescence as a result of observing and being in close proximity with other bodies.
Appearance was described by some of the participants as being crucial in shaping
peer-attitudes during adolescence, while other men considered physical capabilities
to be more important in being accepted by peers, especially regarding sport
participation. In negotiating middle-age, men strongly believed that the social male
ideal was attainable if men were truly determined to achieve it, though were
understood to confuse the idea of a positive body image with body-enhancement.
Furthermore, body functioning and body appreciation were not age-dependent, but
appeared to resonate with men across the different ages. When asked to provide
suggestions on how to promote positive body image in men, participants suggested
that ‘men should speak more about their body image’, ‘relate to media figures which
align more closely to their own body types’, and ‘prioritise their health over their
appearance’. Given that adolescence was identified as the most vulnerable age-
group, a template for a hypothetical body image intervention programme was
designed at the end of this study, addressing issues men reported relevant to their

body image as adolescent boys.
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6.3.1.2. Theme One: The Unaware Body
When discussing the preadolescence phase, most men across the focus groups
identified this to be a time where they were not preoccupied with their physical
appearance. For example, Liam said:
Liam (18 Focus Group 2): at that age | wasn’t really aware of my body. | just
wanted to enjoy my life.
Similarly, other participants across focus groups one and three said:

Andrew (61 FG 3): you haven’t experienced anything
Elijah (28 FG 1): you are not aware of the world really, you’re still cocooned...

Jamal (22 FG 3): at that age, you have no concept of physical health, and also

attraction, of yourself, or of what you are attracted to. Therefore, it isn’t really

an issue at that age really.
While Andrew and Jamal attribute a lack of experience and lack of knowledge as the
reason for preadolescents not being able to develop a body image, Elijah uses the
term ‘cocoon’, referring to the idea that children are swathed in some protective and
comforting way, which keeps them from developing a concern with body image.
When participants were asked about what they were concerned about at that age,
Carter (25, FG 3) responded, ‘I was thinking of being erm, star-trek captain of the
enterprise, err | was also thinking about being doctor who', Liam (18, FG two) added
‘just being noisy.” Even though these quotes are in accord with Study 1 findings, they
are at variance with other existing research (Dunn, Lewis and Patrick, 20; Truby and
Paxton, 2008). For example, nearly 30 to 50% of preadolescent boys recently
reported to feeling dissatisfied with their bodies in Dion et al, (2016) and Jongenelis,

Byrne, & Pettigrew’s (2016) studies. Furthermore, nearly 50% of boys aged between
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eight and 11 in Ricciardelli, McCabe, Lillis and Thompson’s (2006) research were
found participating in muscle-building practises, revealing a completely different
pattern of results to what emerged in Studies 1 and 2.

However, while most men within the focus groups agreed that their
preadolescence was not a time where they were conscious about their bodies, one
participant, Ethan, described that he was in fact aware of his body even in his
preadolescence. He stated:

Ethan (26 FG 2): for me it was like, around that time, when | noticed | was

clearly bigger than, you know, other kids...there was a little bit of teasing

saying that | was the ‘big guy’ or ‘the giant’ of the group.
Ethan’s quotes seem to reflect that though preadolescent boys may not have an
instinctive awareness of their bodies in their preadolescent years, they surely can be
made conscious of their bodies through the way others interact with them. He
specifically ascribes peer teasing and commentary for initiating his body concerns.
While Ethan’s experience does not resemble the experiences of other men in the
focus groups, there is empirical evidence which highlights positive associations
between negative peer appearance commentary and the negative evaluation of

one’s personal appearance in boys (see Jones & Crawford, 2006).

6.3.1.3. Theme Two: The Noticing Body

According to participants’ narrative, men began to develop an awareness for their
bodies during their early-adolescence, a time point where boys usually begin to
experience bodily changes (Ricciardelli and Yager, 2016). In the current study,

participants discussed how during this time noticing other people’s bodies as well as
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having their own bodies noticed by other people largely contributed to becoming
aware of their bodies. For example, Elijah said:
Elijah (28 FG 1): people start noticing things about your body and it makes you
more conscious.
When Elijah says, ‘people start noticing things about your body’, it is possible that he
is referring to the inevitable bodily changes which come with adolescence. According
to Slee, Campbell and Peers, (2012) it is normal that physical changes bring
adolescents’ bodies into their focus and make them feel self-conscious. When Elijah
mentions ‘people’ in his statement as a reason for becoming ‘more conscious’, it
seems that one’s interaction with others (presumably same-sex and/or opposite-sex
peers) may contribute to the awareness and understandings adolescent boys
develop of their bodies (see Kenny, O’Malley-Keighran, Molcho and Kelly, 2017).
Carter makes a similar point in the next quote, though he goes beyond
speaking about own awareness as a result of people’s reactions, and discusses how
evaluating other boys’ bodies in general may cause boys’ to reflect on their own
bodies, for example:
Carter (25 FG 3): ‘secondary school | think is probably the first time that you
come into err, nudity with other people, of course proximity, and | think that’s
when you started seeing differences in people, not only your own awareness
but that other people are different.’
Carter here states that seeing other naked bodies and being physically close with
them may initiate body awareness. He also mentions how secondary schools are
spaces where body concerns are first introduced. Both ideas reappear within the next

extract:
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Liam (18 FG 2): “..being in high school, when | was like in the PE changing

rooms and like getting changed.’
Like Carter, Liam also mentions high-school (secondary school) as a pivotal site for
developing body awareness, especially through observing other boys’ bodies and
being close to them in the changing rooms. More research is needed to explore the
effects of changing rooms on boy’s body image, especially how being exposed to
other boy’s bodies may influence one’s perceptions of their own bodies during
adolescence. It appears that body consciousness in adolescent boys is activated
through peer evaluation and appearance-comparison. Furthermore, schools are

spaces where body awareness is initiated.

6.3.1.4. Theme three: the sporting body

When the topic of physical appearance and sport participation was discussed, some
participants described how due to perceived physiological limitations (such as height
and weight) they were disadvantaged on the playfield. These included peers being
reluctant to select them to play on their team, as well as being assigned a fixed
position on the field because of their body size. For example, Mason in the second
focus group expressed:
Mason (33 FG 2): ‘I have been that guy that’s, picked last... probably because
of, yeah my height’.
This supports findings from Study 1 (see Chapter 4), in which men claimed that if their
bodies did not look a certain way, they ‘weren’t in’. Similarly, Ethan made an
interesting point about how his body determined what position he would be

allocated on the field. For example,
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Ethan (26 FG 2): | would be picked on a team like quite earlier on, ‘cause of my
size. So it was the other way around. Since | was a big guy, therefore | would
be good at being goalie, and only goalie. They would never pick me- they’d
pick me first, only for that reason. They wouldn’t pick me for anything else.
Like | wouldn’t be striker, | wouldn’t be, whatever position there was, no
defender, straight away be, goalie.
It is clear from both Mason and Ethan’s comments that teammates attached
different significance to Mason and Ethan’s bodies, which then had obvious
consequences their involvement in playing sport with their peers. Not only do these
findings mirror the outcomes from Study 1, but they also correspond to the findings
from Birbeck and Drummond’s study (2006), in which five to six-year-old boys from
Adelaide, South Australia were found associating bigger bodies with better physical
competence, such as playing better football.
Elijah thought otherwise:
Elijah (28 FG 1): “... it was just purely about ability, if you were good at football
then, you’d get picked first, if you weren’t then you’d get left.”
As can be seen above, some adolescent boys may attach negative connotations to
certain body types which result in unwanted consequences, including being picked
last for a team (Kenny et al, 2017) or restricting them to certain positions on the field
of play. On the other hand, some adolescent boys may not judge their peers physical
abilities based on appearance, thus possibly leading to fewer body image concerns.
Since appearance and ability are two separate things that do not rely on each other,

it is important that adolescent boys are taught to make this distinction. By doing so,
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adolescent boys may be more welcoming to boys of different shapes and sizes and
in turn increase levels of body satisfaction in peers.

6.3.1.5. Theme four: the motivated body

Discussing body image of middle-aged men especially in terms of their changing
priorities and body-neglect stimulated an interesting conversation amid the men in
the focus groups. In speaking about the challenges relating to midlife, men in the
study strongly believed that men can maintain their bodies if they want it enough.

For example, Lucas in the following extract says that people who are not
confident or active in achieving their goals or believing in themselves often provide
explanations to justify their faults. For example:

Lucas (28 FG 2): “...I think a lot of people-the thing with people, is err, when it

comes to weight, is, err, is mostly excuses, because it is laziness and lack of

confidence, and willing to believe yourself that you can do it, it’s all a mindset.”

The idea of making excuses and being lazy surfaced again in following two quotes,
for example:

Jamal (22 FG 3): ‘If you want a certain body, you go out and you achieve it.
And you can’t make excuses, like a lack of gym memberships or relationships,
or anything like that, if you want to do it, you will make it work.’
Aaron (75 FG 1): ...lazy
Like Lucas, Jamal and Aaron, Carter in the following quote makes a similar point. For
example:
Carter (25 FG 3): ‘he’s not really that arsed about going to the gym...he’s not

truly motivated to go to the gym. He doesn’t want it enough.’
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While Carter did not disregard any of the challenges men may face in their midlife,
he did, like Jamal, imply that men may lack the drive to achieve the body they want.
The concept of motivation and drive is again echoed in Andrew’s comment when he
says, ‘you can do it, if you want to, but you have to want to.” Further research is
required to assess this unexpected finding.

Based on these findings, the following template was designed to address
potential issues relating to adult men.
6.3.1.6. Theme 5: the self-accepting body
While in Study 1 as well as previous work body acceptance has predominantly been
a feature of older men’s body image (Drummond, 2002; Leichty, 2014; Peat et al,
2011; Slevin & Lineman, 2010), participants in the current study, irrespective of their
age were found to be accepting of their bodies. In fact, Liam, who was the youngest
candidate (18 years of age) across the focus groups said ‘well thank god | am
beginning to embrace myself right now...”, when he learnt that body acceptance came
to the men from Study 1 in their later years. Carter who is seven years Liam’s senior
and Elijah who is ten years older than Liam were also found to be accepting of their
bodies. For example:

Carter (25 FG 3): ‘1 think you have to come to terms with the things that you

can change and the things you cannot change.’

Elijah (28 FG 1): ’/m definitely comfortable with myself, | wouldn’t sit there

and worry about it and cry about it.’
Aaron who is in his 70s also revealed that he had made peace with his body. For
example:

Aaron (74 FG 1): it is very true. | don’t care about looks...
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These findings support data from Study 2 (see Chapter 5) in which no discrepancies
were found between the body appreciation levels of younger and middle-aged men.
However, Andrew’s comments below provide support for Study 1 results, which
found men becoming more comfortable with their bodies in their later years than in
their younger years. For example:

Andrew (61 FG 3): | am very comfortable with being me, | think I’'m a great

me. Way more than | was when | was in my 30s. | am more comfortable than

| used to be.
The above quotes come to show that although media depictions of the male body
may have become progressively muscular across the last few decades (Leit, Pope and
Gray, 2001; Pope et al., 1999), the concept of body acceptance has also become more
salient in research findings with male samples. For example, Slevin and Linemann
(2010) found that men became more accepting of their bodies as they aged. Similarly,
men in Leichty et al, (2014) were aware that they could not reverse the aging process
and had therefore ‘made peace’ with their bodies, an idea which was also shared by
men in Study 1. Interestingly, Carter made a point above about men coming to terms
with things they cannot change about their bodies. This is a crucial point as it is
suggesting how body acceptance can be reached in men, irrespective of age.
Considering that this is an idea which has been reflected on by men across both the
gualitative studies in this PhD, this information should certainly be utilised to inform
future body image interventions with men, especially those aiming to increase men’s
levels of body appreciation. A similar approach has been taken by Henderson (2012)
in his body image intervention targeting college-aged men. For example, an aspect

of this intervention included explaining to men how physiology may impact the
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plasticity of the body, including natural distribution of weight, height and size, and
biological limits to altering the body.
6.3.2. Participant Suggestions for Promoting Male Body Image
When men in the focus groups were asked to provide recommendations on how to
promote positive body image in men, participants provided different suggestions.
Among these different suggestions, the idea that ‘men should speak more about their
body image’ was agreed on by two participants across focus groups one and two. For
example, Elijah (28) at the end of the first focus group suggested ‘I always think that
talking is better than keeping it in’. Similarly, Liam (18) from focus group two
recommended that ‘it (body image) is something we should discuss often’.
Participants were also found making suggestions bearing media influences in
mind. However, their recommendations were not suggestive of being sceptical about
media images, rather they recommended that boys should find media figures they
feel they can relate to in terms of body shape and size. For example,
Mason (33 FG 2): ‘I think, most important thing is, to just find somebody to
relate to. You can find that one role-model, umm, then you have no reason to
be, well- if they can do it, why can’t you do it sort of thing!’
Furthermore, Ethan (26 FG 2) expressed how observing rock stars with bigger bodies
helped him accept his own body shape and size. For example,
Ethan (26 FG 2): ‘When you hear rock ‘n’ roll, everyone is totally skinny and
you know, tall... but since | found metal, looking at the majority of people, they
are like big dudes, so | had a choice of going really skinny, to being a big guy,

and that’s when | accepted to being big.’
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Mason also expressed how observing a wrestler helped him accept his short height.
For example:
Mason (33 FG 2): ‘the height thing went-went away...I looked up to him ‘cause
he was like this little wrestler, and he became world champion and then...as
soon as he did that, | was like, you know what, doesn’t matter, so, from then
on | didn’t really care about my height.’
Besides the propositions made above, participant suggestions also included that boys
and men should prioritize their health. For example,
Elijah (28 FG 1) said: ‘just be aware you have got one body and you need to
look after it, health-wise. You-you need to try and be healthy.’
Similarly, Aaron (74 FG 1) spoke about body function emphasizing ‘it’s your body, you
need to look after it’. While Elijah and Aaron suggested stressing the importance of a
healthy body to boys and men, Liam (18 FG 2) went on to suggest societal-level
changes which may help promote positive body image in men, such as the offer of
free gym memberships to men.
6.3.3. Adolescence: the most vulnerable age-group
Among the different life stages which were covered in the focus groups, adolescence
was identified as the most vulnerable developmental stage in terms of boys’ body
image. As noted in the sections above men described adolescence as one particular
timepoint where their bodies were at the forefront of their conscious awareness due
to reasons described in section 6.3.3.1., whereas this kind of awareness was not
present in men’s earlier developmental stages, nor did body image appear to be of
great concern in subsequent life stages. As noted in section 6.3.1.2., men in the focus

groups did not identify their preadolescence as a time wherein they were concerned
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about their bodies. Based on these explanations, it was considered inappropriate to
design a body image programme targeting boys of this age-group. The young adult
men, middle-aged men and older men within the focus groups, all generally
expressed an acceptance for their bodies, and therefore were also not considered

suitable targets for any sort of body image intervention.

6.3.3.1. Predictors of negative body image in adolescent boys’

All the reasons ascribed by the men in the focus groups in regard to becoming aware
of their bodies during adolescence were in some way associated with their
relationships with peers and were described to take place within secondary school
settings, such as the school changing rooms and school playground. As noted in
sections 6.3.1.3. and 6.3.1.4., men discussed how others’ evaluations of their bodies
caused them to feel self-conscious about their own bodies. Additionally, men shed
light on how their own observation of their peers’ bodies and being physically close
to their peers’ bodies led them to draw appearance comparisons between their own
and their peers’ bodies. Some men also went on to discuss how the appearance of
their bodies affected their sporting activities with peers, including opportunities of
being selected on sport teams as well as the positions they secure on the playfield.
6.3.3.2. Programme details for potential body image intervention for adolescent
boys’

Based on the risk factors identified in the section above, the principal investigator
has designed a template which aims to improve adolescent boys’ body image,
through a) reducing appearance comparisons and b) improving peer relationships

amongst adolescent boys. Given that the targets for this intervention are adolescent
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boys, secondary schools are considered appropriate sites for the dissemination of
this programme, especially as secondary schools grant access to large groups of

adolescents (Diedrichs and Halliwell, 2012).

Considering that the intervention is designed to be delivered in a school
environment, it is appropriate that the current intervention programme is led by
teachers. Teachers have been found to substantially increase the availability of
intervention providers (Kipela et al., 2014) given the challenges in recruiting expert
clinicians to carry out this task (Stice, Rohde, Durrant, Shaw and Wade, 2013). In
terms of the gender of the teacher disseminating this intervention, this programme
may be delivered by either a male or female teacher, as in a recent study by Yager,
Diedrichs and Murray (2013), it was found that men had no specific preference for
either male or female teachers in regard to the dissemination of school-based
intervention programmes. In this study men explained how the content and nature
of the sessions were more important than the gender of the teacher providing the
intervention (Yager et al., 2013). Furthermore, programmes delivered by male
researchers have found to be effective in improving boys’ body image in mixed-
gender classes (Wilksch and Wade, 2009) therefore should not be limited in
delivering intervention programmes to boys. While teachers have been considered
as useful substitutes to professional experts in terms of cost and availability (Kipela
et al., 2014), teachers may be less confident in delivering intervention material to
students due to the lack of resources and training (Ricciardelli, Yager, Paxton,
McCabe, Mussap and Toumbourou, 2010). For this reason, the current programme
aims to provide teachers with the necessary background information on the risk-

factors associated with adolescent boys’ body image as well as provide appropriate
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resources, including age-appropriate body image instruments so that teachers can

feel more confident in delivering the current programme.

This suggested programme will run for three sessions. Each session will be
dedicated to addressing a different aim identified in section 6.3.3.6.1. There will also
be a recap session in the end. In their review of classroom-based interventions,
Yager, Diedrichs, Ricciardelli and Halliwell (2013) reported that the average length of
time for a successful body image programme came up to 5.02 hours, and that
programmes which exceeded this length were not necessarily any more effective
than shorter intervention programmes. The idea that a longer intervention is not
necessarily any more effective than a shorter intervention is supported in
intervention work with adolescent boys. For example, Stanford and McCabe’s (2005)
intervention was three sessions shorter than McCabe and colleagues (2010)
prevention programme though was more successful in improving adolescent boys’
body image. In consideration of the limited time and classroom space, as well as the
teachers lack of confidence in delivering intervention programmes to students
(Ricciardelli et al., 2010), the current programme has been designed comprising of

only three sessions.

Summary Table of Potential Body Image Programme for Adolescent Boys

Session Aims Content Processes
Number
One To reduce Explaining what appearance | Teacher presentation

comparisons are.
appearance P Worksheets

comparisons
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Informing participants of the
negative consequences of
appearance comparisons.
Teaching adolescent boys
what they can focus on
instead of appearance
comparisons, such as
focusing on internal
characterises e.g. body

function.

Brainstorming healthier alternatives

to drawing appearance comparisons.

Two

To improve
peer-
relationships
and reduce
peer
victimisation in

sports context.

Separating ‘appearance’

from ‘physical skill’.

Brainstorm features they appreciatein

their friends in terms of

overlooking peers appearance.

skills

Three

Recap session

6.3.4. Strengths, Limitations and Avenues for Future Research and Practice

Not only did the findings from the present study enable the Principal Investigator to

draw comparisons between the current data and findings from Studies 1 and 2, it

also provided contrasting views on existing themes, broadening understandings of

the way men see factors that are possibly predictive of men’s body image. For

example, while men in Study 1 held domestic responsibilities accountable for
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neglecting their bodies during midlife, men in Study 3 described this as ‘excuses’, and
proposed that if anyone wants something, they will pursue it regardless of their

circumstances.

The fact that each of the focus groups comprised of men of different ages,
the principal investigator was also enabled to observe similarities and or differences
in the way men of different age groups perceive and behaviourally respond to their

bodies, which would be informative when designing interventions.

In terms of limitations, the present study could have included a more diverse
population of men in terms of their occupation and sexual preferences. For example,
eight out of ten men who did take part in the current study belonged to the beauty
retail profession. This potentially limits the generalisability of these findings to men
only belonging to the retail profession. Additionally, all men excluding one
participant identified as being heterosexual. Considering the differences reported in
heterosexual and homosexual men’ body image experiences (Jankowski, Diedrichs
and Halliwell, 2014) the designed interventions in the current study may not be
suitable for sexual minority men since they have been predominantly based on
information obtained by males who self-identify as heterosexual. It is therefore
advisable that future researchers obtain feedback from men of alternate sexualities
and have a clear identification of what impacts their body image, so that
interventions targeting these subgroups can be as effective as they may potentially
be for heterosexual men. The lack of heterogeneity in the sample of men in the
current study could mean that the suggested interventions may not be applicable to

men belonging to other subgroups.
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It is also important to note that most participants worked in a beauty retail
environment. This is important because beauty retail is concerned with the outward
appearance of people, and therefore to be working in an environment which is
concerned with promoting the outward appearances of people, men working in
beauty retail may think about body image in a different way to how men in general
may think about their bodies. That being said, men in Study 3 were still inclined to
speak about traditionally “masculine” topics like sport and fitness, which have been
found in research with other males not recruited from a beauty retail background

(Grogan and Richards, 2002; Tatangelo and Ricciardelli, 2013).

In terms of limitations, the present study could have included a more diverse
population of men in terms of their occupation and sexual preferences. For example,
eight out of ten men who did take part in the current study belonged to the beauty
retail profession. This potentially limits the generalisability of these findings to men
only belonging to the retail profession. Additionally, all men excluding one
participant identified as being heterosexual. Considering the differences reported in
heterosexual and homosexual men’ body image experiences (Jankowski, Diedrichs
and Halliwell, 2014) the designed interventions in the current study may not be
suitable for sexual minority men since they have been predominantly based on
information obtained by males who self-identify as heterosexual. It is therefore
advisable that future researchers obtain feedback from men of alternate sexualities
and have a clear identification of what impacts their body image, so that
interventions targeting these subgroups can be as effective as they may potentially

be for heterosexual men. The lack of heterogeneity in the sample of men in the
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current study could mean that the suggested interventions may not be applicable to

men belonging to other subgroups.

154



CHAPTER VII

7.0 GENERAL DISCUSSION
7.1 PHD AIMS

The overall aim of this PhD was to gain insights into the way men think, feel and
behave regarding their bodies at various points in their lives. Three subsidiary aims
were also established, one for each of the three studies which combined to form this
PhD. Study 1 aimed to explore men’s thoughts, feelings and perceptions regarding
their previous and current body image. Study 2 aimed to examine quantitatively the
relative importance of the factors raised by participants in Study 1. Study 3 aimed to
investigate the views of men from a range of age-groups in respect to the qualitative
and quantitative models produced in Studies 1 and 2, as well as discuss how positive
body image could be promoted in boys and men.
7.2 SUMMARY OF FINDINGS

Interview data from Study 1 revealed that body concerns did not
progressively improve or worsen for men as they aged, but fluctuated over time. The
extent to which men felt concerned about their body was affected by changes in their
personal motivations and circumstances. For example, men described being
oblivious to their bodies during their preadolescence phase and preoccupied with
playing sport. However, body concerns appeared to be at the forefront of men’s
conscious awareness during their adolescence and young adulthood phase as they
tried to establish meaningful bonds with members of the same and opposite sex.
Furthermore, men reported to engage in appearance-fixing behaviours during this
time to achieve these goals. Men’s domestic responsibilities subsequently shifted

men’s focus away from their bodies again during their midlife. Some of the men
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experienced a resurgence in body image concerns, however, as they faced
disruptions in their marital lives and in searching for new relationships. When
considering their body image at the time of the interviews, the men interviewed
described being more concerned about their body functioning than their body
appearance and described having reached body acceptance.

While some of the findings in Study 1 agree with former research, other
findings appear to contradict earlier research findings. For example, men’s
descriptions of not being aware of their bodies during their preadolescence refutes
other extant literature, which demonstrates that preadolescent boys feel dissatisfied
with their bodies as well as engage in body-change strategies (Dion, Hains, Vachon,
Plouffe, Laberge, Perron, McDuff, Kalinova and Mario, 2016; Dunn, Lewis and Patrick,
2010; Jongenelis, Byrne and Pettigrew, 2016; Ricciardelli, McCabe, Lillis and
Thompson, 2006). However, the studies mentioned above represent boys of today,
while the findings from the current study are telling a story about the preadolescent
boys of the past, where the appearance of the male body was perhaps not in as much
focus as it is today (Farquhar and Wasylkiw, 2006). Certainly, the male body has
become more ubiquitous, objectified (Diedrichs, 2012), increasingly muscular and
leaner (Leit, Pope and Gray, 2001; Pope, Olivardia, Gruber and Borrowiecki, 1999)
and thus more difficult to approximate over time. Based on men’s reported ages,
twelve of the 14 men were born between 1955 and 1965, with one participant born
in 1948 and one in 1970. It is important to note that it was not until the 1980s and
1990s that the male body really began to become more noticeable and sexually
objectified in mainstream western media (Grogan, 2016). This may account for the

differences in the way men from Study 1 felt about their bodies as preadolescent
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boys and the way preadolescent boys report feeling about their bodies in
contemporary times.

While men in their retrospective reports varied in their experiences regarding
body awareness, their preoccupation with playing sports during preadolescent years
has emerged in other research with preadolescent boys. For example, Tatangelo and
Ricciardelli (2013) revealed that playing sports with peers was the main activity
preadolescent boys participated in during lunchtimes at school. Additionally,
Hargreaves and Tiggemann (2006) observed in their research that boys tended to
want to speak about sport rather than their bodies.

The finding from this study that men’s body concerns and desire to be popular
amongst members of the same and opposite-sex occurred during adolescence and
young adulthood is also supported. For example, Ricciardelli (2012) suggested that
boys who endorse a mesomorph build which displays strength and agility were more
likely to be perceived as popular by their peers. Similarly, adult men in Grogan and
Richards’ (2002) study equated an attractive appearance with feeling confident and
powerful in social situations, as well as associating a lean and muscular body with
being socially accepted. Regarding men’s desires to attract members of the opposite
sex, only one study was found where adolescent boys reported engaging in
appearance-fixing behaviours to attract female attention (Hargreaves and
Tiggemann, 2006).

Men in these interviews emphasized the importance of ‘paying a mortgage’,
‘putting food on the table’ and ‘spending time with the children’ over paying
attention to their bodies during their middle-years. Since no supportive literature

was found highlighting the impact of men’s domestic responsibilities on their body
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image, research on masculine gender roles was used to make sense of this finding
(O’Neil, Good and Holmes, 1995).

Amongst the different aspects of hegemonic masculinity, appearance is key
in the display of masculine identification, with muscular, athletic and youthful bodies
symbolising superior masculinity, and those not displaying these physical
characteristics being considered subordinate in terms of their masculine
identification (Drummond, 2002). Given that muscle-mass is harder to accrue as you
grow older (Peat, Peyerl, Ferraro and Butler, 2011; Shepherd, 1997), aging could be
perceived as a negative experience for men whose masculine identities are tied to
the appearance of their bodies. As such, middle-aged men may choose to renegotiate
their masculine identities by fulfilling more age-appropriate aspects of masculinity,
such as the domestic responsibilities noted above, as they depart from young
adulthood. The men from Study 1 were found upholding and exhibiting their
masculine identities through acts of breadwinning (Losocco, 2008), and generative
fathering (Kiselica, 2008). Another unique finding that requires attention and for
which no supportive literature has been found, is the effects of divorce on male body
image. Further qualitative research is required to make sense of these new findings.

It was also found that men in the interview study prioritized health over
appearance when asked to provide current evaluations of their bodies, an idea which
has also emerged in earlier work with older men. For example, older men’s
perceptions of an ideal body in Leichty et al’s (2014) study were related to a ‘moving
body’ compared to a ‘physically attractive body’. Similarly, men in Drummond’s
(2003) focus group study associated ‘movement’ with ‘being alive’ and ‘not being

dead’. The final Study 1 theme of body acceptance is also supported by existing
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literature. For example, in a study by Slevin and Linemann (2010) elderly men
reported becoming more accepting of their bodies with age. Similarly, in Leichty et al
(2014) it was found that men were accepting their bodies, on the basis that they
could not reverse the aging process. In another study by Peat, Peyerl, Ferraro and
Butler (2010), older men were found to be more accepting of their bodies than
younger men, leading to the conclusion that body acceptance may be something
which is achieved later in life.

To investigate the generalisability of the findings from Study 1, it was
important that the principal investigator first converted dominant themes from
Study 1, into suitable, measurable, quantifiable variables. Based on the interview
findings, it was evident that men’s levels of body satisfaction was largely influenced
by the security of their friendships and relationships throughout their lifespan.
Accordingly, the variable of ‘belongingness’ was considered suitable to represent this
idea and was used to form the first hypothesis, which was, men with a lower sense
of sense of belongingness would display lower body satisfaction than men with a
higher sense of belongingness. Another important theme emerging from Study 1 was
that men became more appreciative of their bodies with age. This led to the use of
‘body appreciation’ as another predictor variable and the development of the
hypothesis that middle-aged men would be more appreciative of their bodies than
men of younger age groups. Men in Study 1 were also found discussing the
importance of a healthy and functioning body, thus the variable of ‘body function’
was also used to predict men’s body image. As this theme was found to be more

relevant to men’s current body image as opposed to their previous body images, it
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was finally hypothesised that middle-aged men would display higher body function
scores than men of younger age groups.

In relation to the first hypothesis of Study 2, a significant negative relationship
between general belongingness and both body area satisfaction and appearance
evaluation was indicated in men. This finding contradicts findings from Study 1 in
which men expressed experiencing an increase in body concerns due to a low sense
of belonging (see Chapter 4), and raise interesting questions about the impact that
perceived connectedness with others has on men’s perceptions of their bodies.
While this finding conflicts with what was found in Study 1, there is evidence which
shows that interactions with family members, peers and intimate partners can
influence boy’s and men’s body image. For example, messages from parents,
especially fathers, have been identified as key in predicting boys’ weight-loss and
muscle-enhancing behaviours (McCabe and Ricciardelli, 2005). Kenny, O’Malley-
Keighran, Molcho and Kelly (2017) reported peers to have a significantly negative
effect on boy’s body image. Similarly, male peers in McCabe and Stanford’s (2005)
study were identified as the main determinants of adolescent boy’s body-change
behaviours.

In relation to the second hypothesis, no significant difference in body
appreciation between middle-aged and younger men was identified. As a matter of
fact, results from the multiple-regression analysis found body appreciation to be a
strong predictor of men’s body image across all of the ages surveyed. This finding
refutes both the outcomes from Study 1 (see Chapter 4), as well findings from other
existing literature, which have indicated one age group of men to demonstrate higher

levels of body appreciation than the other. For example, Tylka and Colleagues found
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that younger men were more accepting of their bodies than older men. Conversely,
Peat and colleagues (2011) reported older men to be more accepting of their bodies
than the younger sample of men in their study. In support of the latter, the results of
Slevin and Linemann, (2010) and Leichty et al, (2014) suggested that men became
more accepting of their bodies with age.

There are several possible explanations for the inconsistencies noted above.
For example, younger men may be more appreciative of their bodies than older men
given that the discrepancy between younger men’s bodies and the social ideal is
potentially narrower than the incongruities between older men’s bodies and the
social ideal. However, an alternative is that younger men may report fewer feelings
of body appreciation given that the depiction and objectification of (the difficult to
obtain) young, lean and muscular bodies (Leit, Pope and Gray, 2001; Martin,
Tiggemann and Kirkbride, 2007) is far more ubiquitous than the portrayal of older
men’s bodies. Similarly, aging has been found to be both a positive (Halliwell and
Dittmar, 2003) and negative (Kaminski and Hayslip, 2006) experience for older men,
which may influence the extent to which they appreciate their bodies. For example,
the double standard of aging may protect men from developing disparaging feelings
towards their bodies considering that sociocultural constructions of masculinity,
unlike sociocultural constructions of femininity, do not place an emphasis on physical
attractiveness and youth (Calasanti, 2005; Hatch, 2005). Rather, value is placed on
men’s skills and power, which is possible to increase with age (Chonody and Teater,
2016). Given that body appreciation has been linked with positive psychological well-
being, as well as behaviours such as intuitive eating, and exercising without

appearance-enhancing motives (see Tylka and Wood-Barcalow, 2015) it is important
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that better understandings of the development and occurrence of male body
appreciation are unearthed.

Like hypothesis two, the third hypothesis was also rejected as no differences
were identified in body functionality scores between middle-aged men and men in
the younger age group. Though this hypothesis was informed by findings from
qualitative studies which have proposed that older men are more concerned with
health and functional aspects of their bodies rather than the outward appearance
(Drummond, 2003; Leichty et al, 2014; Study 1), there is some evidence that body
function is an important aspect of men’s body image across other points in their lives.
For example, Australian boys aged five and six regarded body function, especially the
capacity to run fast, as an important aspect of being a man (Drummond, 2006). Body
function was also found to be an important feature of preadolescent boys’ body
image, as reflected in their conversations within focus groups in research by
Tatangelo and Ricciardelli (2013). Similarly, adolescent boys in Ricciardelli, McCabe
and Ridge (2006) described wanting to improve functional aspects of their bodies,
such as speed, strength, fitness and endurance. These boys avoided consuming junk
food and reported eating more healthily to accomplish a certain level of fitness that
would help improve their sporting abilities. Similarly, Abott and Barber (2010) found
that the dimension of body function was equally important to adolescent boys as was
the dimension of body appearance.

The findings noted above demonstrate that body function is not just pertinent
to older men, and may mean different things to men of different age-groups. It is
important that future research draws comparisons between younger and older

men’s functional values, behavioural-investment, and satisfaction (Abbott and
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Barber, 2010). Not only has body function been considered an important dimension
of male body image, but it has also been linked with the promotion of physical,
mental and social development in boys (see Ricciardelli, McCabe and Ridge, 2006)
increased the self-esteem of adolescent boys (Holland and Andre, 1994) and
maintenance of older men’s physical and mental health (Drummond, 2003).
Development of a focus on body function could shield boys and men from developing
body dissatisfaction given that it might divert attention away from the appearance
of the body (Ginnis and Bassett, 2011).

While all three hypotheses were rejected within Study 2, a significant
difference was identified between the appearance orientation of younger and
middle-aged men. One possible explanation for this difference could be that there
are possibly more appropriate comparison targets for younger men in the mass
media than there are for middle-aged and older men (Buchaneri et al., 2014; Grogan,
2016; Mulgrew and Cragg, 2017; Peat et al., 2011) and the media depiction of young,
lean and muscular bodies (Leir, Pope and Gray, 2001) may have a greater impact on
the investment of younger than older men.

Upon concluding Study 2, significant data from this study along with the
findings from Study 1 were used to inform the development of the focus group
schedule for Study 3 (see appendix C.5). The focus group discussions which made up
the final segment of this PhD were particularly structured around the quotes from
Study 1 and significant findings from Study 2. Selected quotes from Study 1 (see
Appendix C.6) were physically presented to participants in and were used as a way
of introducing key topics and stimulate discussion amongst the men in the focus

groups. Topics such as sport participation, interpersonal attraction, belongingness,
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body appreciation and body function (from Study 1) were covered in the focus
groups. The focus groups also covered the topic of appearance orientation in younger
and older men, which was identified as a significant finding in Study 2.

Despite generational differences of the men within each of the focus groups,
participants were found to experience their bodies in similar ways when referring to
different developmental stages. This is interesting considering that the definitions of
the cultural ideal for males has evolved across time and generations (Diedrichs, 2012;
Leit et al, 2001; Pope et al, 1999). For example, men in Study 3 agreed that
preadolescence was not a time where they were preoccupied with their bodies
despite belonging to different age-cohorts. While the absence of older men’s body
image as preadolescent boys is understandable (considering that the older
candidates were preadolescent boys at a time where the male body was perhaps not
as ubiquitous in the mainstream media as it is today; Grogan, 2016), this explanation
cannot be used to justify why younger adult male participants may not have been
preoccupied with their bodies as preadolescent boys. However, other sociocultural
explanations may be valid in explaining the young participants’ lack of concern for
their bodies as preadolescent boys. For example, despite the increase in the visibility
of the male body, boys have generally been found to be less susceptible to
internalising appearance ideals than their female counterparts. This claim has been
supported by Murnen, Smolak, Mills and Good (2003) who found that although
preadolescent boys were aware of the muscular ideal, as much as girls were aware
of the thin ideal, this awareness did not lead to the development of any body
concerns among boys. Moreover, younger boys, unlike younger girls, are more likely

to receive more positive messages from their mothers and female friends which may
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safeguard young boys from fostering body image concerns during early-adolescence
(Ricciardelli, McCabe and Banfield, 2000).

Men reported a sudden shift in their body awareness as they transitioned into
their adolescence, though attracting members of the opposite sex was not explicitly
ascribed as the reason (as in Study 1). Instead, noticing and being physically close to
other bodies were supplied as reasons for this shift with men’s changing rooms
reported as sites in which boys compared their bodies with the bodies of other male
peers. This finding is not surprising, as adolescence often marks the onset of puberty,
and where boys usually begin to experience bodily changes (Ricciardelli and McCabe,
2016). These changes may bring their bodies more into their focus and cause them
to feel more self-conscious about their bodies (Slee, Campbell and Peers, 2012). The
significance of body appearance and body function were also discussed in the context
of adolescent boys’ sporting activities, with some men expressing the importance of
body appearance in being accepted by peers, while others emphasized the
importance of physical ability. These findings correspond to Study 1 findings about
the importance of the body in sorting activities and also mirrors the outcomes of
Kenny, O’Malley-Keighran, Molcho and Kelly’s (2017) research in which mid-to-late
adolescent boys revealed that being overweight resulted in general exclusion from
football games and being selected last and ‘being fat’ was not considered sporty. In
research with younger (preschool) boys, Birkbeck and Drummond (2006) found that
boys associated larger bodies with improved physical performance, especially being
able to kick a ball higher in a football game. While boys in Birbeck and Drummond
(2006) were not found attaching negative meanings to larger bodies, this literature

highlights the connectedness between the body function and body appearance
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dimensions of male body image. This literature also emphasises how disentangling
and researching body function and body appearance separately may not provide an
accurate representation of male body image, at least in earlier developmental stages
(see Chapter 2). Furthermore, more research is needed to examine the relationship
between body appearance and sport participation, given the reported negative
impacts of peer exclusion (Kenny and colleagues, 2017), and the positive outcomes
of sport participation on boy’s body image and general self-esteem (Holland and
Andre, 1994).

Participants in Study 3 also believed that looking after your body during
midlife was achievable if men were motivated enough to do so, although no existing
psychological research in core body image literature has investigated personal
responsibility in perceptions of male appearance. Finally, body appreciation was
established as an important theme relevant to men across different age-groups,
confirming the results of Study 2 which suggested body appreciation did not differ
significantly depending on age. Besides the literature which has already been
presented above on male body appreciation, men have generally been found to be
less dissatisfied with their bodies than women across the lifespan. Mothers and
female friends have been found to praise and compliment boys more than girls which
has been linked with increases in body satisfaction among preadolescent and
adolescent boys (Ricciardelli, McCabe and Banfield, 2000). Furthermore, it has been
argued that boys move closer to the social male ideal during puberty (McCabe and
Ricciardelli, 2004) whereas girls move further away from cultural standards of female

beauty (Gendron and Lydecker, 2016).
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Overall, male bodies have been valued for their functionality and
instrumentality, compared to women who have been valued for physical
attractiveness (Frederickson and Roberts, 1997), differences which are found to
continue into late adulthood and has been recognised as the double standard of
aging (Wilcox, 1997). Considering all these findings, men’s body appreciation across
the life course is understandable. Further research is required to follow the
inconsistencies which have been identified in relation to male body appreciation.

The final segment of Study 3 was spent discussing how positive body image
could be promoted in boys and men. Many suggestions were made. For example,
participants suggested that men should speak more about their body image; should
find appropriate role-models within media, which align closely to their own body
types; and prioritise their health over their appearance. These suggestions were
agreed on by most participants across the focus groups in spite of age differences.
This participant feedback was incorporated into the development of body image
intervention programme templates for men of different ages (see Chapter 6). The
efficacy of existing intervention programmes for males and females were considered
when putting together these designs. For older men, extant literature on middle-
aged and older men’s body image, as well as the accounts and feedback of
participants from the current study were considered when developing interventions
for men of these age-groups.

7.3 DOMINANT THEMES

As observed above, certain ideas have appeared recurrently across the three

studies.
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Amongst these leading ideas are ‘no real body image concerns during
preadolescence’, ‘body awareness in adolescence’, ‘body appreciation across the
lifespan’ and ‘body functionality across the life span’.

7.3.1. No real body image concerns during preadolescence

Though preadolescence has been regarded as an important phase regarding body
image (Frisen et al., 2015), men in both Studies 1 and 3 reported being unconcerned
about the appearance of their bodies during their preadolescent phase. This refutes
existing research which reports boys may begin to develop their body image as early
as in their preschool years (McCabe et al., 2007; Rodgers et al., 2015). Furthermore,
other extent literature on preadolescent boy’s body image has revealed boys wanting
alternate body types (Dunn and colleagues, 2010; Truby and Paxton, 2008) and
engaging in body-change strategies to acquire both thinner and muscular body types

(Tatangelo and colleagues, 2017).

While evolving definitions of male beauty (Diedrichs, 2010; Leit, Pope and
Gray, 2001; Pope et al., 1999) have been put forward by the principal investigator to
explain why middle-aged men did not possibly display concerns about their bodies
as preadolescent boys, it is hard to apply the same reasoning to why the young men
in Study 3, who born decades later still did not identify preadolescence as a phase
wherein they were concerned about their bodies. However, other sociocultural
explanations may help make sense of this finding. For example, mothers and female
friends have been found to be more complimentary of boys in young adolescence
which may protect them from developing body image concerns (Ricciardelli, McCabe
and Banfield, 2000). Moreover, boys in general have been found to be less
susceptible to the influences of the media (Masheb and Grilo, 2001; Petrie,
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Greenlead and Martin, 2010), which may account their lack of concern for their
bodies at this age. It is important to note that younger men in the study were born
in the 90s, and one candidate as late as 1999 (a timepoint by which the media had
become replete with images of sexually objectified male bodies; Grogan, 2016).
Despite this, most of the young men in Study 3 demonstrated unconcern for their

bodies, demonstrating a possible insusceptibility to media images.

The finding of men’s unconcern for their bodies as preadolescent boys’ may
also have something to do with the fact that these data were obtained from British
samples of men, who may not face the same pressures as Australian or American
males during preadolescence (Cafri and Thompson, 2007; Ricciardelli and Yager,

2015).

7.3.2. Body awareness and peer influence during adolescence

Adolescence has been found to be an important time point for boys, considering the
psychosocial, cognitive, and more visibly the physical changes they undergo during
this time (Walter and Shenaar-Golan, 2017). Findings from Studies 1 and 3 in this PhD
continues to demonstrate the importance of this stage on boy’s body image. While
reasons ascribed by men for why they may have become aware of their bodies during
this phase slightly vary across the two studies, the one thing that men from both
studies described was that adolescence marked the onset of their body awareness.
Several factors were uncovered by men in Studies 1 and 3 when reflecting on
their bodies as adolescent boys, including their growing concerns as adolescent boys
due to wanting to be accepted by same-sex and opposite-sex peers (Study 1), as well

as through physical proximity and social comparisons with same-sex peers (Study 2).
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From these findings it is evident that peer-interaction is a key source of influence in
adolescent boys’ body image and supports previous research (Jones and Crawford,
2004; Quiles Marcos et al, 2013). Peer influence has been regarded especially
influential during adolescent years given the time individuals spend with their peers
during this time (Brown, 2004, Larson and Verma, 1999).

Peers have also been found reinforcing what is and what is not acceptable in
terms of body appearance (Jones, 2004). Men across both Studies 1 and 3 particularly
pointed out how their appearance was equated with how well they could perform
physically (see Chapter 4 and 6). Furthermore, men across both qualitative studies
revealed how their appearance determined if they were welcomed to participate in
physical activities or not, as well as determine the positions they would be assigned
on the football field. The idea of linking body functionality (sporting abilities) and
body appearance has formerly been identified in samples of preschool (Birbeck and
Drummond, 2006) and being assigned subservient positions on the football pitch (or
being not selected at all) as a result of not having the right body, has been found in
research with adolescent boys’ (Kenny et al., 2016). Findings from this research
reiterate the vulnerable status of adolescent males regarding their body image and

their suitability as targets for intervention (see Chapter 6).

7.3.3. Body appreciation across the lifespan

What appeared as an important theme for middle-aged men alone in Study 1 turned
out to be a theme relevant for men of all ages across the subsequent two studies,
both quantitative and qualitative (see Chapter 5 and 6). While reasons for younger

men’s body appreciation are not as clear within extent literature as the reasons
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posited for older men’s body appreciation, some younger men in Study 3 (see
Chapter 6) provided similar explanations to the middle-aged men in Study 1 for why
they accepted their bodies. This reason included them accepting their bodies on the
basis that they could not change their bodies.

In general, studies concerning younger men’s body appreciation have mostly
come out of quantitative studies wherein men’s body image has been assessed
alongside female body appreciation, so the focus is shared and reasons for this have

not really been explicitly addressed (Tylka, 2011).

7.3.4. Body functionality across the Lifespan

Men’s body functionality is an important dimension of men’s body image
(Abott and Barber, 2010) and has emerged as an important concept across all three
studies within the current PhD for both younger and older male populations. Body
function however appeared to mean different things to men within different
developmental stages. For example, men across both the qualitative studies (see
Chapter 4 and 6) described playing sport as being central to their experiences as
preadolescent and adolescent boys. Thus, body function was important to the men
as young boys in the context of playing sports. In contrast, middle-aged and older
men were found prioritising their health over their appearance during middle and
later years, therefore body function was important to men in the context of their

health.

The centrality of sport during male preadolescence and adolescence is

supported within extant literature (see Ricciardelli, McCabe and Ridge, 2006;
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Tatangelo and Ricciardelli, 2013). For example, Tatangelo and Ricciardelli (2013)
found that playing sport was the main activity eight to ten-year-old boys in Australia
engaged in during lunchtimes. Similarly, Ricciardelli, McCabe and Ridge (2006)
reported that adolescent boys focused on enhancing functional aspects, such as the
speed, strength and endurance of their bodies, avoided consuming junk food, and
focussed on eating healthily to attain a certain level of fitness so that they could
perform better at sport. Furthermore, Abbott and Barber (2010) reported that body

function was equally important to adolescent boys as was body aesthetics.

The importance of body function is also supported in research with older
men. For example, 60 to 70-year-old Canadian men in Leichty et al., (2014) described
an ideal body as one which was a physically able-body. Similarly, 58-85-year-old
retired men from Australia, associated the concept of ‘movement’ with ‘being alive’

and not ‘being dead’.

While the body function contexts may vary in younger and older men, they
both can be perceived to be linked to notions of masculinity, those which emphasise
competition, autonomy and being impervious to pain. For example, for younger boys,
playing sport is an opportunity to develop and display their masculine identities
(Drummond, 1996; Messner, 1992), while still being able to move, being self-reliant
and not feel pain can be seen to maintain the masculine identities of men during

later-years (Drummond, 2003).

Body functionality has also been regarded to have important practical

implications for promoting positive body image (Campbell and Hausenblas, 2009).
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For example, in adolescent boys, body functioning (through sport) has been linked
with better physical, mental and social development for boys’ during preadolescent
and adolescent years (Ricciardelli, McCabe and Ridge, 2006) and has been associated
with greater levels of self-esteem among adolescent boys (Holland and Andre, 1994).
Body function has also been considered to provide both preadolescent and
adolescent boys a comfortable context in which to discuss their body image (Grogan
and Richards, 2002; Ricciardelli, McCabe and Ridge, 2006; Tatangelo and Ricciardelli,
2013). That being said, sport may also be a site wherein boys develop body concerns
as evidenced in studies 1 and 3 through experiences of peer teasing and peer
exclusion, and through boys’ tendencies to equate body appearance with physical
ability (Birbeck and Drummond, 2006; Kenny et al., 2017). Therefore, while body
function may be important in alleviating body image concerns, bring about better
physical and mental health and increase boys self-esteem, young boys’ may be
discouraged to play sport based on their appearance, which is an issue need

addressing first.

7.4 STRENGTHS AND LIMITATIONS OF THE PHD

7.4.1. Strengths of this PhD

One of the key advantages of this PhD is that it provides important information
regarding the body image of middle-aged men, which as a male age-group has been

largely marginalised within body image research (McGuiness, 2016).

Another important strength in Study 1 was the use of the photo elicitation

technique. Using photographs within the interviews in Study 1 is likely to have
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evoked more meaningful descriptions from the men in the interviews (Frither and
Harcourt, 2007), and aided their memories in a way that using standardised

questions alone perhaps would not have permitted (Bates et al., 2017; Harper, 2002).

Additionally, using a retrospective approach in Study 1 was considered by the
principal investigator as an effective way of identifying how men’s body image
develops across the life course over any other type of research (e.g. cross-sectional
research). For example, though researchers have managed to collect useful data
from males in different age-groups, not many have paid attention to the issue of
participants belonging to different historical cohorts. For instance, men in their 60s
may hold entirely different conceptions about what is an ideal male body, to men
that are currently in their 20s (due to changing definitions of the ideal male body
across time). Ideally, to resolve the issue, researchers would be engaging in
longitudinal studies so that they are able to track the same group of boys, as they
age, to observe how their body image changes over time. However, longitudinal
studies are often problematic given the cost and practical challenges associated with
their use. One specific strength of Study 1 is that it offered a unique alternative, in
that it included participants of one age-group (men from midlife) who were required
to look back at their bodies retrospectively. Collecting data in this way a) helped
reduce the chances of the data being affected by generational differences, and b)

offered practical advantages, such as saving time and expenses.

Moreover, getting adult men to reflect on their bodies as young boys instead
of carrying out research on young boys themselves could be interpreted as a

strength, especially in light of young children’s perceived cognitive shortcomings and
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their inability to construe their body size at this timepoint (see Dunphy-Lelii, Hooley,

McGivern, Guha and Skowleris, 2014).

Several unexpected and interesting findings and trends emerged from both
the qualitative and quantitative studies, laying foundations for future research. For
example, a significant negative relationship was established in Study 2 between
general belongingness and appearance evaluation and body area satisfaction. This
pattern of results goes entirely in the opposite direction from the results which were
produced in Study 1, in which men revealed that their body concerns had elevated
due to a low sense of belonging. The differences in these findings raise important
guestions about the impact that feelings of belongingness may have on men’s body
image perceptions, and is something which may interest researchers carrying out

investigations in the area to consider.

Furthermore, what seemed to be a factor significant to middle-aged men
alone in Study 1, turned out to be relevant to men across different age-groups in
Studies 2 and 3. For example, the concept of body appreciation emerged in Study 1
when middle-aged men spoke about the current evaluations of their bodies
compared to when they spoke about their body image in earlier developmental
stages. Moreover, as a concept, body appreciation has been found to be more salient
in research with older male populations (Leichty et al., 2014; Slevin and Linemann,
2010), and its mention in research with younger male samples has been scarce (Tylka,
2011). Therefore, it was surprising when no significant differences were identified
between the body appreciation levels of men in Study 2, and when men in Study 3

expressed their acceptance for their bodies at different ages. Future researchers may
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wish to understand more fully the reasons behind men’s body appreciation at

different time points.

By using more than one study in the PhD, the principal investigator could also
see which ideas relating to men’s body image were the most dominant. For example,
themes which reappeared across the three studies include ‘no real body image
concerns during preadolescence’, ‘body awareness and peer influence during
adolescence’, ‘body appreciation across the lifespan’, and ‘body functionality across

the lifespan’.

This study also allowed for the identification of the most vulnerable age-
group(s) in regard to the development of body image dissatisfaction (see Chapter 6),
thus enabling the principal investigator to decide on suitable targets for a potential
intervention programme. Accordingly, a template for an intervention programme
was designed for adolescent boys addressing the risk factors identified in Study 3.
The development of this body image programme can be viewed as a strength, as not
many intervention programmes have been designed for adolescent boys, as
demonstrated in the extant literature (McCabe et al., 2010; Stanford and McCabe,

2005).

7.4.2. Limitations of this PhD

There are a few limitations that may have affected this PhD. For example, despite
lack of diversity in extant research regarding the participation of non-white and non-

heterosexual samples of men, the samples across Studies 1 and 3 appeared to be

176



largely White and heterosexual, limiting the generalisability of these results on men

of different ethnic backgrounds as well as sexual orientations.

Also due to the unavailability of more recent versions of some scales at the time of
conducting these studies, some studies were unable to take advantage of more
recently developed body image measures. For example, the functional appreciation
scale (FAS; Alleva, Tylka, and Kroon Van Diest, 2017) is a recently developed gender-
free scale specifically designed to measure the extent to which men and women
appreciate, respect and honour their bodies for their physical capabilities (Alleva et
al., 2017), which could be useful in measuring men’s body functionality in future
studies. Additionally, there is a revised version of the original body appreciation scale
(Avalos, Tylka and Wood-Barcalow, 2005), i.e. the body appreciation scale-2 (Tylka
and Wood-Barcalow, 2015), which should be utilised in future research with men.
While the original version of the body appreciation scale is tailored for both male and
female respondents, using the original version has been regarded to be more taxing
for researchers given that men and women are required to complete separate forms
when using this version of the scale (Tylka and Wood-Barcalow, 2015). This is due to
item 12 being worded differently both for men and women, for e.g. ‘unrealistically
thin images of women’ and ‘unrealistically muscular images of men’. This aspect has
been eliminated from the body appreciation scale-2 (Tylka and Wood-Barcalow,
2012) and may prove to be less burdensome for future body image researchers who
wish to measure the construct of body appreciation. However, the body appreciation
scale was introduced at a much earlier stage (Avalos et al., 2005), therefore was

considered by the principal investigator to be sounder in terms of its validity and

177



reliability. For example, the original version of the BAS has repeatedly shown internal
consistency reliability coefficients to be at 0.90 or above across multiple studies,
carried using men and women, and in various parts of the world, including the UK,

US, Australia, Germany and Spain (Tylka and Wood-Barcalow, 2015.

7.4.3. Avenues for future research

Several outcomes came out of this study that were not anticipated and that require
further research. For example, men across the different age groups in both the
quantitative study (see Chapter 5) and the qualitative study (see Chapter 6) appeared
to show appreciation for their bodies. This was unexpected given that body
appreciation in male body image literature has usually been associated with the
experiences of older men (Leichty et al., 2014; Slevin and Linneman, 2010). Despite
findings of Study 3, reasons for younger men’s body appreciation need to be explored
further. This is important given that body appreciation has positively been linked with
more positive appearance evaluation and body esteem (Avalos et al., 2005; Swami,
Steiger, Haubner and Voracek, 2005), and thus also has important implications for
future intervention work. Furthermore, some gaps remain unfilled and require
attention such as paternal influence on boy’s body image. Given the dearth of
knowledge on the effects of paternal influence on young boys’ body image, it is
important that more qualitative methods are adopted to unearth understandings
about how fathers may impact the body image of boys. Furthermore, researchers are
encouraged to use more recent versions of the measures used with Study 2 to assess
variables such as body appreciation and body function in men. It is also encouraged

that a more diverse sample of men are included within future research in regard to
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sexual orientation, as the findings from the current study are mainly applicable to
heterosexual men whereas research has repeatedly found variations in the body
image experiences of heterosexual and sexual minority men (Grogan, 2016; Lodge

and Umberson, 2013).

7.7. CONCLUSION

The overall aim of this research was to gain insights into the way men think, feel and
behave regarding their bodies at various points in their lives. To achieve this aim, the
current research employed a range of research strategies, including the use of in-
depth interviews, online questionnaires, and focus groups. Concerning the male life-
course, the overall findings from this research suggest that preadolescence is not a
developmental stage wherein boys are preoccupied with their bodies. Rather,
preadolescent boys are more focused in the way their bodies function at this age.
Adolescence is however identified as a key stage in the development of boys’ body
image concerns and peer experiences are highlighted in initiating this awareness.
Despite men’s growing concerns during adolescence, findings from the current
research suggest that men are generally accepting of their bodies across the lifespan.
Additionally, body function appears to be important to men at different junctures in
their lives. A key strength of this research is that it allows us to see the trajectory
male body image takes beyond the young adult phase as well as allowing us to
overview how men’s body image develops across the life-course. In terms of practical
implications, adolescence appears to be a timepoint where boys may be most

susceptible to developing body dissatisfaction and calls for the design and
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implementation of more body image intervention programmes to address the risk

factors associated with boys’ body image at this age.
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